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.  The  first  ski  lift  in  America.  Built  in  Woodstock, 
Vermont  by  a  handful  of  ingenious  Yankees  who  rigged  an 
1800  foot  loop  of  rope  to  a  Model  T  truck  engine.  And  for 
the  first  time  skiers  could  race  down  Gilbert’s  Hill  without 
facing  an  uphill  battle. 

But  years  before  people  took  the  easy  way  to  the  top, 
they  stayed  on  top  of  things  by  reading  The  Boston  Globe. 

From  camping  in  Acadia  to  fishing  off  Fairhaven.  From 
birding  in  the  Berkshires  to  the  foliage  in  Franconia,  you 
could  find  out  all  about  it  in  the  Globe. 

Which  is  why  long  before  people  were  drawn  up  at 
an  angle,  they  were  inclined  to  read  The  Boston  Globe. 

Season’s  Greetings  from 

She  Bofiton  <61obc 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


IN-DEPTH  NEWS 
/MADE  EASY 

Copley  L.A.  unveils  redesign 


Copley  Los  Angeles 
Newspapers  —  The  Daily 
Breeze,  The  Outlook  and 
The  News-Pilot  will  take 
on  a  common  design  on 
Jan.  1. 

The  actual  look  was  de¬ 
signed  by  Dr.  Mario  Gar¬ 
cia,  associate  director  of 
the  Poynter  Institute  for 
Media  Studies  in  St.  Pe¬ 
tersburg,  Fla.  A  commit¬ 
tee  of  six  staff  members 
from  all  three  Los  Angeles 
papers  was  formed  to  im¬ 
plement  and  give  local 
emphasis  to  the  design. 


Major  features  of  the 
new  look  include  new 
headline  and  text  typefac¬ 
es,  matching  nameplates 
and  several  graphic  strat¬ 
egies  to  lead  a  reader 
through  a  page.  We  call 
them  “reader-movers.” 

“The  reader  is  still 
more  into  words  than  any 
other  part  of  the  newspa¬ 
per.  The  idea  is  to  help 
people  get  to  the  words  to 
make  the  entire  reading 
process  easier  and  more 
enjoyable,”  said  Garcia. 


Dr.  Mario  Garcia 

Dr.  Mario  Garcia  is  an 
associate  director  at 
the  Poynter  Institute 
for  Media  Studies  in 
St.  Petersburg,  Fla., 
where  he  directs  the 
Graphics/Design  Cen¬ 
ter. 


The  end  result  is 
in-depth  news/made  easy. 


NEWSPAPERS,  LET 
E&P  Research,  Inc. 


WORK  FOR  YOU  . . . 

E&P  Research,  Inc. 
can  provide  you  with  reiiabie 
and  affordabie  market  data, 
and  show  you  how 
to  use  it  to  increase 
ad  revenue. 


For  more  information, 
write  or  cali: 

E&P  Researoh,  Inc. 

809  N.  Bethlehem  Pike 
Building  B;  Unit  E 
Spring  House  Square 
Spring  House,  PA  19477 

215-643-9350 
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JANUARY 

8-10— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 
Suites  and  Conference  Center,  Green  Bay. 

12-13— Annual  ANPA  Labor  and  Personnel  Relations  Conference,  Boca 
Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

16-18 — Challenging  the  Censors:  A  World  News  Media  Action  Conference, 
organized  by  The  World  Press  Freedom  Committee  and  the  Edward 
R.  Morrow  Center  of  Public  Diplomacy  (Tufts  University),  Inter-Conti¬ 
nental  Hotel,  Hyde  Park  Corner,  London. 

21— Third  Annual  Connecticut  Newspaper  in  Education  Conference, 
Treadway  Inn,  Cromwell,  Conn. 

22-24 — New  England  Press  Association,  Annual  Winter  Convention,  Shera- 
ton-Boston  Hotel. 

25-28— International  Newspaper  Advertising  and  Marketing  Executives, 
Mid-Winter  Meeting,  Fontainebleau  Hilton,  Miami  Beach. 

25- 31— Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 

Acapulco  Princess  Hotel,  Acapulco,  Mexico. 

26- 30 — National  Association  of  Advertising  Publishers,  Mid-Winter  Confer¬ 

ence,  Marco  Beach  Hilton,  Marco  Island,  Fla. 

29- 31 — North  Carolina  Press  Association  Institute,  Carolina  Inn,  Chapel  Hill. 

30- 31— North  Carolina  Press  Institute,  Chapel  Hill,  N.C. 

FEBRUARY 

1-3— SNPA  Editorial  Clinic,  Ritz-Carlton/Buckhead  Hotel,  Atlanta. 

6-12 — National  Association  of  Printers  &  Lithographers,  Top  Management 
Conference,  Registry  Resort,  Naples,  Fla. 

12-14 — Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 
Arlington  Hotel  and  Spa,  Hot  Springs. 

12-15— California  Newspaper  Publishers  Association,  Hyatt  Regency  Hotel, 
Monterey,  Calif. 

12- 15 — Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 

Graphics  Expo  '87,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

13- 15 — Minnesota  Newspaper  Association,  Hyatt  Regency,  Downtown  Min¬ 

neapolis. 

19-21— Annual  Communications  Conference,  Developing  Leadership  and 
Power  Through  Communications,  Howard  University  School  of  Com¬ 
munications.  On  the  main  campus  of  the  University  of  Washington, 
Washington,  D.C. 

21-23 — Great  Lakes/Midstates  Newspaper  Conference,  Inc.,  Hyatt  Regency 
O'Hare,  Rosemont,  III. 

25-26— New  England  Newspaper  Advertising  Executives  Association,  Sales 
Conference,  Back  Bay  Hilton  Hotel,  Boston. 

26-3/4 — Inland  Daily  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 

MARCH 

4-7— National  Newspaper  Association,  Governmental  Affairs  Conference, 
Hyatt  Regency  Hotel,  Washington,  D.C. 

16-20— Newspaper  in  Education  Conference,  Westin  Hotel,  Chicago. 

21-24 — Central  States  Circulation  Managers  Association.  The  Radisson, 
Indianapolis. 

25- 27— America  East  Conference,  Hershey  Lodge  and  Convention  Center, 

Hershey,  Pa. 

26- 29 — Midwest  Circulation  Managers  Association,  Red  Lion  Inn,  Omaha. 

SeminarsIWorkshopsIClinics 

JANUARY 

11- 14 — SNPA  Foundation  Seminar,  The  Liability  Insurance  Crisis,  Raleigh 

News  &  Observer,  Raleigh,  N.C. 

12- 17— American  Press  Institute,  Seminar,  Developing  Management  Skills, 

Reston,  Va. 

13- 16 — The  Poynter  Institute  for  Media  Studies,  Writing,  Thinking,  and 

Teaching  Conference,  St.  Petersburg. 

21-23— International  Newspaper  Promotion  Association  Seminar,  How  To 
Make  Great  Advertising... That  Meets  Strategic  Objectives.  Trade- 
Winds  Hotel,  St.  Petersburg. 

30-2/1— Mid- America  Press  Institute,  The  Editorial  Page,  Clarion  Hotel, 
Downtown  St.  Louis. 
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By  Doug  Borgstedt 


About  Awards 


Zarwell  Award.  Ron  Browne,  market  research  director 
at  the  Washington  Post  was  the  recipient  of  the  1986 
Gerold  Zarwell  Award  for  Excellence  and  Professionalism 
in  Newspaper  Research,  presented  by  the  Newspaper 
Research  Council  at  its  fall  conference  in  Boston. 

Browne’s  winning  entry,  “Targeting  Readers  Beyond 
Readership  Averages,”  is  a  1984  study  demonstrating  that 
newspaper  readership  is  not  a  function  of  race,  but  more  of 
education  and  income. 

The  award  was  established  jointly  by  the  NRC  and  the 
San  Jose  (Calif.)  Mercury  News  to  honor  Zarwell,  who 
died  in  1981.  Zarwell  was  a  founding  director  of  the  NRC 
and  former  director  of  marketing  services  for  the  Mercury 
News. 

SND  scholarship.  Dr.  Robert  H.  Bohle,  an  assistant 
professor  at  the  Virginia  Commonwealth  University 
School  of  Mass  Communication,  Richmond,  has  been 
chosen  to  receive  the  Society  of  Newspaper  Design  schol¬ 
arship  to  attend  the  Informational  Graphics  Workshop 
held  annually  at  the  Rhode  Island  School  of  Design  in 
Providence.  The  workshop  is  co-sponsored  by  RISD, 
SND  and  the  Providence  Journal  Company. 

R.I.  Hall  of  Famers.  One  living  and  four  deceased  jour¬ 
nalists  were  recently  inducted  by  the  Rhode  Island  ^ess 
Association  in  the  Rhode  Island  Newspaper  Hall  of  Fame. 

The  inductees  were  Roswell  S.  Bosworth  Sr.,  the  only 
one  of  the  five  still  living,  who  is  a  columnist  and  retired 
publisher  of  the  Phoenix  Times  newspapers;  Anne  Frank¬ 
lin,  who  died  in  1763  and  was  the  first  woman  to  print  a 
newspaper  in  New  England;  Andrew  Palmer,  former 
publisher  of  the  Woonsocket  Call,  who  died  n  1981; 
Lawrence  Howard,  associate  managing  editor  of  the  Prov¬ 
idence  Journal-Bulletin,  who  died  in  1985  while  on  a  tour 
of  the  Soviet  Union  with  New  England  editors;  David 
Patten,  a  former  managing  editor  of  the  Journal-Bulletin, 
who  died  in  1975. 
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WAIT’LL  YOU  SEE  the  brand  new  Creative  News¬ 
paper  11. 

It’s  just  out.  .  .48  pages  of  the  most  interesting 
newspaper  advertising  of  the  past  year,  including 
the  winners  of  the  prestigious  ATHENAs,  the 
Awards  To  Honor  Excellent  Newspaper  Advertis¬ 
ing. 

You’ll  want  a  personal  copy.  .  .as  a  matter  of  fact 
if  you  have  responsibility  for  advertising  creativity 
you’ll  want  to  order  copies  for  all  your  people. 

Best  of  all  they’re.  .  . 

FREE.  .  . 

to  advertisers  and  ad  agencies. 


Offering  something  FREE  like  that  is  one  of  the 
oldest  and  most  effective  advertising  techniques. 
Creative  Newspaper  1 1  is  full  of  examples  of  ef¬ 
fective  advertising  techniques  old  and  new.  How 
to  use  color.  .  .how  to  capture  reader  interest 
with  storytelling  ads.  .  .typographic  innovation 
.  .  .and  so  on. 

To  get  your  copy(s),  just  call  the  Newspaper  Ad¬ 
vertising  Bureau  at  (212)  704-4503,  ask  for  Mac 
Morris,  Senior  Vice  President,  National  Sales,  and 
he’ll  talce  care  of  it.  You’ll  be  glad  yx)u  did.  So  will  we. 

Newspaper  Advertising  Bureau 
1180  Avenue  of  the  Americas 
New  York,  N.Y.  10036 
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Rotert  U.  Brown,  Preaidont  James  Wright  Brown 

Ferdinand  C.  Taubnar,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Reducing  the  differential 

One  more  stumbling  block,  perhaps  the  last,  that  has  deterred 
national  advertisers  from  using  newspaper  advertising  to  a  greater 
extent  is  being  whittled  away  —  the  local/national  rate  differential. 

A  handful  of  newspapers  —  125  of  them  —  are  embarked  on  an 
18-month  test  of  negotiated  special  rates  for  national  packaged  goods 
advertisers.  The  test  was  arranged  by  the  New  York  Daily  News  and 
Young  &  Rubicam,  Inc.,  as  reported  in  this  issue. 

The  first  stumbling  block  —  quality  of  reproduction  —  has  been 
gradually  overcome  in  the  last  few  years.  Printing  techniques  have 
been  improved  so  that  advertisers  can  expect  greater  uniformity  of 
reproduction,  even  in  color. 

The  second  was  the  elimination  of  the  hodgepodge  of  column 
widths  and  ad  sizes  through  the  Standard  Advertising  Units. 

Now  through  AD/SAT,  which  is  being  tested,  satellite  transmis¬ 
sion  of  ad  copy  to  many  newspapers  at  the  same  time  is  wiping  out 
what  used  to  be  a  time-consuming  and  costly  exercise. 

Finally,  a  breakthrough  in  the  local/national  rate  differential. 

With  network  television  having  trouble  holding  on  to  its  audiences, 
this  aggressive  competitive  move  by  newspapers  couldn’t  be  more 
timely. 

Definition  of  a  newspaper 

If  the  lawyers  and  legislators  have  their  way,  Thomas  Paine  and 
John  Peter  Zenger  wouldn’t  be  able  to  enjoy  the  protection  of  the 
First  Amendment  because  they  couldn’t  qualify  under  the  definition 
of  a  “newspaper,”  as  written  by  the  legislature  of  California. 

Regardless  of  the  merits  of  the  libel  case  involving  an  “alternative” 
San  Diego  weekly,  it  seems  to  us  that  the  framers  of  the  First 
Amendment  were  not  concerned  with  frequency  of  publication  when 
they  wrote  that  document.  Why,  therefore,  was  the  California  legis¬ 
lature  so  narrow  as  to  conclude  that  libel  protection  under  the  state’s 
defamation  law  should  be  restricted  to  some  newspapers  of  specific 
publication  frequency? 

The  simple  concept  of  a  free  press  may  be  too  complicated  for 
lawyers  and  legislators  to  comprehend  when  they  insist  on  such 
limitations.  Frequency  of  utterance  has  nothing  to  do  with  it  and  it 
should  be  so  acknowledged. 

Silence 

The  South  African  government  of  President  P.W.  Botha  seems  to 
believe  that  if  news  of  protest  and  opposition  is  silenced  they  will  go 
away.  The  harsh  censorship  rules  imposed  last  week  may  bring  a 
superficial  silence,  but  when  the  truth  is  hidden  falsehood 
and  rumor  take  its  place. 

Larger  and  more  powerful  governments  than  that  in  South  Africa 
have  tried  to  suppress  the  truth  to  keep  their  people  in  ignorance. 
Even  under  a  military  dictator  it  cannot  always  be  done  successfully. 
Mr.  Botha  will  discover  that  more  and  more  repression  will  require 
more  and  more  force  begetting  more  and  more  opposition.  Under 
those  conditions  the  silence  will  become  deafening. 
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Letters  to  the  Editor 


Disagrees  on  interpretation  of  resoiution 


As  the  new  president  of  the  Society 
of  Professional  Journalists,  Sigma 
Delta  Chi,  I  was  elated  at  the  exten¬ 
sive  coverage  provided  by  E&P  in  the 
Nov.  22  issue. 

I  was  somewhat  concerned,  how¬ 
ever,  at  the  tone  of  finality  given  the 
story  by  John  Consoli  on  “A  matter  of 
ethics.”  Consoli  has  concluded  that 
the  resolution  adopted  by  the  SPJ, 
SDX  delegates  at  the  convention 
mandates  the  board  to  recommend 
procedures  for  chapters  to  use  in 
addressing  complaints  that  stem  from 
alleged  violations  of  the  code  of  eth¬ 
ics. 

However,  the  board’s  interpreta¬ 
tion  of  that  resolution  leaves  an 
option. 

The  board  wants  a  full  and  open 

Says  cover 
price  should 
be  hiked 

Editor’s  note:  The  following  letter 
appeared  in  the  Dec.  6  issue  of  E&P, 
but  a  portion  of  it  was  inadvertently 
dropped.  The  letter  is  printed  in  its 
entirety  here. 

On  a  recent  trip  to  South  Bend, 
Ind.,  to  cover  a  football  game,  we 
approached  a  place  where  three  dif¬ 
ferent  newspapers  were  being  sold  in 
coin  boxes. 

The  local  South  Bend  Tribune  was 
being  sold  for  350  a  copy  on  a  Satur¬ 
day  morning.  The  Chicago  Tribune, 
which  is  priced  at  250  in  Chicago,  was 
being  sold  at  400,  with  a  150  sur¬ 
charge.  And  the  Detroit  Free  Press 
was  being  sold  at  only  150  a  copy, 
despite  the  fact  that  the  paper  had  to 
be  shipped  some  240  miles  from 
Detroit  to  South  Bend. 

These  facts  give  you  some  idea  of 
why  the  Detroit  Free  Press  is  losing  so 
much  money  and  has  applied  for  a 
joint  operating  agreement  with  the 
Detroit  News. 

If  they  would  realistically  raise 
their  prices  to  meet  the  levels  of  other 
newspapers  around  the  country  they 
would  not  need  the  JOA. 

Roger  Stanton 

(Stanton  is  publisher  of  Football 
News  and  Basketball  Weekly  based  in 
Detroit.) 


discussion  at  the  chapter  level  of  the 
issue. 

We’ll  begin  the  dialogue  in  Quill 
magazine  and  at  regional  conferences 
in  the  spring  so  that  there  will  be  full 
expression  by  all  interested  members 
of  the  society  by  the  time  of  the 
November  convention. 

However,  we  believe  that  members 
might  conclude  either  that  there 
should  be  no  recommended  proce¬ 
dures  at  all  for  chapters  in  the  hand¬ 
ling  of  complaints,  or  that  the  code  of 
ethics  should  be  amended. 

This  is  not  a  new  controversy.  The 
code  was  largely  rewritten  in  1973, 
with  this  clause  added:  “Journalists 
should  actively  censure  and  try  to 
prevent  violations  of  these  standards 
and  they  should  encourage  their 
observance  by  all  newspeople.”  The 
standards  referred  to  include  no 
acceptance  of  gifts,  no  secondary 
employment,  truth  as  the  ultimate 
goal,  fairness  and  accuracy,  and  the 
avoidance  of  pandering  to  morbid 
curiosity. 

But  in  the  13  years  since  the  code’s 
adoption,  national  boards  have 
declined  to  enforce  the  censure  clause 
due  to  lack  of  support  from  members 

Says  papers 
ignored  story 

This  is  to  convey  my  thanks  for  the 
fine  piece  you  did  in  Editor  & 
Publisher’s  Nov.  15  issue  (“Friendly 
interview  turns  into  trans-Atlantic 
dispute,”  pg.  40.). 

What  puzzles  me  is  why  this  story, 
which  made  the  front  pages  all  over 
the  world,  from  Hong  Kong  to 


and  legal  counsel’s  advice  that 
enforcement  would  subject  SPJ, SDX 
to  internal  dissension  and  would  be 
extremely  costly. 

The  officers  of  SPJ, SDX  do  not 
believe  that  the  development  of  pro¬ 
cedures  for  chapters  is  mandatory. 

We  look  forward  to  resolution  of 
this  controversy,  whichever  direction 
the  general  membership  will  take  the 
issue. 

Robert  H.  Wills 

(Wills  is  national  president,  the  Soci¬ 
ety  of  Professional  Journalists,  Sigma 
Delta  Chi,  and  editor  of  the  Milwaukee 
Sentinel.) 

(Managing  editor’s  note:  The  resol¬ 
ution  that  was  passed  by  the  SPJ  ,SDX 
convention  delegates  stated: 

“Whereas  the  Society’s  Code  of 
Ethics  pledges  that  Journalists 
“should  actively  censure 
.  .  .  violations  of  these  stan¬ 
dards”  but  does  not  provide  proce¬ 
dures  for  addressing  complaints  on 
ethics. 

“Be  it  therefore  resolved  that  the 
convention  require  the  board  of  direc¬ 
tors  to  recommend,  in  consultation 
with  the  ethics  committee  and  local 
chapters,  procedures  for  chapters  to 
use  to  handle  such  compaints  subject 
to  the  approval  of  the  Chicago  Nation¬ 
al  Convention  in  1987.” 

The  story  appearing  in  E&P  on  the 
SPJ, SDX  convention  did  not  con¬ 
clude  anything.  It  included,  almost 
verbatim,  the  wording  of  the  resolu¬ 
tion  as  it  was  approved  by  the  dele¬ 
gates.  The  story  also  contained  much 
of  the  background  that  Mr.  Wills  cites 
in  his  letter,  as  well  as  the  feelings 
expressed  by  many  of  the  board  mem- 


(Continued  on  page  30) 
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TVTOWIGHT 

What’s  on,  what’s  up,  what’s  sood,  whafs  bad  on  TV 

Faye  Zuckerman’s  daily  column  direct  from  Hollywood 
will  tell  your  readers  when  to  turn  it  on  or  turn  it  off. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Higsinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Angeles,  213-852-1579. 

SPECIAL 

130  Fifth  Avenue,  New  York,  N.Y  10011 
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Represented  Nationally  by 

NEWHOUSE  NEWSPAPERS 

New  York  •  Chicago  •  Detroit  •  Los  Angeles  •  San  Francisco  •  Atlanta 


On  March  27th  of  this  year,  to  celebrate 
our  lOOth  birthday,  the  Staten  Island 
Advance  published  a  special  240  page 
Centennial  section.  Published  with  the 
Thursday  Advance,  this  edition  was  the 
largest  daily  newspaper  ever  published  in 
New  York  City  history,  totalling  300  pages. 

Over  620  advertisers  participated  in 
this  Centennial  section  that  covered  100 
years  of  Staten  Island  history,  and  the  vital 
role  the  Advance  has  played  during  this  time. 

Why  such  an  impressive  performance? 
Because,  Staten  Island  businesspeople  know 


the  pulling-power  of  this  dominant  news¬ 
paper  in  this  growth  market.  Staten  Island  is 
New  York  City’s  youngest  (median  age  of  32 
years)  and  most  affluent  county  ($35,958  EBI 
per  HH).  The  Advance  reaches  this  market 
overwhelmingly  ...  it  has  35%  more 
circulation  on  Staten  Island  than  the  other 
New  York  dailies  combined  (N.Y.  Times, 
Post  &  News). 

To  find  out  more  about  this  dominant 
newspaper  and  the  Staten  Island  market,  call 
the  Advance’s  Marketing  Research 
department  at  (718)  981-1234  ext.  542. 
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Bidding  for  nationai  business 

125  newspapers  agree  to  offer  reduced  ad  rates  to  national  advertisers; 
the  New  York  News,  Young  &  Rubicam  are  catalysts  for  18-month  test 


By  Debra  Gersh 

Moves  toward  answering  the  long- 
anguished  calls  from  national  adver¬ 
tisers  and  ad  agencies  to  lower  the 
differential  between  retail  and 
national  newspaper  ad  rates  were 
made  recently,  as  Young  &  Rubicam 
Inc.  announced  that  it  has  negotiated 
special  rates  for  national  package 
goods  advertisers  with  125  newspa¬ 
pers  around  the  country  during  an  18- 
month  test. 

But  while  Y&R  is  heralding  the 
move  as  a  “historic  breakthrough,” 
this  is  neither  the  first  time  the  news¬ 
paper  industry  has  attempted  to  find  a 
solution  to  the  rate  differential  — 
which  has  a  national  average  of  nearly 
65%  —  nor  the  first  time  an  agency 
has  sought  to  work  it  out. 

According  to  Leo  Scullin,  senior 
vice  president/director  of  print  and 
new  electronic  media  at  Y&R,  Tony. 
Calianese,  senior  vice  president/ 
advertising  and  marketing  for  the 
New  York  Daily  News,  approached 
him  and  said  if  Y&R  would  spend  like 
a  retailer,  the  Daily  News  would  give 
rates  like  those  offered  a  retailer. 

Scullin  told  Calianese  that  it  was  a 
good  idea,  but  that  what  he  needed 
was  the  same  kind  of  differential 
elimination  across  the  top  25  papers. 
One  paper  offering  special  rates  was 
not  enough,  Scullin  said. 

Calianese  said  he  originally  asked 
Y&R  for  100  ads  —  50  pages  on  Best 
Food  Wednesday  and  50  color  pages 
in  the  paper’s  Sunday  magazine. 

Calianese  agreed  to  make  introduc¬ 
tions  into  other  markets  promoting 
the  idea.  “I  envisioned  getting  on  an 
airplane  and  never  seeing  this  place 
again,”  he  said. 

“I  was  the  catalyst,”  Calianese 
continued.  “I  felt  I  had  to  take  that 
position  because  of  my  role  at  the 
newspaper  and  for  the  industry. 

“This  is  not  a  Daily  News-Young  & 
Rubicam  exclusive.  The  rate  is  avail¬ 


able  to  all  package  goods  advertis¬ 
ers,”  he  added. 

The  average  discount  is  35%  for 
package  goods  advertisers  who  run  13 
quarter-page  ads.  The  rate  discount 
and  structure  varies  from  market  to 
market  —  the  Daily  News,  for  exam¬ 
ple,  offering  a  42%  discount. 

Individual  rate  agreements  have 
been  reached  at  papers  in  such  mar¬ 
kets  as  New  York,  Los  Angeles,  Chi¬ 
cago,  San  Francisco,  Detroit,  Phil¬ 
adelphia,  Boston,  Dallas,  Washing¬ 
ton  D.C.,  Houston,  Cleveland,  Pitts¬ 
burgh,  Atlanta,  Minneapolis,  Denver, 
San  Diego  and  Miami. 


Scullin  noted  that  this  “puts  the 
medium  in  the  competitive  arena. 
(Newspapers)  now  can,  ought  to  be 
and  will  be  considered”  by  national 
advertisers. 

General  Foods  is  one  of  Y&R’ s  big 
clients  whose  name  has  been  men¬ 
tioned  as  optimistic  about  the  pro¬ 
gram,  although  Scullin  said  almost  all 
the  agency’s  clients  have  reacted 
positively. 

Newsday,  however,  is  one  paper  in 
the  New  York  City  metro  market  that 
is  not  participating  at  the  moment, 
although  David  Targe,  vice  president 
of  marketing,  noted  that  the  paper  is 
currently  reexamining  its  rate  struc¬ 
tures  for  1987. 

“Rates  are  only  one  small  part  of  a 
reason  a  company  advertises  in  a 
newspaper,”  said  Targe,  adding  other 
factors  such  as  the  market,  the 
paper’s  growth  and  position  in  the 
market,  demographics  and  the  buying 
excitement  the  paper  generates  as 


equally,  if  not  more,  important. 

“I  don’t  know  what  the  rates  are 
going  to  be,”  he  said,  “but  if  the 
News  is  cutting  rates  by  one-third  — 
when  a  product  cuts  its  rate  it’s  prob¬ 
ably  selling  distressed  merchandise. 
Either  it  was  overpriced  or  it  was 
distressed.” 

The  Daily  News  has  seen  great 
losses  on  the  retail  side,  as  the  closing 
of  major  Manhattan  department 
stores  led  to  the  depletion  of  some  $I  1 
million  in  ad  revenues  for  the  paper. 

Calianese,  however,  said  this  is 
more  than  a  Daily  News  venture,  as 
other  members  of  the  industry  are 


involved.  He  further  noted  that  there 
is  little  risk  of  depleting  an  already 
small  source  of  revenue  by  offering 
discounts. 

“When  you  have  little  or  no  busi¬ 
ness  and  you  cut  your  rate,  you  have 
little  or  nothing  to  lose,”  he  said. 
“There  is  very  little  downside.” 

One  longtime  advocate  of  reducing 
the  differential  is  ad  man  Jack  Cohen, 
vice  president/print  and  outdoor 
media  buying  for  DDB  Needham 
Worldwide. 

Cohen,  who  has  spoken  before 
many  groups  on  the  subject,  said  he  is 
delighted  with  the  reductions  and  will 
support  the  initiatives. 

“Obviously  I’m  delighted  with  any¬ 
thing  that  brings  national  rates  closer 
to  retail,”  he  said.  “I’m  delighted  that 
papers  are  willing  to  negotiate  our 
rates.” 

Cohen  added,  however,  that  indivi¬ 
dual  newspapers  are  still  setting  their 
(Continued  on  page  8) 


But  while  Y&R  is  heralding  the  move  as  a  “historic 
breakthrough,”  this  is  neither  the  first  time  the 
newspaper  industry  has  attempted  to  find  a  solution  to 
the  rate  differential . . .  nor  the  first  time  an  agency  has 
sought  to  work  it  out. 


Rate  differential 

(Continued  from  page  7) 


own  rate  structures,  although  now 
they  are  willing  to  negotiate  more 
than  before. 

“At  least  this  gives  us  a  little  better 
shot  at  negotiating  rates.  It  depends 
on  the  papers  and  how  hungry  they 
are  for  national  advertising,”  Cohen 
noted,  adding  that  a  paper  looking  for 
more  national  revenue  might  “make 
the  meal  a  little  more  appetizing.” 

Craig  Staiiden,  president  of  the 
Newspaper  Advertising  Bureau, 
commented  that  the  13-time  schedule 
may  make  the  discounts  offered  a 
little  more  lucrative  than  those 
offered  through  Newsplan,  which 
offers  discounts  for  volume  advertis- 


tisers  in  place. 

The  New  York  Times,  for  example, 
already  had  a  national  rate  for  any 
national  food  or  food  product  manu¬ 
facturer-advertiser  within  its  existing 
rate  structure,  according  to  Erich 
Linker,  vice  president/advertising 
director.  The  only  change  the  Times 
has  made  as  part  of  its  participation  is 
adding  a  frequency  discount  structure 
that  calls  for  ads  to  run  a  quarter-page 
or  larger  on  a  frequency  of  13, 26  or  52 
times  a  year. 


ers  were  very  receptive  to  our  Labo¬ 
ratory  Wichita  initiative,  but  the  full- 
page  requirement  was  a  problem  for 
many  of  them  because  it  didn’t  fit  into 
existing  strategy  and  would  have 
required  re-formatting  ads  into  the 
larger  units.  Our  new  rate  card  over¬ 
comes  that  problem.” 

The  new  Wichita  rate  structure, 
which  takes  effect  Feb.  1,  1987,  pro¬ 
vides  discounts  to  national  advertis¬ 
ers  of  any  product  who  run  either  six 
or  more  full-page  ads  a  year,  32  or 


individual  rate  agreements  have  been  reached  at 
papers  in  such  markets  as  New  York,  Los  Angeles, 
Chicago,  San  Francisco,  Detroit,  Philadelphia,  Boston, 
Dallas,  Washington  D.C.,  Houston,  Cieveland, 

Pittsburgh,  Atlanta,  Minneapolis,  Denver,  San  Diego  and 
Miami. 


“The  key  is  that  we  have  newspa¬ 
pers  willing  to  be  a  little  more  aggres¬ 
sive,”  he  said,  adding  that  the  test  will 
be  whether  “the  advertisers  become 
more  aggressive  in  their  spending.” 

Standen,  who  said  the  NAB  did  not 
play  a  role  in  the  negotiations,  thinks 
it  is  a  good  test  and  fairly  significant, 
although  he  does  not  know  how  much 
different  it  will  be  than  the  newspa¬ 
pers’  existing  rate  structures. 

But  while  the  differential  reduc¬ 
tions  may  be  landmarks  for  some 
newspapers,  others  have  already  put 
volume  discounts  for  national  adver- 


In  Kansas,  the  Wichita  Eagle-Bea¬ 
con  has  been  running  what  it  calls 
“Laboratory  Wichita”  since  early 
1986.  Its  original  program  required 
national  advertisers  to  run  a  minimum 
of  six  full-page  ads  annually  in  order 
to  receive  the  same  rates  as  retail 
advertisers,  although  the  structure 
has  recently  been  redesigned  to  elimi¬ 
nate  the  differential  for  quarter-,  half- 
and  full-page  ads,  according  to  Robert 
M.  Hobson,  director  of  marketing 
services. 

Eagle-Beacon  advertising  director 
William  Poitevint  noted,  “Advertis- 


more  half-page  ads  annually,  or  39  or 
more  quarter-page  ads  in  a  year,  Hob¬ 
son  explained. 

The  Eagle-Beacon  is  currently  not 
involved  in  the  Y&R  initiative, 
although  Hobson  said  they  are  taking 
a  look  at  it,  and  Eagle-Beacon  man¬ 
agement  agrees  that  the  rate  incen¬ 
tives  offered  by  the  other  papers  will 
likely  heighten  the  interest  in  Labora¬ 
tory  Wichita. 

“The  fact  that  others  are  trying  to 
do  this  and  take  an  interest  in  it  is  a 
good  sign,”  Hobson  said.  “It  was 
getting  lonely  out  there.” 


Severe  press  restrictions  imposed  in  South  Africa 


In  what  the  local  press  has  called  a 
surrender  to  “totalitarianism,”  the 
South  African  government  imposed 
harsh  new  restrictions  on  the  news 
media  which  will  make  it  almost 
impossible  to  report  about  the 
nation’s  black  revolt  against  apart¬ 
heid. 

The  penalty  for  violating  the 
restrictions  carry  a  maximum  penalty 
of  10  years  in  prison  and  a  $9,000  fine. 

The  imposition  of  censorship  on  the 
press  was  part  of  a  wider  extension  of 
the  government’s  emergency  decrees 
in  an  effort  to  crack  down  on  practi¬ 
cally  any  form  of  dissent  against 
apartheid. 

The  new  press  rules  forbid  the  pub¬ 
lishing  of  unauthorized  accounts  of 
violence,  deployment  of  security 
forces,  anti-apartheid  strikes  and  con¬ 
sumer,  rent  and  school  boycotts, 
“restricted  meetings”  at  which  politi¬ 
cal  speeches  are  banned  and  of  the 
establishment  of  alternative  forms  of 
rule  or  speeches  by  persons  deemed 


“hostile”  by  the  authorities. 

Once  a  meeting  is  called  “restric¬ 
tive,”  the  media  is  banned  from 
reporting  anything  in  advance  about 
the  time  and  location.  Afterward,  the 
media  cannot  report  on  any  state¬ 
ments  made  at  the  meeting  which 
violate  the  press  restrictions. 


coverage  of  racial  protest  and  vio¬ 
lence. 

The  new  regulations  also  bar 
reporting  without  authorization  on 
the  detention  of  government  oppo¬ 
nents  or  their  subsequent  release  and 
place  other  restrictions  on  the  report¬ 
ing  of  court  cases  involving  political 


“This  is  a  desperate  act  by  desperate  peopie  who 
demonstrate  that  they  are  unfit  to  govern,”  the  Pretoria 
News  stated  in  an  editoriai. 


The  government  also  widened  the 
definition  of  security  forces  to  include 
local  black  police  auxiliaries  who 
have  often  been  accused  of  violence. 

Previous  regulations  making  it  a 
crime  for  reporters  to  witness  anti¬ 
apartheid  conflicts  remain  in  force,  as 
do  prohibitions  against  television 


detainees  including  a  ban  on  hearings 
in  open  court  until  a  verdict  has  been 
announced. 

The  government  can  also  seize  or 
ban  for  three  months  newspapers  and 
periodicals  which  it  says  violate  the 
restrictions. 

“This  is  a  desperate  act  by  des- 
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perate  people  who  demonstrate  that 
they  are  unfit  to  govern,”  the  Pretoria 
News  stated  in  an  editorial. 

The  Foreign  Correspondents  Asso¬ 
ciation  of  South  Africa  called  the 
restrictions  “one  of  the  severest  sys¬ 
tems  of  censorship  in  the  world.” 


The  South  African  government  said 
it  imposed  the  harsher  press  restric¬ 
tions  because  the  media  were  hostile 
to  its  policies  of  racial  change  and 
helping  to  foment  revolution. 

“The  whole  purpose  of  revolution¬ 


ary  warfare  is  to  mobilize  the  people 
by  using  the  media,"  said  David 
Steward,  a  spokesman  for  the  Bureau 
of  Information.  He  said  the  press 
restrictions  were  needed  in  order  for 
the  government  to  “restore  law  and 
order.” 


L.A.  Times  officials  will  attempt  to  lift  ban  on  correspondent 


Two  Los  Angeles  Times  officials 
will  travel  to  South  Africa  in  an  effort 
to  persuade  its  government  to  lift  an 
impending  ban  on  Times  correspon¬ 
dent  Michael  Parks. 

The  government  has  refused  to 
renew  Parks’  work  permit  and  has 
ordered  him  to  leave  the  country  by 
Jan.  31.  Parks  was  first  told  he  would 
have  to  depart  by  Dec.  31,  but 
authorities  granted  a  one-month 
extension  at  the  request  of  William  F. 
Thomas,  Times  editor  and  executive 
vice  president. 

Thomas  and  Times  foreign  editor 
Alvin  Shuster  will  go  to  South  Africa 
at  the  beginning  of  the  new  year  for  a 
meeting  with  Home  Minister  Stoffel 
Botha. 


Parks  is  the  fifth  journalist  ordered 
out  of  South  Africa  since  it  imposed  a 
nationwide  state  of  emergency  June 
12  in  the  wake  of  widespread  protests 
and  violence  against  apartheid. 

No  reason  was  given  for  Parks’ 
expulsion  but  wire  service  reports 
quoted  diplomatic  sources  in  Pretoria 
as  saying  that  the  government  was 
angered  by  Times  editorials  critical  of 
its  actions. 

One  South  African  official  indi¬ 
cated  the  government  was  displeased 
by  some  of  Parks’  dispatches. 

Parks  has  been  in  South  Africa 
since  mid- 1984.  Before  joining  the 
Times  as  Peking  bureau  chief  in  1980, 
the  correspondent  had  spent  12 
years  with  the  Baltimore  Sun, 


including  assignments  in  Moscow, 
Saigon,  Cairo,  Hong  Kong  and 
Peking. 

Thomas  said,  “The  Times  has 
maintained  a  bureau  in  South  Africa 
for  15  years  and  we  very  much  regret 
the  government’s  decision.  We  are  in 
the  process  of  appealing  and  we  hope 
that  the  South  African  government  in 
the  end  will  renew  Michael  Parks’ 
work  permit.” 

Shuster  told  E&P  concerning  their 
trip  to  South  Africa;  “We  would  like 
to  be  optimistic.” 

In  Washington,  D.C.,  the  State 
Department  has  handed  South  Afri¬ 
can  ambassador  Herbert  Beukes  an 
official  protest  over  the  action  against 
Parks. 


Gannett  abandons  ‘localization’  test  at  Florida  Today 


After  more  than  a  year  of  empha¬ 
sizing  local  and  state  news  in  Mel¬ 
bourne-based  Florida  Today,  while 
selling  it  in  combination  with  national 
news-oriented  USA  Today,  Gannett 
Co.  has  decided  to  give  national  and 
international  coverage  more  promi¬ 
nent  display  in  its  Space  Coast  daily. 

The  original  concept  was  to  make 
Florida  Today  an  intensely  local  and 
state  daily  and  then,  through  what 
Gannett  officials  considered  an 
attractive  combination  subscription 
rate,  give  readers  an  incentive  to  buy 
USA  Today  for  national  news,  busi¬ 
ness,  entertainment  and  sports. 

The  experiment  worked  from  the 
USA  Today  end,  with  Gannett’s 
national  daily  increasing  its  Brevard 
County  sales  to  a  total  of  about  18,000 
copies  from  about  2,400  before  the 
combination  plan  was  initiated. 

The  increased  circulation  included 
subscriptions,  single  copy  sales  and 
Gannett’s  bulk  sales  program  at 
hotels  and  airports,  called  Blue  Chip 
Sales,  said  Florida  Today  publisher 
Frank  Vega.  Home  delivery  currently 
accounts  for  about  13,00l0  of  USA 
Today’s  sales,  but  that  figure  prob¬ 
ably  will  go  higher  when  the  tourist 
season  is  in  full  swing  from  January 
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though  March,  Vega  said. 

However,  Florida  Today’s  circula¬ 
tion  during  the  experiment  dropped 
almost  7,000  daily  to  62,277  from 
69,485  and  declined  a  little  more  than 
6,000  on  Sundays  to  82,186  from 
88,288,  according  to  the  Sept.  30, 
1986  FasFax  report  issued  by  the 
Audit  Bureau  of  Circulations. 

Gannett  chairman  Allen  H.  Neu- 
harth,  speaking  at  a  recent  meeting 
with  stock  analysts  in  New  York,  said 
that  because  of  the  mixed  results  with 
Florida  and  USA  Today,  “We  don’t 
think  we  will  duplicate  that  (experi¬ 
ment)  anywhere  else  in  the  country.” 

“After  numerous  surveys,  we’ve 
modified  the  paper  to  fit  the  needs  of 
our  readers,”  Vega  said  of  the 
changes  at  Florida  Today.  “We  were 
a  little  atraditional.  We  found  out  that 
our  (Florida  Today)  readers  like  it  the 
other  way.” 

Vega  said  that  Florida  Today  did 
not  take  any  local  news  out,  but 
instead  put  back  in  a  full  stock  report 
daily  and  moved  major  national  and 
international  stories  from  the  B  sec¬ 
tion  back  to  the  front  page  while  rele¬ 
gating  some  local  news  from  the  first 
section  to  the  second. 

The  combination  selling  with  USA 


Today  will  continue,  Vega  said,  not¬ 
ing  that  subscribing  to  both  papers 
costs  only  $3.25  a  week,  compared  to 
$5  for  both  on  the  newsstand.  Vega 
remarked  that  putting  more  foreign, 
business  and  national  news  back  into 
Florida  Today  has  not  caused  a  fall- 
off  in  USA  Today  subscriptions. 

“People  who  took  USA  Today  like 
it,”  Vega  said.  “We’re  not  seeing 
USA  Today  abandoned.” 

Florida  Today  also  continues  to  run 
cross  references  to  stories  in  USA 
Today,  said  managing  editor  David 
Larimer. 

“All  we  did  is  move  things  around  a 
little  bit,”  Larimer  said.  “The  front 
page  is  still  primarily  local  and  state 
stories.”  But,  Larimer  said,  the 
editors  also  decided  Florida  Today 
needed  to  have  “significant  national 
and  international  stories”  returned  to 
its  front  page. 

“We  felt  our  readers  deserved  to 
have  a  full  blow-by-blow  report  out 
front  rather  than  having  to  refer  to  the 
full  account  in  the  B  section,”  he  said. 

Larimer  remarked  that  “one  of  the 
biggest  complaints”  received  from 
readers  over  the  localization  of  Flor¬ 
ida  Today  was  the  elimination  of  the 
full  stock  report  every  day. 
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Agreement  near  on  ground  rules  for  special  Dallas  audit? 

The  two  sides  can’t  even  agree  on  that 


By  Andrew  Radolf 

The  chairman-elect  of  A.H.  Belo 
Corp.,  publisher  of  the  Dallas  Morn¬ 
ing  News,  recently  told  stock  analysts 
that  he  hoped  an  agreement  would  be 
reached  soon  on  the  ground  rules  for  a 
special,  federal  court-supervised 
audit  of  the  circulations  of  his  news¬ 
paper  and  the  competing  Dallas 
Times  Herald. 

There  are  indications,  however, 
that  the  parties  to  the  litigation,  which 
also  includes  the  Audit  Bureau  of  Cir¬ 
culations,  are  still  far  apart  in  their 
proposals  on  how  a  special  audit 
would  be  conducted  by  ABC. 

“Next  week  we  hope  to  file  an 
agreement  (on  the)  ground  rules  for  a 
special  audit,”  Robert  W.  Decherd, 
currently  president  and  chief  execu¬ 
tive  officer  of  Belo,  told  the  Paine 
Webber  Outlook  for  Media  Confer¬ 
ence  on  Dec.  11.  “The  proposed 
agreement  is  being  reviewed  by 
ABC.” 

But  William  Dean  Singleton,  prin¬ 
cipal  owner  of  the  Times  Herald,  told 
E&P  that  the  only  agreement  between 


the  Times  Herald  and  .Morning  News 
has  been  on  how  the  discovery  pro¬ 
cess  will  proceed. 

“There’s  been  no  agreement  on 
how  the  audit  will  be  conducted,”  he 
said. 

ABC  president  David  Keil  said  that 
while  the  two  newspapers  have  had 
“intensive  discussions”  about  the 
conditions  that  would  apply  in  a  spe¬ 
cial  audit,  the  Audit  Bureau  has  not 
been  actively  involved  in  the  talks. 

Keil  said  ABC  only  had  “some  gen¬ 
eral  information”  about  the  talks 
between  the  newspapers  and  said: 
“Any  agreement  to  go  forward  on  an 
audit  would  have  to  require  our  input. 
We  have  not  to  date  had  an  active  part 
in  the  two  newspapers’  own  discus¬ 
sions.” 

A  Morning  News  attorney  com¬ 
mented  of  Decherd’s  remarks  to  the 
analysts:  “I  think  he  anticipated 
things  would  be  resolved.  It’s  (a  spe¬ 
cial  audit)  still  being  discussed.  All 
three  parties  haven’t  signed  off  on  any 
agreement.” 

In  November,  the  new  owners  of 


the  Times  Herald  filed  suit  in  federal 
district  court  in  Chicago  alleging  the 
Morning  News  was  systematically 
inflating  its  daily  circulation  by  as 
much  as  40,000  to  50,000  copies.  The 
suit  also  named  the  Audit  Bureau  as  a 
defendant,  claiming  ABC  knew  of  the 
alleged  fraud. 

(The  Morning  News  has  responded 
to  that  suit  with  allegations  of  its  own. 
See  related  story  this  page.) 

Media  News  Group,  headed  by  Sin¬ 
gleton  and  Richard  Scudder,  closed  in 
September  its  $110  million  acquisi¬ 
tion  of  the  Times  Herald  from  Times 
Mirror  Co. 

According  to  the  Sept.  30,  1986, 
FasFax  Report  issued  by  ABC,  the 
Morning  News’  morning  circulation 
rose  to  390,987  from  377,843  a  year 
earlier  and  its  Sunday  circulation  in 
the  same  period  increased  to  531,417 
from  500,719. 

The  Times  Herald’s  daily  circula¬ 
tion,  according  to  the  same  FasFax 
report,  increased  to  246,375  from 
231,224  and  its  Sunday  circulation 
rose  to  338,963  from  331,589. 


Charges  fly  in  Dallas 

Morning  News  ciaims  Times  Heraid  shreds  papers  to  boost  circuiation; 
Times  Heraid’s  Singieton  caiis  the  charge:  ‘Nonsense,  totai  nonsense’ 


By  Mark  Fitzgerald 

and  Andrew  Radolf 

The  Dallas  Times  Herald  every  day 
sends  25,000  to  40,000  newspapers  to 
a  paper  shredding  firm  as  part  of  a 
scheme  to  artificially  inflate  its  paid' 
circulation,  the  Dallas  Morning  News 
charges  in  court  papers  filed  in  Chi¬ 
cago. 

In  an  answer  and  counterclaim  to 
the  Times  Herald’s  recent  suit  against 
the  Morning  News  and  the  Audit 
Bureau  of  Circulation,  the  Morning 
News  says  its  rival  also  artificially 
inflates  its  paid  circulation  by  dump¬ 
ing  “thousands  of  papers”  on  a  farm 
near  Greenville,  Texas,  and  by 
requiring  distributors  to  take  thou¬ 


sands  of  excess  newspapers. 

The  Morning  News’  allegations 
were  emphatically  denied  by  William 
Dean  Singleton,  president  of  Media 
News  Group  which  purchased  the 
Times  Herald  from  Times  Mirror  Co. 
for  $110  million  last  September. 

“It’s  nonsense,  total  nonsense,” 
Singleton  said  of  the  charges.  “The 
Times  Herald’s  circulation  is  as  clean 
as  clean  can  be.  Times  Mirror  told  us 
it  was  and  our  representatives  found  it 
was.  We  would  not  have  opened  this 
up  if  we  had  any  problem.” 

In  a  suit  filed  in  November  {E&P, 
Nov.  15),  the  Times  Herald  charges 
the  Morning  News  has  systematically 
inflated  its  own  daily  paid  circulation 
by  as  much  as  40,000  to  50,000  copies. 
The  suit  also  charges  that  ABC  has 


knowingly  permitted  the  “fraud.” 

The  Morning  News  answer  and 
counterclaim  is  a  blistering  attack  on 
the  Times  Herald  and  its  new  princi¬ 
pal  owner,  Singleton. 

“DTH’s  (Dallas  Times  Herald’s) 
current  fraud  practices  are  part  of  the 
habit  of  Singleton  and  the  routine 
practices  of  DTH  and  other  papers 
owned  by  Singleton,”  the  Morning 
News  says  at  one  point. 

The  Morning  News  court  papers 
also  say  that  the  newspaper  has 
obtained  “videotape  and  pictures”  of 
what  it  says  is  a  routine  Times  Her¬ 
ald  scheme  to  artificially  inflate  paid 
circulation. 

“One  of  DTH’s  circulation 
schemes,”  the  Morning  News  court 
papers  say,  “works  as  follows:  Each 
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day  a  DTH  truck  pulls  up  to  the  San 
Jacinto  Street  loading  dock  at  DTH’s 
offices  in  downtown  Dallas  and  picks 
up  pallets  containing  25,000  to  40,000 
shrink-wrapped  copies  of  Dallas 
Times  Herald,  which  have  been 
counted  as  part  of  DTH’s  paid  circu¬ 
lation. 

“The  truck  delivers  these  pallets  to 
DTH’s  newsprint  warehouse  located 
at  he  corner  of  Farrington  and  Chemi¬ 
cal  Streets,  where  DTH  employees 
unload  the  pallets. 

“A  few  hours  later,"  the  Morning 
News  counterclaim  continues,  "a 
truck  from  Bista  Fibers  ...  a  paper 
recycling  firm,  pulls  up  to  DTH’s 

Justice  Dept,  says 

The  proposed  joint  operating  agree¬ 
ment  between  the  Detroit  Free  Press 
and  the  Detroit  News  raises  “trou¬ 
bling  legal  issues”  that  have  delayed 
any  prompt  decision,  the  U.S.  Justice 
Department  says. 

In  a  letter  (Dec.  8)  to  two  Michigan 
congressmen,  assistant  attorney  gen¬ 
eral  John  Bolton  said  the  department 
has  been  unable  to  determine  whether 
a  public  hearing  should  be  held  on  the 
JOA  proposal  because  of  the  complex 

warehouse,  loads  the  same  pallets  of 
newspapers  on  its  truck,  and  delivers 
the  pallets  to  Vista  Fibers’  plant  at 
2722  Alamo  Street  where  they  are 
shredded  and  destroyed.” 

to  the  paper  shredding  firm. 

In  its  filing,  the  Morning  News  also 
says  that  Singleton  is  using  this  suit, 
in  part,  “to  avoid  paying  the  full 
purchase  price  to  Times  Mirror  Com¬ 
pany.” 

“I’m  happy  with  my  deal  with 
Times  Mirror,”  Singleton  responded 
to  the  allegation.  “Any  thinking  per¬ 
son  could  see  through  that  (allega¬ 
tion).  How  could  1  get  money  bark  by 
attacking  their  (the  Morning  News’) 
circulation? 

“We’re  nof  concerned  about  our 
circulation,”  he  continued.  “We’re 
concerned  about  theirs.” 

lubling’  legal  issues 

cess  could  hurt  the  chances  of  holding 
a  public  hearing. 

For  its  part,  the  Detroit  Free  Press, 
which  has  designated  itself  a  “failing 
newspaper”  under  terms  of  the 
Newspaper  Preservation  Act,  has 
said  it  is  in  “probable  danger”  of  fail¬ 
ing  unless  the  Justice  Department 
approves  the  JOA. 

Gannett  Co.,  owner  of  the  Detroit 
News,  and  Knight-Ridder,  publisher 
of  the  Detroit  Free  Press,  proposed 
the  JOA  in  May. 

“The  Times  Herald’s 
circulation  is  as  clean  as 
clean  can  be." 

The  Morning  News  charges  that 
these  papers  are  separate  from  press¬ 
room  waste,  which  it  says  is  not 
shrink-wrapped  and  is  taken  directly 

Detroit  JOA  raises  ‘trc 

and  “troubling”  legal  issues 
involved. 

“Similarly,  even  the  decision 
whether  to  hold  a  hearing  is  difficult, 
because  it  requires  considerable  anal¬ 
ysis  of  the  merits,  which  are  factually 
complex  and  present  certain  troubling 
legal  issues,”  Benjamin  wrote  to  U.S. 
Reps.  John  Dingell,  a  Democrat,  and 
William  Broomfield,  a  Republican. 

Both  congressmen  had  expressed 
fears  that  the  lengthy  decision  pro- 

IM  RDIBC 

IN  Dnlcr 

Publisher  resigns 
in  Shrewsbury,  N.J. 

George  J.  Lister  has  resigned  as 
publisher  of  The  Register  in  Shrews¬ 
bury,  N.J. 

Lister  had  served  as  publisher  of 
the  newspaper  since  February  1985, 
when  it  was  under  the  ownership  of 
Capital  Cities  Communications  Inc., 
New  York,  replacing  James  McKear- 
ney  Jr. 

At  the  time  of  his  resignation.  Lis¬ 
ter  said  he  had  no  future  plans. 

WSJ,  Barron’s  plan 
subscription  hikes 

Dow  Jones  &  Company  Inc.  has 
announced  that  subscription  rates  for 
the  Wall  Street  Journal  and  Barron’s 
Business  and  Financial  Weekly  will 
be  increased  effective  Jan.  2,  1987. 

The  price  of  an  annual  subscription 
to  the  Wall  Street  Journal  will  be 
raised  4.4%  to  $1 19  from  $I  14,  while 
the  newsstand  price  will  remain  500. 

The  price  of  an  annual  subscription 
to  Barron’s  will  be  increased  4.9%  to 
$86  from  $82.  The  newsstand  price 

will  remain  $1.75. 

Dow  Jones  said  the  increases 
reflect  higher  newsprint,  distribution 
and  other  publishing  costs.  Subscrip¬ 
tion  rates  v/ere  last  raised  at  the  begin¬ 
ning  of  1986. 

Illinois  daily 
bans  smoking 

The  Arlington  Heights  (111.)  Daily 
Herald  has  Joined  the  ranks  of  news¬ 
papers  with  no-smoking  policies. 

The  paper  said  that  “in  order  to 
provide  an  environment  that  is  con¬ 
sistent  with  other  company  practices 
that  protect  the  safety  and  health  of  all 
employees,”  smoking  would  be  pro¬ 
hibited  on  company  premises  except 
in  designated  smoking  areas. 

To  help  smokers  adjust  to  the  new 
policy,  the  newspaper  has  offered  to 
contribute  up  to  $50  toward  the  cost 
of  “stop  smoking”  clinics.  Employ¬ 
ees  must  remain  non-smokers  for 
three  months  to  collect  the  payment. 

In  addition,  baskets  of  apples  have 
been  placed  in  building  lunchrooms 
and  smoking  areas  have  been  stocked 
with  anti-smoking  brochures. 

The  Daily  Herald,  a  70,000-circula- 

tion  newspaper  in  the  Chicago  sub¬ 
urbs,  also  said  future  recruitment 
advertising  would  state  that  it  is  a 
“non-smoking  company.” 

Endowment  fund 
established 

An  endowment  fund  to  assist  Uni¬ 
versity  of  Missouri  Journalism  stu¬ 
dents  in  emergencies  has  been  estab¬ 
lished  in  the  memory  of  Robert  W. 
Haverfield,  long-time  placement 
director  of  the  school  of  Journalism 
there. 

Prof.  Haverfield  died  Nov.  24  of 
cancer.  He  was  67. 

The  emergency  loan  fund  will  be 
administered  by  the  dean’s  oflice  at 
the  school  of  Journalism. 

Contributions  may  be  sent  to  the 
Robert  W.  Haverfield  Memorial 
Fund,  Office  of  Development,  117 
Alumni  Center,  University  of  Mis¬ 
souri,  Columbia,  Mo.,  65201. 

Prof.  Haverfield  had  been  place¬ 
ment  director  from  196.^  until  his 
retirement  this  year.  He  had  been  a 
member  of  the  faculty  since  1948, 
teaching  advertising  and  Journalism 
courses. 
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Women  sportswriters 


Although  few  In  number,  women  reporters  who  cover  pro  sports  today 
have  proven  they  can  do  so  with  the  same  skill  and  intensity  as  men 


By  Jim  Haughton 

A  small  but  highly  qualified  group 
of  women  sportswriters  is  emerging 
across  the  country  covering  profes¬ 
sional  sports,  especially  NFL  foot¬ 
ball. 

The  numbers  may  not  be  as  great  as 
a  decade  ago,  but  women  reporters 
are  demonstrating  they  can  cover  the 
pro  football  beat  with  the  same  skill 
and  intensity  as  men. 

The  beat  writer  for  the  Washiiiftton 
Post  covering  the  Redskins  is  Chris¬ 
tine  Brennan,  27.  A  Toledo  native 
who  did  her  undergraduate  and  gradu¬ 
ate  studies  in  journalism  at  North¬ 
western,  she  came  to  the  Post  in  1984 
after  three  years  covering  college  and 
pro  football  and  other  sports  for  the 
Miami  Herald.  She  covered  the  Uni¬ 
versity  of  Miami’s  national  grid  colle¬ 
giate  grid  champions  in  1983. 

Brennan  said  she  feels  equally 
qualified  as  men  to  cover  sports 
because  she  has  always  been  inter¬ 
ested  in  sports. 

“I  traded  baseball  cards  when  1  was 
a  kid.  1  know  sports  trivia.  I'm  able  to 
join  in  sports  talk  with  men.  Most 
women  are  not,  I  find  no  resentment 
from  other  writers.” 

Brennan  credits  George  Solomon, 
the  Post’s  assistant  managing  editor- 
sports  for  having  the  courage  to 


ruling  has  clarified  the  situation. 

“You  have  to  have  a  strong  person¬ 
ality  to  work  in  sports.  Men  will  take 
the  attitude  you  never  know  as  much 
as  they  do  about  sports.  Women  are 
not  geared  to  sports.  While  men  are 
watching  football  on  Sunday,  women 
are  the  ones  doing  the  laundry  or  get¬ 
ting  the  Sunday  dinner  ready.  That’s 
the  way  it’s  been,”  Vecchio  said. 

Pam  Stanton,  a  vice  president  and 
columnist  of  the  Football  News, 
based  in  Detroit,  has  covered  14 
Super  Bowls  and  hundreds  of  pro  and 
college  games.  She  finds  a  greater 
acceptance  of  women  reporters.  She 
recalled  that  she  was  among  the  initial 
group  of  women  covering  pro  foot¬ 
ball. 

“Very  definitely,  there  has  been  an 
increase  both  in  national  publications 
and  tv,"  Stanton  said. 

One  of  the  veterans  of  the  women’s 
sports  beat  is  Boston  Globe  writer 
Lesley  Visser,  who  is  based  in  New 
York. 

“There  aren’t  enough  women. 
When  1  started  out  there  were  women 
at  five  major  papers  in  America.  Now 
1  see  a  decline.  I  think  a  lot  more 
papers  have  women,  but  you  don’t 
see  them  at  the  big  events.  You  don’t 
see  them  at  the  Final  Four  (NCAA 
basketball),  the  World  Series  or  here. 

“It’s  tremendously  difficult.  Like 


Christine  Brennan 


assign  her  to  the  Redskins,  succeed¬ 
ing  Gary  Pomerantz. 

She  said  both  the  Redskins’  man¬ 
agement  and  players  have  been 
equally  cooperative,  and  she  has  even 
had  calls  from  players  on  vacation 
days  wanting  to  know  if  she  had  been 
sick  or  had  a  particular  reason  for 
missing  practice. 

Brennan  said  entering  NFL  locker 
rooms  became  easier  last  season 
when  Commissioner  Pete  Rozelle 
issued  a  rule  saying  women  were  to  be 
given  the  same  access  as  men.  Some 
teams  issued  robes  for  players.  Prac¬ 
tically  all  league  teams  will  make 
players  available  in  interview  areas 
after  the  game. 

This  is  a  move  that  Gordon  Forbes, 
veteran  football  writer  for  USA 
Today,  feels  contributes  to  “sterile” 
locker  rooms.  Forbes  has  nothing 
against  women  writers  but  says,  “1 
miss  the  intimacy  of  the  dressing 
room  when  the  emotion  is  still  there. 
Some  great  quotes  come  out  of  locker 
rooms.” 

Valerie  Vecchio  of  The  Day  in  New 
London,  Conn.,  said  she  has  covered 
the  New  England  Patriots  for  the  past 
three  seasons  and  has  never  had  a 
problem.  She  did  have  earlier  prob¬ 
lems  with  the  New  York  Giants  and 
New  Orleans  Saints  but  Rozelle’s 
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women  guards  in  prison  or  women 
going  to  medical  school,  you’re 
harassed  and  humiliated  more  than 
you  should  be.  It  used  to  be  reporters 
were  suspicious  of  women  covering, 
but  I  think  it’s  difficult  when  you  are 
the  only  one.  The  locker  room  is  a 
problem.  It’s  1986,  and  at  the  end  of 
the  game  you’re  asking  yourself  if 
you’re  going  to  be  able  to  get  into  the 
dressing  room.  Maybe  I’m  a  32-year- 
old  pessimist.  I  can’t  see  it  changing. 
Most  of  the  letters  I  get  from  young 
women  want  to  know  how  to  enter 
some  aspect  of  tv,”  Visser  said. 

Visser  began  as  an  intern  at  the 
Globe  on  a  Carnegie  Foundation 
grant  while  attending  Boston  College. 
She  is  married  to  Dick  Stockton,  CBS 
sports  broadcaster. 

Lynne  Shierson  of  the  Boston  Her¬ 
ald  feels  “pro  sports  leagues  have 
been  enlightened.  You  can’t  deny 


someone  access  to  locker  rooms.” 

Jim  Heffernan,  public  relations 
director  of  the  NFL  and  a  former 
Philadelphia  sportswriter,  said  some 
of  the  old-guard  teams  still  regard  the 
dressing  rooms  as  sacred. 


rooms  is  a  development  that  began 
within  the  past  10  years.  Murray,  who 
has  covered  sports  events  around  the 
world,  says  he  has  nothing  against 
women  being  admitted  to  locker 
rooms  provided  men  are  given  the 


“I  traded  baseball  cards  when  I  was  a  kid.  I  know 
sports  trivia.  Vm  able  to  join  In  sports  talk  with  men. 
Most  women  are  not.  I  find  no  resentment  from  other 
writers.” 


“We  think  we’ll  have  the  problem 
solved  by  next  year,”  Heffernan 
observed. 

Jim  Murray,  the  esteemed  sports 
columnist  of  the  Los  Angeles  Times, 
said  women  reporters  entering  locker 


same  privileges  with  women  athletes. 

“I  would  like  the  same  courtesy  for 
men.  I  would  like  to  go  into  the  locker 
room  when  Chris  Evert  Lloyd  is  get¬ 
ting  dressed.  I’ve  never  been  able  to 
talk  anybody  into  that,”  he  noted 
with  a  smile. 


Southam  Inc.  considering  acquisition  of  U.S.  newspapers 


Southam  Inc.  president  John 
Fisher  recently  told  stock  analysts  his 
company  would  consider  acquiring 
newspapers  in  the  United  States  if  the 
right  opportunity  presented  itself. 

Fisher’s  statement  signaled  the  end 
of  a  long-standing  Southam  policy 
against  purchasing  newspapers  out¬ 
side  of  Canada.  The  company  main¬ 
tained  such  a  policy  because  of  its 
belief  that  the  country’s  newspapers 
should  only  be  owned  by  Canadians. 

But  the  move  by  other  Canadian 
publishers  into  the  U.S.  market  — 
most  notably  Thomson  newspapers, 
which  owns  over  60  U.S.  papers,  and 
Toronto  Sun  Publishing,  which  owns 
the  Houston  Post  —  compelled 
Southam  to  reconsider  its  position, 
Fisher  said. 

He  added  that  in  the  past  Southam 
had  been  criticized  for  not  seeking  to 
enter  the  U.S.  market. 

“We’re  not  saying  we’re  going  to 
do  something.  We’re  just  saying  that 
when  we  get  our  a  house  a  little  bit 
better  in  order,  we’d  be  prepared  to 
look  at  publishing  outside  this  coun- 


try,”  Fisher  told  the  analysts. 

Southam  is  Canada’s  largest  news¬ 
paper  company  in  terms  of  circula¬ 
tion.  Its  newspapers  include  the  Mon¬ 
treal  Gazette,  Ottawa  Citizen,  The 
Province  and  Vancouver  Sun  and  the 
Financial  Times  of  Canada  in 
Toronto. 

would  not  consider  sharing  editorial 
services  in  Canada  nor  did  he  say 
Southam  and  Torstar  were  contem¬ 
plating  joining  forces  in  the  acquisi¬ 
tion  of  U.S.  dailies. 

Torstar  and  Southam  already  have 
close  ties  resulting  from  their  swap¬ 
ping  of  stock  a  year  ago  which 

"...  when  we  get  our  house  a  little  bit  better  in  order, 
we’d  be  prepared  to  look  at  publishing  outside  this 
country,”  Fisher  toid  the  anaiysts. 

In  related  developments,  Fisher 
said  Southam  and  Torstar  Corp. 
would  consider  possible  joint  ven¬ 
tures,  including  the  purchase  of  news¬ 
print  or  the  printing  and  distribution 
of  advertising  flyers.  But  he  stressed 
again  that  nothing  specific  was  in  the 
works. 

Fisher  said  the  two  companies 

resulted  in  Southam  having  a  30% 
stake  in  Torstar  and  Torstar  owning 
20%  of  Southam.  Torstar  later 
boosted  its  stake  in  Southam  to  25%. 

The  swap  was  initiated  to  help  pre¬ 
serve  family  control  of  Southam,  but 
it  was  widely  regarded  as  a  first  step  in 
the  eventual  merger  of  the  two  pub¬ 
lishing  companies. 

Columnist  fired  after  dispute  with  publisher 


Influential  political  columnist  Lise 
Bissonnette  was  recently  fired  from 
Le  Devoir  of  Montreal,  Quebec,  fol¬ 
lowing  a  dispute  with  the  Canadian 
daily’s  new  publisher,  Benoit  Lau- 
ziere. 

According  to  the  Canadian  Press, 
Bissonnette,  who  was  the  newspa¬ 
per’s  editor-in-chief  until  September 
1985,  responded  by  resigning.  She 
reportedly  asked  her  lawyer  to  study 
possible  legal  action  against  the 
paper. 


“The  piece  1  wrote  .  .  .  was  butch¬ 
ered  without  anybody  calling  to  warn 
me,”  she  explained.  “1  can  no  longer 
guarantee  the  identity  of  my  product. 

“It’s  harassment,”  she  told  CP.  “1 
feel  there  is  no  reason  for  my  firing. 
My  credibility  and  my  reputation  are 
at  stake.” 

Lauziere  wanted  Bissonnette,  who 
had  been  writing  two  weekly  columns 
out  of  Quebec  City  since  the  end  of 
1985,  to  return  to  Montreal  and  rejoin 
the  newspaper’s  editorial  team. 


Bissonnette,  who  also  writes  a 
weekly  column  for  the  Toronto  Globe 
and  Mail,  said  she  could  have 
returned  to  Montreal  but  did  not  want 
to  be  part  of  the  editorial  team 
because  she  “no  longer  believed  in 
that  formula.” 

As  editor-in-chief,  Bissonnette  had 
become  embroiled  in  a  bitter  dispute 
with  editorialist  Jean-Claude  Leclerc 
after  he  wrote  an  editorial  from  which 
the  newspaper  disassociated  itself. 
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California  papers  victimized  by  hoax  press  releases  and  letters 


By  M.L.  Stein 

Two  Sonoma  County  newspapers 
and  the  San  Francisco  Chronicle 
have  been  victimized  by  hoax  press 
releases  and  letters  apparently 
designed  to  embarrass  a  California 
deputy  sheriff. 

One  handout  on  the  Sonoma 
County  Sheriff’s  Department  letter¬ 
head  stated  that  deputy  Robert 
Douglas  had  been  assigned  as  a  liai¬ 
son  officer  to  the  gay  community,  a 
position  that  was  being  underwritten 
by  a  $35,000  federal  grant  for  promot¬ 
ing  better  relations  between  law 
enforcement  departments  and  gays. 

The  Petaluma  Argus-Courier  pub¬ 
lished  a  story  based  on  the  release. 

Later,  the  Sebastopol  Times 
printed  an  article  based  on  a  supposed 
release,  which  said  a  sheriff’s  narcot¬ 
ics  sergeant  had  been  found  responsi¬ 
ble  for  writing  the  hoax  handout  and 


had  resigned  when  the  district  attor¬ 
ney  was  considering  placing  criminal 
charges  against  him. 

The  Santa  Rosa  Press  Democrat, 
which  had  received  the  same  commu¬ 
nications,  contacted  Sheriff  Roger 
McDermott,  who  said  they  were  pure 
fabrication. 

Earlier,  the  P-D  had  gotten  a  letter 
on  plain  paper  warning  that,  unless 
Douglas  were  fired,  food  would  be 
poisoned  in  stores.  The  newspaper 
informed  police  and  the  FBI. 

The  bogus  press  releases  followed. 

The  Chronicle  ran  a  letter  on  Nov. 
17  from  a  “Roger  Douglas,”  who  con¬ 
fessed  he  had  once  served  a  prison 
term  for  sex  crimes  involving  minors 
but  had  been  rehabilitated  and  was  a 
deputy  sheriff  in  Sonoma  County.  He 
asked  for  more  understanding  of  reha¬ 
bilitated  criminals. 

A  few  days  later,  the  Chronicle 


published  a  letter  from  Sheriff 
McDermott  stating  the  Douglas  letter 
was  false  and  was  being  investigated. 

Sebastopol  Times  managing  editor 
Bruce  Robinson  told  the  Press  Demo¬ 
crat  the  “release”  came  in  just  before 
the  weekly’s  deadline  and  had  stated 
that  no  further  information  would  be 
forthcoming. 

Robert  Douglas  is  an  actual  deputy 
in  the  Sonoma  County  Sheriff’s 
Department,  working  as  a  narcotics 
officer. 

Press  Democrat  reporter  Chris 
Smith  told  E&P  the  author  of  the 
phony  letters  and  releases  apparently 
has  a  grudge  against  Douglas.  Smith 
added  that  the  “releases”  appeared 
“quite  credible.” 

“They’re  not  of  real  professional 
quality,  but  usually  we  don’t  get  that 
from  law  enforcement  agencies,”  he 
said. 


Allbritton  sells  Trenton  (N.J.)  Times  to  Newhouse 


Allbritton  Communications  Co. 
announced  on  Dec.  1 1  that  it  had  sold 
the  Trenton  (N.J.)  Times  to  Advance 
Publications,  the  newspaper  group 
owned  by  the  Newhouse  family. 

The  change  in  ownership  took 
place  immediately  and  will  strengthen 
Newhouse’s  position  in  New  Jersey. 
The  company  already  publishes  the 
state’s  largest  newspaper,  the  460,0(X) 
daily  and  679,000  Sunday  circulation 
Star-Ledger  in  Newark,  and  the 
Jersey  Journal  in  Jersey  City. 

“It’s  a  great  newspaper  in  a  great 
market,”  Donald  Newhouse,  presi¬ 
dent  of  Advance  Publications,  said  of 
the  acquisition.  However,  when 
asked  if  Newhouse  had  plans  to  sell 
advertising  in  the  Times  in  combina¬ 
tion  with  the  Star-Ledger,  Newhouse 
emphatically  answered  “No.” 

Allbritton  Communications, 
headed  by  Texas  banker  Joe  L.  All¬ 
britton,  acquired  the  Times  in  1981 
from  the  Washington  Post  Co.  for  $2 
million  in  cash  and  $10  million  in  six- 
year  non-interest  bearing  notes. 

Newspaper  analysts  speculated 
that  the  Times,  which  is  locked  in 
head-to-head  morning  competition 
with  Ingersoll  Publications’  Trento- 
nian,  was  sold  for  between  $40  million 
and  $55  million. 

Newhouse  said  that  Richard  Bilotti 


will  continue  as  publisher  and  Linda 
Grist  Cunningham  will  remain  as 
executive  editor. 

The  Trentonian  currently  has  a 
slight  edge  over  the  Times  in  morning 
circulation,  leading  by  68,391  to 
63,870,  according  to  Sept.  30  figures 
reported  to  the  Audit  Bureau  of  Cir¬ 
culations.  However,  the  Times 
enjoys  the  lead  on  Sundays  with  a 
circulation  of  81,396  to  the  Trento- 
nian’s  Sunday  figures  of  64,989. 

Both  newspapers  gained  circula¬ 
tion  in  the  six-month  period  ended  on 
Sept.  30.  The  Trentonian  was  up  1% 
mornings  and  3%  Sundays,  while  the 
Times  was  up  3%  in  the  morning  and 
1.5%  on  Sundays. 

Publisher  Bilotti  said  the  Times, 
which  was  losing  money  when  All¬ 
britton  bought  it,  is  now  profitable. 
He  added  that  the  Sept.  30  circulation 
gains  were  the  first  for  the  Times 
since  1972,  “a  clear  indication  we  had 
turned  the  corner  and  were  getting 
back  on  our  feet.” 

Bilotti  also  said  Newhouse  does  not 
plan  to  lay  off  any  of  the  paper’s  500 
full-  and  part-time  employees. 

Last  spring.  Garden  State  Media 
purchased  two  other  Allbritton  dailies 
in  New  Jersey,  the  Paterson  News 
and  The  Dispatch  in  Union  City.  Gar¬ 
den  State  is  a  joint  venture  involving 


Richmond-based  Media  General, 
which  is  a  40%  investor,  and  Media 
News  Group  headed  by  William  Dean 
Singleton  and  Richard  Scudder. 

Singleton,  who  was  president  of 
Allbritton’s  newspapers  from  1981  to 
1983,  said  Garden  State  had  “some 
discussion”  with  Allbritton  about 
including  the  Times  in  the  April  sale 
“but  we  did  not  reach  agreement.  He 
(Allbritton)  said  he  was  not  ready  to 
sell  Trenton.” 


Ownership  changes 

Stauffer  Communications  has 
announced  it  will  purchase  the  Oak 
Ridger  in  Oak  Ridge,  Tenn.,  from  co¬ 
owners  Tom  Hill  and  Mary  Hill  Hol¬ 
ton  on  Dec.  31. 

Topeka,  Kan. -based  Stauffer  said  it 
was  using  part  of  the  proceeds  from 
the  sale  of  three  Missouri  newspapers 
and  half-interest  in  a  cable  television 
system  to  finance  the  sale. 


SunMedia  of  Cleveland,  Ohio,  has 
purchased  Community  Newspapers 
Inc.  of  Oak  Creek,  Wis.,  from  Duane 
Dunham,  founder  of  the  chain  of  21 
weekly  tabloids  with  combined 
68,000  circulation. 
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Covering  ‘the  AIDS  beat’ 

San  Francisco  Chronicle  has  reporter  covering  AIDS-reiated  stories  full  time 


By  Richard  Laermer 

“It’d  be  nice  to  win  an  award,” 
says  Randy  Shilts  of  the  San  Fran¬ 
cisco  Chronicle,  “except  AIDS  sto¬ 
ries  do  not  win  awards.” 

Shilts  knows.  He  is  the  Chronicle’s 
“AIDS  correspondent,”  a  non-sci¬ 
ence  writer  who  has  been  covering 
this  beat  as  a  staffer  since  1983  and  as 
a  full-time  AIDS  reporter  since  last 
year.  As  Shilts  will  say,  “Nobody 
else  would  do  this  job.  But  there  is 
nothing  I’d  rather  be  doing.” 

Having  been  employed  as  a  jour¬ 
nalist  for  magazines,  tv  and  daily  pa¬ 
pers  since  1976,  the  32-year  old  self- 
avowed  former  hippie  had  the  right 
background  —  and  connections  with 
San  Francisco’s  vast  and  powerful 
gay  community  —  to  get  hired  to 
cover  gay  issues  since  1982. 

“I  did  police  situations,  tensions 
within  the  community,  problems  they 
had  in  certain  neighborhoods,  a  lot  of 
news  that  was  oriented  to  that  life¬ 
style,”  Shilts  said. 

Yet  things  changed  for  gays  and  for 
Shilts’  reporting  status  in  1982  when  a 
fiiysterious  disease  cropped  up  in  — 
it  was  then  thought  —  only  gay  men. 
Then  it  was  called  gay-related 
immuno-deficiency  diseases  (GRID). 
Shilts  knew  at  the  beginning  that 
something  serious  was  brewing. 

“Back  then,”  he  recalls  from  his 
home  in  San  Francisco,  “there  were 
statistics  coming  out  that  one  in  350 
gay  men  had  the  AIDS  virus,  and  it 
seemed  like  I  was  the  only  newspaper 
person  covering  this.” 

His  first  story,  “The  Strange, 
Deadly  Diseases  That  Strike  Gay 
Men,”  was  a  shocker  to  a  town  that 
had  been  hearing  rumors  about  peo¬ 
ple  succumbing  to  what  had  been 
designated  “the  gay  plague.” 

Shilts,  who  claims  his  editors  have 
been  “totally  terrific”  and  lenient 
toward  his  handling  of  a  sensitive 
subject,  placed  the  first  piece  on  page 
six. 

“Yeah,  and  it  was  a  few  weeks 
before  they  put  that  story  in  the 
paper,  too  —  I  knew  eventually  they 


Laermer  is  a  free-lance  writer  based 
in  New  York  City. 


would.” 

Stating  the  sense  of  urgency  was 
“missing  then,”  Shilts  explains  that 
his  mission  since  the  article  of  May 
13,  1982,  has  been  to  “find  out  any¬ 
thing  and  everything  about  AIDS,  just 
to  continue  giving  it  space  in  the 
paper.” 

He  calls  acquired  immuno-defi¬ 
ciency  syndrome  “the  biggest  story 
of  the  decade,”  one  he  fears  is  being 
reported  by  major  media  sources  as 
“press-release  journalism.  Most  of 
the  dailies  aren’t  being  as  aggressive 
as,  say,  they  were  when  covering  the 
Vietnam  War.  And  I  am  not  sure  I 
understand  the  reasoning  behind 
this.” 


One  factor,  Shilts  contends,  is  that 
until  recently  most  of  the  cases  led 
researchers  and  goverment  officials 
to  believe  that  AIDS  was  “a  disease 
relegated  to  a  certain  few  groups,  all 
of  whom  were  undesirable”  factions 
of  the  public. 

Characteristically  letting  off  steam, 
Shilts  calls  the  lack  in  reporting  “a 
showing  of  bigotry”  by  many  news¬ 
papers  nationwide  and  says  he  is 
“really  burned  up”  about  it. 

Shilts,  at  this  point  the  only  full¬ 
time  AIDS  reporter  in  this  country, 
says  he  questions  why  “papers  cover 
a  story  based  on  their  readership.” 
AIDS,  he  admits,  has  not  always  been 
a  general  news  item. 

He  reported  faithfully  from  1982 
until  1985  on  AIDS  cases  in  San  Fran¬ 
cisco  and  New  York,  regularly  citing 
the  few  research  findings  and  crucial 
data  reported  by  the  Center  for  Dis¬ 
ease  Control  (CDC)  in  Atlanta.  The 
mainstream  press  didn’t  “catch  on 
and  really  start  the  avalanche”  until 
Rock  Hudson  was  diagnosed  in  July 
1983. 

“That  lasted  for  several  months,” 
says  Shilts.  “The  heat  is  off  —  the 


story  will  never  be  as  dim  as  it  was 
before  that  time.  But,  all  in  all,  the 
coverage  of  this  epidemic  has  been 
like  the  Mississippi  River  —  very 
broad  and  very  shallow.” 

The  author  of  a  book  on  assassi¬ 
nated  San  Francisco  councilman 
Harvey  Milk,  Shilts  has  nearly  com¬ 
pleted  a  second  one  on  the  history  of 
AIDS,  which  will  be  published  next 
fall  by  St.  Martin’s  Press. 

In  that  book  he  discusses  how  he 
came  across  some  of  the  data  which 
has  made  front-page  news  at  the 
Chronicle.  Unfortunately,  he  adds, 
not  working  for  “one  of  the  biggies” 
has  meant  his  stories  have  not  made  a 
substantial  impact  on  the  govern¬ 


ment’s  AIDS  budgetary  decisions. 

He  has  seen  local  and  state  laws 
changed  due  to  his  findings  but  with 
the  exception  of  “the  flattering  occur¬ 
rence  of  a  story  taken  by  another 
paper  or  a  tv  news  program,”  he 
doubts  his  reporting  has  made  an 
impact  on  the  national  front. 

“1  wrote  this  piece  about  a  blood 
transfusions  warning  that,  I  had  dis¬ 
covered,  the  CDC  had  given  to  blood 
banks  years  before  they  began  to  test 
blood.  Seems  the  blood  banks  hadn't 
believed  the  CDC’s  findings.  Well, 
that  story  didn’t  make  many  ripples. 
Or  so  1  thought.”  The  same  topic  was 
the  top  story  in  a  recent  edition  of  the 
ABC-TV  newsmagazine  20120. 

The  Chronicle,  in  his  estimation,  is 
not  considered  a  “serious  national 
paper.  It’s  incredible  at  local  report¬ 
ing,  which  is  what  I  do.  I’m  not  a 
columnist.  I’m  a  reporter.  I  don’t 
have  any  axes  to  grind,  and  I  am  defi¬ 
nitely  not  an  activist.” 

Shilts  acknowledges  that  many  in 
the  national  press  have  accused  the 
Chronicle  of  hiring  Shilts  full  time  to 
“appease  San  Francisco’s  largely  gay 
(Continued  on  page  24) 


Shuts  acknowledges  that  many  in  the  national  press 
have  accused  the  Chronicle  of  hiring  Shilts  full  time  to 
“appease  San  Francisco’s  largely  gay  population.’’ 
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statewide  classified  ad  systems 

Newspapers  in  more  and  more  states  are  finding  this  is  a  way  to  pick  up 
some  extra  ad  revenues;  but  the  verdict  on  its  success  is  stiii  not  in 


By  Steven  A.  Arts 

Several  states  across  the  country 
now  have  statewide  classified  adver¬ 
tising  systems.  The  one  in  Nebraska 
was  initiated  in  December  1984. 
Therefore,  there  has  been  enough 
time  to  see  some  results  -  this  article 
will  give  details  of  the  system,  as  well 
as  some  advertising  results. 

Nebraska  contains  some  215  daily 
and  non-daily  newspapers.  The  state¬ 
wide  classifieds  come  out  in  roughly 
200  such  newspapers  and  shoppers. 

The  Nebraska  Press  Advertising 
Service  in  Lincoln,  Neb.,  runs  the 
system  for  its  member  newspapers. 
Basic  costs  for  an  ad  in  the  system  is 
$100  for  25  words,  with  extra  words 
costing  $5  apiece. 

The  NPAS  guarantees  its  advertis¬ 
ers  coverage  in  at  least  150  newspa¬ 
pers,  with  a  combined  circulation  of 
386,956.  Their  estimated  maximum 
coverage  is  200  newspapers,  with 
547,216  households. 

Payment  is  divided;  for  every  $100 
ad,  $55  goes  to  NPAS  and  $45  to  the 
newspaper  that  initiates  the  ad  sale. 

There  are  usually  one  or  two  dozen 
ads  in  the  system  at  any  one  time. 

Informal  research  included  one 
out-of-state  advertiser  called  Fleet 
Service/Media. 


Arts  submitted  this  article  on  a  free¬ 
lance  basis. 


“Fleet  Service/Media  is  an  in- 
house  ad  agency  responsible  for  the 
recruitment  advertising  for  the  North 
American  Van  Lines  owner/operator 
program,”  said  media  analyst  Betsy 
A.  Moss.  “NAVL’s  recruitment 
program  is  nationwide  and  has  used 
daily  newspapers’  classified  ads 
extensively  for  more  than  10  years. 
We  are  heavy  users  of  ‘national  clas¬ 
sified’  and  are  very  familiar  with  the 
problems  of  placing  classified  ads  in 
hundreds  of  newspapers.  All  of  our 
ads  are  direct  response  and  that 
response  is  evaluated  immediately.  If 
a  newspaper  doesn’t  work,  we  know 
the  day  after  publication.” 

Such  direct  response  was  due  to  a 
toll-free  number  given  in  the  ads. 

“In  1985,  we  used  a  statewide  pro¬ 
gram  in  Kentucky,”  she  continued. 
“It  was  very  successful  and  we  began 
searching  for  similar  programs  in 
other  states.  The  Kentucky  program 
was  the  only  one  which  had  solicited 
our  business.  Finally,  in  the  fall  of 
1985,  we  had  accumulated  informa¬ 
tion  of  statewide  classified  programs 
in  about  20  states,  including 
Nebraska.” 

Responses  indicating  the  systems’ 
efficiency  in  getting  answers  to  ads 
vary  but  are  mostly  favorable. 

“We  are  certainly  happy  with  the 
program  thus  far,”  said  Moss.  “We 
will  continue  to  use  it  on  a  fairly  regu¬ 
lar  basis  until  or  unless  a  saturation 
point  seems  to  have  been  reached. 


“We  ordered  a  three-week  sched¬ 
ule  in  the  Nebraska  program,”  said 
Moss.  “In  the  third  week  our  cost- 
per-inquiry  looks  like  it  will  be  one- 
half  that  of  classifieds  in  other  daily 
newspapers  the  first  nine  months  of 
the  year.  In  addition,  our  inquiry-per- 
insertion  rate  has  more  than  doubled. 

“Setting  up  a  small-town  newspa¬ 
per  as  vendor,”  she  went  on,  “sched¬ 
uling  ads  and  making  payments  is  just 
as  cumbersome  as  for  a  major  metro 
daily.  This  fact  alone  has  discouraged 
our  extensive  testing  of  the  small¬ 
town  papers  in  the  past.  The  state¬ 
wide  classified,  however,  has 
changed  all  that  and  the  small-town 
dailies  or  weeklies  that  participate 
will  surely  be  carrying  more  of  our  ads 
this  year. 

“Our  only  negative  so  far,  and  not 
in  Nebraska,  relates  to  some  accu¬ 
racy  in  the  typesetting  at  the  indivi¬ 
dual  papers.  We  are  contacting  the 
‘placement  papers’  now  to  see  how 
we  can  prevent  such  problems.” 

A  response  to  research  by  Memo¬ 
rial  Hospital  and  Home  of  Sydney, 
Neb.,  while  not  as  voluminous  as 
Fleet,  was  positive.  The  less  volumi¬ 
nous  response  might  be  a  partial 
result  of  the  restricted  nature  of  the 
ads.  They  advertised  for  RN’s  and 
LPN’s. 

“I  placed  my  first  ad  in  the  State 
Wide  Classifieds  in  October  1985,” 
said  director  of  patient  services  Car- 
mela  T.  Brown.  “Since  1  had  not 
(Continued  on  page  25) 


How  the  classified  ad  network  works  in  Wisconsin 


The  Wisconsin  Press  Association 
has  been  running  a  network  for  classi¬ 
fied  advertising  for  some  170  state 
daily  and  weekly  papers  over  the  past 
three  years. 

According  to  Mary  Schleis,  WPA 
advertising  assistant,  the  network 
provides  some  25-30  ads  per  week  to 
the  papers,  which  have  a  total  circula¬ 
tion  of  about  1.6  million. 

The  WPA  acts  as  a  central  order¬ 


taking  and  billing  office,  sending 
typeset  ads  to  participating  papers. 
Individual  newspapers  can  also  con¬ 
tract  for  ads,  in  which  case  the  WPA 
will  send  them  to  the  other  papers. 

The  cost  of  a  25-word  ad  that  runs 
in  all  the  papers  is  $119,  recently 
raised  from  $99,  Schleis  said,  noting 
that  $4  is  charged  for  each  additional 
word. 

Schleis  said  that  since  the  price 


increase  there  has  been  no  decline  in 
the  number  of  ads  processed  by  the 
network  of  20  dailies  and  150  week¬ 
lies,  and  she  further  noted  that  the 
WPA  offers  one  of  the  lowest  rates, 
compared  with  other  state  press  asso¬ 
ciations  that  conduct  similar  net¬ 
works  at  a  cost  of  about  $125  to  $130. 


— Debra  Gersh 


16 


EDITOR  &  PUBLISHER  for  December  20,  1986 


The  Year  Book  works  hard  for  you.  It  helps  you  It  can  help  you  tell  and  sell  the  basics  of  your 

sow  seeds  of  information  that  go  to  the  various  operations.  And  reap  the  harvest, 

fields  of  newspaper  interests. 

To  reserve  space,  call  your  E&P  representative  or 
And  the  Year  Book  isn’t  seasonal.  It  continues  to  nearest  E&P  office, 
work  for  you  throughout  the  year. 

The  Year  Book  is  the  worker  that  has  it  all 
together  —  data  about  dailies,  weeklies,  news 
and  syndicate  services,  mechanical  equipment  and 
supplies,  organizations,  industry  services  —  plus 
much  more  —  in  over  700  pages,  with  over 
250,000  facts.  The  best  vehicle  to  present  your 
basics  too. 
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NEWSPEOPLE  IN  THE  NEWS 


Robert  W.  Dechero  will  become 
chairman  and  chief  executive  officer 
of  the  A.H.  Belo  Corp.,  parent  com¬ 
pany  of  the  Dallas  Morning  News  on 
January  1,  succeeding  James  M. 
Moroney  Jr. 

Moroney,  who  reached  the  corpo¬ 
rate  officer  retirement  age  of  65  this 
year,  will  serve  as  a  full-time  consul¬ 
tant  to  the  company  and  become 
chairman  of  the  board’s  executive 
committee. 

James  P.  Sheehan,  currently 
executive  vice  president  and  chief 
financial  officer,  will  become  presi¬ 
dent  and  chief  operating  officer  with 
operating  responsibility  for  The  Dal¬ 
las  Morning  News  Co.  and  Dallas- 
Fort  Worth  Suburban  Newspapers 
Inc. 

Burl  Osborne,  president  and  edi¬ 
tor  of  the  Morning  News,  has  been 
named  a  director  of  Belo,  filling  a 
vacant  position  in  January. 

In  addition.  Ward  L.  Huey  Jr., 
president  and  chief  executive  officer 
of  Belo  Broadcasting  Corp.,  becomes 
vice  chairman  of  the  Belo  board  and 
president  of  the  broadcast  division. 
He  is  the  first  broadcast  executive  of 
the  company  to  hold  a  senior  corpo¬ 
rate  title. 

Michael  J.  McCarthy,  who 
joined  Belo  in  1985  as  a  vice  presi¬ 
dent,  secretary,  and  general  counsel 
after  being  a  communications  lawyer 
in  Washington,  also  will  become  a 
senior  vice  president  and  have  added 
responsibility  for  corporate  adminis¬ 
tration. 

Decherd  and  Moroney,  two  of 
Belo’s  principal  shareholders,  are 
descendants  of  G.B.  Dealey,  who 
founded  the  Morning  News  in  1885 
and  purchased  Belo  in  1926. 

*  *  ♦ 

Robin  A.  Berkowitz  has  been 
promoted  to  features  editor  of  the 
Delaware  State  News,  Dover.  She 
joined  the  staff  as  copy  editor  last 
February  and  previously  was  a 
reporter  and  editor  of  the  Saturday 
edition  of  the  Delaware  Coast  Press, 
Rehoboth  Beach. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Years  Notlen*Wide  Rersenel  Service 


Tom  Atkins  has  been  promoted 
from  assistant  production  director  to 
production  director  of  the  Denver 
Post.  A  25-year  employee,  Atkins 
held  leadership  positions  in  the  press¬ 
men’s  union  prior  to  being  named 
assistant  pressroom  foreman  in  1968. 
He  headed  the  task  force  that  devel¬ 
oped  the  design  and  construction  of 
the  Post’s  new  production  facility. 

*  *  * 

Russell  Parsons  has  been  named 
food  editor  of  the  Los  Angeles  Herald 
Examiner,  and  Pamela  Gates  Solo¬ 
mon  is  the  newly  named  assistant 
food  editor. 

Before  joining  the  Herald,  Parsons 
was  food  editor  of  the  Albuquerque 
Tribune.  Solomon  has  been  a  free¬ 
lance  contributor  to  the  newspaper 
the  past  two  years  and  has  taught 
cooking  at  the  University  of  Califor¬ 
nia  Los  Angeles. 

*  *  * 

John  L.  Clark,  former  retail 
advertising  manager  of  the  Denver 
Post,  is  the  newly  appointed  director 
of  advertising  for  Tucson  Newspa¬ 
pers,  Inc.,  printer  and  distributor  of 
the  Arizona  Daily  Star  and  the  Tucson 
Citizen. 

*  *  * 

Maxie  Mason,  promotion  director 
of  the  Richmond  (Va.)  Newspapers, 
was  elected  president  of  the  Interna¬ 
tional  Newspaper  Promotion  Associ¬ 
ation  at  the  recent  annual  conference, 
succeeding  Harold  F.  Gaar  Jr . ,  mar¬ 
keting  director  of  the  Dallas  Morning 
News. 

Other  new  officers  are  Robert 
Goetz,  promotion  director  of  the 
Courier-JournallLousiville  Times, 
first  vice  president;  Mark  Mulhol- 
LAND,  sales  development  manager  of 
the  Roanoke  (Va.)  Times  &  World- 
News,  second  vice  president;  and 
Page  Haines,  promotion  manager  of 
the  Houston  Chronicle,  secretary- 
treasurer. 


Tim  Pallesen  and  Jan  Tuckwood 
have  been  named  assistant  managing 
editors  of  the  Palm  Beach  Post  and 
the  Evening  Times. 

Pallesen  is  in  charge  of  project 
reporting  and  supervises  the  news¬ 
room  when  managing  editor  Randy 
SCHLTZ  is  away.  Tuckwood  super¬ 
vises  the  features,  entertainment, 
photography  and  news  illustration 
departments. 


Tim  Pallesen  Jan  Tuckwood 

Pallesen  has  been  a  reporter  and 
editor  in  Palm  Beach  County  since 
1971,  first  in  the  county  bureau  of  the 
Miami  Herald  until  1985  when  he 
joined  the  Post  and  has  served  as 
Dimension  editor  and  projects  editor. 

Tuckwood  has  been  serving  as 
graphics  editor  and  supervised  rede¬ 
sign  of  the  paper.  She  previously 
worked  at  the  Post  as  a  copy  editor 
and  assistant  features  editor  in  1978- 
1981  and  until  June  of  this  year  was 
graphics  editor/features  and  fashion 
editor  at  the  Denver  Post. 

♦  ♦  * 

Kenneth  A.  Paulson,  special 
assistant  to  Gannett  chairman  Allen 
Neuharth,  has  been  named  addition¬ 
ally  to  the  new  position  of  chief  of 
staff  of  the  chairman’s  office.  He  will 
be  responsible  for  the  coordination 
and  supervision  of  the  staff  in  the 
Washington  headquarters  office  and 
elsewhere. 
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SUSANNA  McBEE,  an  associate 
editor  of  U.S.  News  &  World  Report 
since  June  1981,  has  been  appointed 
news  editor  in  the  Washington  bureau 
of  the  Heorst  News  and  Special  Fea¬ 
ture  Service. 

McBee  previously  was  with  the 
Washington  Post  for  nearly  15  years, 
serving  as  a  national  staff  writer  and 
then  as  an  editor  until  President  Carter 
named  her  assistant  secretary  for 
public  affairs  in  the  Department  of 
Health,  Education  and  Welfare. 

She  also  has  been  qn  editor  for 
Washingtonian  Magazine,  McCall's 
and  Life  magazines.  Her  husband  is 
PAUL  RECER,  space  and  science  writer 
for  the  Associated  Press  in  Houston. 


The  board  of  directors  of  The 
Times  Mirror  Company  has  elected 
W.  Thomas  Johnson  Jr.  and  David 
A.  Laventhol  directors  of  the  com- 
'pany  effective  on  Jan.  1. 

'  Atthattime,  Johnson  becomes  vice 
chairman  of  the  board  and  Laventhol 
becomes  president  of  the  company. 
Both  currently  are  senior  vice  presi¬ 
dents. 

Robert  F.  Erburu,  Times  Mirror 
chairman,  president  and  chief  execu¬ 
tive  officer,  continues  as  chairman 
and  chief  executive  officer. 

*  *  * 

Cortland  Parker  Jr.,  publisher  of 
Recorder  Publishing,  Inc.,  Bernards- 
ville,  has  been  elected  president  of  the 
New  Jersey  Press  Association. 
Parker  and  his  wife,  Nancy  Knowles 
Parker,  associate  publisher,  run  six 
family-owned  weekly  papers. 

Malcolm  A.  Borg,  publisher  and 
chairman  of  the  board.  The  Record, 
Hackensack,  was  elected  vice  presi¬ 
dent  of  the  daily  division. 

*  *  * 

Phil  Blake  is  the  newly  named 
publisher  of  The  Missoulian,  a  daily 
for  Missoula  and  western  Montana. 
Blake  previously  was  general  man¬ 
ager  of  Madison  (Wis.)  Newspapers, 
Inc.,  publisher  of  The  Capital  Times 
and  Wisconsin  State  Journal,  Madi¬ 
son. 

*  ♦  ♦ 

WiLLiARD  F.  Reinhard  has  been 
named  classified  advertising  manager 
of  the  Ashland  (Ky.)  Daily  Indepen¬ 
dent.  His  background  includes  the 
Baltimore  News-American  and 
Bridgewater  (N.J.)  Courier-News. 

Reinhard  replaced  Eleanor 
Cruze,  who  moved  to  classified  ad 
manager  of  the  Danbury  (Conn.) 
News-Times.  Both  papers  are  mem¬ 
bers  of  Ottaway  Newspapers,  Inc. 
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Michael  De  Robertis  has  been 
named  vice  president  for  retail  sales 
and  marketing  at  Sawyer  Ferguson 
Walker  Company.  He  was  project 
manager,  media  services  for  J.C.  Pen¬ 
ney  Company. 

♦  *  * 

New  officers  of  the  Texas  Daily 
Newspaper  Association  for  1987  are: 
Tucker  Sutherland,  Harte-Hanks 
Communications,  president;  George 
Irish,  Beaumont  Enterprise,  vice 
president;  and  Gene  McDavid,  Hous¬ 
ton  Chronicle,  treasurer. 

♦  *  * 

Brian  Vanderbeek  was  appointed 
sports  editor  of  the  Central  New 
Jersey  Home  News,  New  Brunswick. 
He  joined  the  staff  in  April  as  a  copy 
editor  and  previously  was  with  the 
Delaware  State  News,  Dover. 


Kenneth  R.  Hobson,  vice  presi¬ 
dent/circulation  of  the  San  Francisco 
Newspaper  Agency  since  1982,  has 
been  promoted  to  executive  vice 
president. 

John  B.  Raytis  has  joined  the 
agency,  succeeding  Hobson  as  vice 
oresident/circulation.  Most  recently 
general  manager  of  the  Fresno  (Calif.) 
Bee,  Raytis  prior  to  that  was  with  the 
Sacramento  Bee. 

Also  at  the  agency.  Jay  Palm- 
QUIST,  formerly  classified  outside 
sales  manager,  was  promoted  to  clas¬ 
sified  advertising  manager. 

Joining  the  agency  as  retail  sales 
manager  is  Harry  Sage,  former  retail 
sales  manager  for  the  San  Jose  Mer¬ 
cury  News. 

*  ♦  ♦ 

Joyce  Harr  joined  the  Fort 
Lauderdale  News/Sun-Sentinel  as 
assistant  feature  editor,  moving  from 
the  Palm  Beach  Post,  where  she  was 
feature  editor.  Prior  to  that,  Harr  was 
managing  editor  of  the  Palm  Beach 
Daily  News. 

♦  *  * 

Carol  A.  Pierce  has  been  named 
personnel  director  at  the  Gannett 
Rochester  (N.Y.)  Newspapers.  She 
was  manager  of  human  resources  and 
marketing  for  Burroughs  Corp.  in 
Rochester  and,  prior  to  that,  a  senior 
labor  relations  representative  for 
General  Dynamics/Electric  Boat 
Division,  Groton,  Conn. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


FROM  HAVANA,  August  12  .  .  . 

“In  the  28th  year  of  his  resolution,  Pres¬ 
ident  Fidel  Castro  has  casta  critical  eye  on 
Cuba  and  he  has  seen  that  all  is  not  uelL 
“Things  seem  to  get  done  badly,  late  or 
not  at  all  People  don’t  always  work  hard 
enough  or  well  enough.  Many  are  selfish, 
greedy  or  dishonest 

“In  short  there  is  not  enough  resolu- 
tionary  fervor  to  suit  the  revolution's 
leader.  ” 

— ^William  R.  Long  of  the  Los  Angeles  Times 
Outstanding  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW,  Washington,  IX;  20071 
(202)  334-6173 
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Use  of  coupons,  coupon  promotions 
continues  to  grow  in  the  United  States 


Display 
Ad  Makeup 


The  Concept  Publishing  Systems® 
AdNet  Plus’"  System  introduces  an 
entirely  new  concept  in  “WYSIWYG” 
(What  You  See  Is  What  You  Get)  ad 
composition. 

AdNet  Plus  display  ad  software 
teamed  with  the  Apple  Macintosh'" 
computer  means  there  is  no  foreign 
computer  language  to  learn,  no  me¬ 
morizing  unintelligible  coding. 

AdNet  Plus  is  so  fast  and  easy  to 
operate  that  a  compositor  or  even  a 
salesperson  can  typeset  a  complete 
ad  with  borders,  screens,  tints  and 
linework  in  no  more  time  than  it  takes 
to  draw  a  rough  layout. 


—  True  Formatting 

—  Type  sizes  from  5  to 

120  point 

—  User  defined  leading 


—  Screen  tints 

—  Automatic  color  separations 

—  10  or  20  megabyte  hard  disk 

—  Full  screen  reduction 

—  Condensed  or  expcmded  type 

—  Measurement  in  picas, 

inches  &  centimeters 

—  PostScript®  output 

—  Conventional 

typesetter  output 


CONCEPT 

PUBLISHING  SYSTEMS 


ADNET-NEWSSET 


Concept  Publishing  Systenis  ,  126  Monroe 
St.,  B^vcr  Dam,  53916.  Telephone  (414) 
887-3731.  Telefax  (414)  887-0439. 

Mackitodi  b  •  trademark  Deemed  to  Apple  Computer,  Cupertirw, 

CA. 

PostScript  Is  a  registered  tradenrark  of  Adobe  Systems  Incorporated, 


Spending  on  consumer  coupon 
promotions  increased  to  30%  of  total 
marketing  outlays  last  year  —  up 
from  22%  in  1978  —  and  it  is 
expected  to  continue  to  increase, 
according  to  J.  Robert  Wright,  execu¬ 
tive  vice  president  and  general  man¬ 
ager  of  Manufacturers  Coupon  Con¬ 
trol  Center  (MC3). 

Wright,  addressing  the  Audit 
Bureau  of  Circulations’  U.S.  Coupon 
Users’  Forum,  also  predicted  that  the 
redemption  rate  will  surpass  seven 
million  next  year.  In  1985,  consumers 
redeemed  6.5  billion  coupons, 
amounting  to  $2.24  billion  in  savings, 
while  retailers  received  $520  million 
for  handling  those  coupons. 

In  addition,  Wright  said,  more  than 
2,000  companies  use  coupons  as  an 
integral  part  of  their  promotions,  with 
80%  of  all  coupons  distributed  in  1985 
appearing  in  newspapers  and  50.4%  in 
Sunday  free  standing  inserts. 

Wright  further  reported  that  the 
face  value  of  coupons  has  increased 
7.50  over  the  last  four  years.  As  the 
number  of  coupons  in  an  FSl 
increases,  the  redemption  rate 
decreases,  he  continued,  noting, 
however,  that  these  promotions  may 
achieve  greater  total  redemption 
because  they  are  distributed  to  a 
greater  number  of  consumers. 

Some  89%  of  all  families  in  the  U.S. 
use  coupons  now,  compared  with 
58%  in  the  early  1970s,  and  families 
with  parents  in  the  30-  to  50-year-old 
range  use  them  the  most,  Wright 
reported,  adding  that  manufacturers 
are  using  shorter-term  expiration 
dates,  which  seem  to  enhance 
redemption  rates. 

Wright  also  provided  the  meeting 
attendees  with  a  list  of  suggestions  to 
help  the  newspaper  and  printing 
industries  avoid  coupon  fraud. 

The  suggestions  are;  don’t  arbi-' 
trarily  increase  best  food  deliveries; 
verify  the  destruction  of  unsold  insert 
copies;  assure  inventory  controls  of 
inserts  when  they  are  delivered  and 
distributed;  maintain  and  periodically 
review  computerized  records  of  loca¬ 
tions  serviced  by  service  vehicles; 
periodically  check  to  be  sure  that 
inserts  have  not  been  removed  from 
copies;  and  make  random  calls  to  sub¬ 
scribers  to  verify  that  they  are  receiv¬ 
ing  FSIs. 


In  other,  though  unrelated,  coupon 
news,  Clayton/Curtis/Cottrell,  a  Col¬ 
orado  market  research  firm,  is  slated 
to  direct  a  multi-client  study  of  the 
coupon  promotion  industry  in  an 
effort  to  define  its  future  role  in  retail 
product  promotion. 


Some  80%  of  all 
families  in  the  U.S.  use 
coupons  now,  compared 
with  58%  in  the  early 
1970s . . . 


The  study  will  focus  on  product 
manufacturers,  advertising  agencies, 
retailers,  printers  and  suppliers  and 
consumers,  with  consumer  survey 
objectives  to  be  defined  by  focus 
groups  composed  of  industry  leaders. 

The  coupon  study  is  slated  for  com¬ 
pletion  in  mid- 1987,  and  a  prospectus 
is  available  to  companies  interested  in 
co-sponsoring  the  research.  For  more 
information,  contact  Robert  Cottrell 
at  (303)  444-2381. 

Quad/Marketing 
is  not  for  sale 

To  refute  any  misinformation 
implied  in  a  press  release  distributed 
by  Product  Movers  on  Dec.  2,  Quad/ 
(graphics  recently  announced,  un¬ 
equivocally,  that  Quad/Marketing  is 
not  for  sale. 

In  a  statement  released  Dec.  4, 
Harry  V.  Quadracci,  president  of 
Quad/Graphics,  maintained,  “We  are 
very  pleased  with  the  operation  of 
Quad/Marketing,  its  people,  custom¬ 
ers  and  vendor  relationships  and  have 
no  intention  whatsoever  of  selling  it. 
Indeed,  we  have  had  no  negotiations 
’  pertaining  to  the  sale  of  Quad/Mar¬ 
keting;  the  thought  hasn’t  even 
entered  our  mind.’’ 

As  Quad/Graphics  is  a  closely  held, 
private  corporation,  Quadracci  fur¬ 
ther  indicated  that  he  was  both 
troubled  and  puzzled  by  the  recent 
Product  Movers  press  release  sug¬ 
gesting  otherwise. 

“I  suppose  we  should  take  it  as  a 
compliment  that  a  competitor  would 
be  desirous  of  an  affiliation,”  Quad¬ 
racci  noted. 
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Telephone  information  services 

Newspapers  are  using  these  systems  to  provide  information 
to  readers,  generate  ad  revenue  and  promote  themseives 


By  George  Garneau 

The  Tulsa  (Okla.)  World  is  cashing 
in  on  a  new  use  for  that  old  medium  — 
the  telephone. 

It  is  an  interactive,  computer-based 
telephone  information  service  and  it 
uses  a  sophisticated  audiotex  system 
simultaneously  to  serve  readers,  gen¬ 
erate  ad  revenue  and  promote  the 
paper. 

People  can  dial  into  the  system  for 
snippets  of  information  on  a  limitless 
variety  of  subjects,  from  stock  prices 
to  local  entertainment.  With  the  infor¬ 
mation,  callers  also  get  —  you 
guessed  it  —  a  sales  pitch. 

At  the  World,  the  service  has  taken 
off  like  a  rocket.  The  number  of  calls 
received  and  the  demand  for  adver¬ 
tising  have  been  enormous.  It  started 
with  14  phone  lines  and  soon  added  10 
more.  It  gets  about  3,000  calls  a  day. 

The  World  and  a  handful  of  other 
newspapers  and  broadcasters  are 
finding  that  an  interactive  audiotex 
system  developed  by  Bright  Voice 
Systems  Inc.  and  marketed  by 
Mycro-Tek  Inc.,  both  of  Wichita, 
Kan.,  can  enhance  their  service,  visi¬ 
bility  and  income. 


“It  does  enhance  our 
image  as  the  source  of 
information  in  the 
community,”  Haring 
said. 


Bob  Haring,  World  executive  edi¬ 
tor,  called  the  newspaper’s  CityLine 
service  “a  great  complement  to  our 
newspaper.  We  think  it  has  exciting 
potential.” 

Stan  Brannan,  president  of  Brite 
Voice,  outlined  to  E&P  plans  to 
exploit  the  potential  of  “narrow¬ 
casting”  —  reaching  smaller,  spe¬ 
cial-interest  audiences.  Phone  deliv¬ 
ery  can  in  many  cases  reach  narrow 
audiences  at  less  cost.  He  said  the 
phone-distributed  information  net¬ 
works  have  proven  successful  in  sev¬ 
eral  markets  and  his  company  will 
announce  next  March  plans  for  a 
series  of  such  networks. 


Callers  dial  a  phone  number  and  a 
voice  stored  on  a  computer  answers. 
Callers  then  request  information  by 
hitting  touch-tone  phone  buttons,  and 
the  computer  delivers  messages  from 
local  sources  or  from  satellite-deliv¬ 
ered  financial  information. 

What  started  at  the  World  as  Stock- 
Quote  Hotline  in  August  has  grown  to 
some  40  information  services  provid¬ 
ing  such  things  as  health  tips,  football 
scores,  a  runner’s  calendar,  com¬ 
modities  future  report,  senior  citizen 
calendar,  an  outdoor  report  and  even 
television  highlights.  The  possibilities 
for  subjects  are  limited  only  by  the 
manager’s  imagination  and  the  com¬ 
munity’s  interest.  Haring  said. 

“It  does  enhance  our  image  as  the 
source  of  information  in  the  commu¬ 
nity,”  Haring  said. 

The  system  was  so  well  received. 
Haring  said,  that  the  V/orld  hired  a 
system  manager  and  started  selling 
15-second  spots  to  local  advertisers 
fully  five  months  before  it  planned. 

“And  once  we  got  that  manager 
working,  we  found  so  much  interest 
that  we  immediately  began  adding 
services,”  Haring  said.  He  said  the 
system  manager  sells  one  ad  for  every 
two  calls,  an  amazing  success  rate. 

The  most  popular  and  lucrative 
application  to  date  has  been  for  stock 
quotes.  Traditionally,  newspapers 
use  several  pages  of  expensive  news¬ 
print  to  publish  stock  prices  that  are  a 
day  old  when  they  are  read  by  com¬ 
paratively  few  readers.  A  caller  to 
StockQuote  Hotline  can  get  prices  no 
more  than  30  minutes  old  by  pressing 
appropriate  touch-tone  keys  for  the 
stock.  StockQuote  advertising,  typi¬ 
cally  by  banks  and  brokers,  costs 
more  because  the  information  costs 
the  newspaper  more  and  because  the 
numbers  are  called  more. 

Equipment  runs  basically  unat¬ 
tended  24  hours  a  day.  The  Asso¬ 
ciated  Press  stock  information  and 
other  services  are  delivered  automati¬ 
cally.  Local  information,  however, 
must  be  recorded  regularly  in  order  to 
keep  it  current. 

Recordings  come  from  several 
sources.  Haring  said,  some  from 
public-service  groups  and  others  from 
the  newspaper’s  staff  in  exchange  for 


extra  pay.  Recordings  can  be  changed 
easily,  and  the  system  can  generate 
records  of  calls  in  order  to  verify 
usage. 

The  locally  generated  reports  run 
about  one  minute,  ads  about  15  sec¬ 
onds.  Calls  average  80  seconds. 

Noting  that  readers  long  have 
called  the  paper  to  find  out  a  variety  of 
information.  Haring  said  the  system 
had  saved  the  newspaper  time  in 
responding  to  calls,  especially  about 
sports,  and  had  made  more  informa¬ 
tion  easily  available  to  more  people. 

“We’re  also  making  money  while 
providing  our  citizens  free  informa¬ 
tion.  And  we  are,  we  hope,  building  a 
public  image,”  said  Haring. 

Speaking  at  a  telecommunications 
conference  sponsored  by  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  in  Washington,  D.C.,  recently. 
Haring  said  that,  in  the  first  full  month 
of  operations,  income  from  ads 
exceeded  costs.  He  said  the  return  on 
investment  of  the  World’s  system  was 
estimated  at  two  to  three  years. 


“We’re  aiso  making 
money  whiie  providing 
our  citizens  free 
information,”  said 
Haring. 


The  systems  cost  from  $50,000  to 
$200,000,  depending  on  the  size  of  the 
system,  market  and  circulation. 

Wayne  Shepperd,  manager  of  the 
Brite  Voice  system  at  the  Danbury 
(Conn.)  News-Times,  said  the  sys¬ 
tem,  started  in  June,  first  broke  even 
in  November.  Its  four  original  phone 
lines  were  increased  to  seven  and 
they  now  handle  1 ,400  calls  a  day  for 
49  information  categories,  including 
weather,  ski  conditions  and  horo¬ 
scopes.  Two  full-time  people  and  one 
part-time  employee  staff  the  system. 

Shepperd  said  he  expected  the  sys¬ 
tem  to  grow  because  it  gives  callers 
“instant  gratification.” 

Besides  the  system,  the  paper  pays 
for  staff,  phone  costs  and  licensing. 
To  cover  all  the  costs,  Shepperd  said, 
the  question  was  whether  advertising 
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would  grow  sufficiently.  On  that,  he 
expressed  hope  as  people  came  to 
accept  it.  He  reported  about  30  adver¬ 
tisers. 

He  said  the  biggest  drawback  was 
the  exclusion  of  people  who  have 
rotary  phones. 

Haring  said  that  since  potential 
growth  was  big,  the  World  has 
reserved  CityLine  rights  from  Bright 
Voice  in  a  number  of  other  markets  in 
its  area.  He  said  a  series  of  10  or  20 
CityLines,  eventually,  could  attract 
national  advertisers. 

Brannigan  said  his  firm  would  deal 
only  with  newspapers  and  television 
stations  in  exclusive  arrangements  for 
each  market.  He  said  the  company  is 
planning  not  only  to  sell  the  equip¬ 
ment,  but  to  distribute  ready-to-use 
recordings  —  either  physically  or 
electronically  —  on  a  variety  of  fea¬ 
ture-oriented  subjects  such  as  horo¬ 
scopes  and  recipes. 

Besides  being  a  service  to  readers 
and  the  community,  CityLine  also 
fills  a  niche  for  advertisers,  offering 
attentive,  targeted  listeners  for  rela¬ 
tively  low  rates.  The  World  charges 
between  $100  and  $500  a  month, 
depending  on  the  service,  with  most 
advertisers  paying  less  than  $200. 

Haring  advised  newspapers  consid¬ 
ering  similar  services  to  look  carefully 
because  they  may  not  fit  every  paper 
or  every  market.  He  also  advised 
starting  slowly. 

There  are  also  peripheral  benefits. 
Haring  said,  in  that  CityLine  and  the 
World  feed  each  other.  The  phone 
service  is  promoted  in  the  paper  every 
day  with  listings  of  services  and  num¬ 
bers.  And  when  CityLine  is  not  pro¬ 
moting  advertisers,  it  promotes  the 
newspaper’s  special  sections,  reports 
and  its  Tulsa  Business  Chronicle. 

Promotion  of  the  service  at  the 
World  was  minimal,  consisting  of  a 
few  radio  ads,  a  breakfast  with  major 
ad  agencies  and  public  demonstra¬ 
tions. 

The  World  reported  approximately 
20  advertisers  include  several  banks, 
stockbrokers,  an  athletic  store,  a 
pizza  delivery  and  others. 

Don  Almeida,  systems  manager  of 
the  Providence  (R.l.)  Journal,  said  an 
older  Brite  Voice  stock  call  in  system 
in  use  for  about  two  years  uses  an 
access  code  that  changes  every  day 
and  is  printed  in  the  paper  in  order  to 
keep  it  as  a  service  for  readers. 
Though  unsure  if  it  made  or  cost 
money,  Almeida  said  it  has  provoked 
“excellent  response”  and  about  1 ,800 
calls  a  day. 

While  Haring  expresses  hope  about 
the  future  of  the  system,  he  said  he  did 
not  view  it  as  an  electronic  newspa¬ 
per. 

“We  see  it  always  as  a  complement 


to  the  printed  word,”  he  said. 

Brannan  of  Brite  Voice  said  the 
system  “does  not  replace  media,  it 
lets  media  companies  serve  narrow 
segments  of  an  audience  more  effec¬ 
tively  and  efficiently  than  they  can  do 
any  other  way.” 


Scitex  reports 
3rd-qtr.  loss 

Scitex  Coiporation  Ltd.  of  Israel 
has  announced  an  unaudited  third- 
quarter  loss  of  $6.9  million  on 
revenues  5.2%  above  a  year  earlier. 

The  loss,  amounting  to  630  a  share, 
exceeds  the  net  loss  of  $2.8  million,  or 
260  a  share,  for  the  same  period  last 
year.  It  follows  on  the  heels  of  a  sec¬ 
ond-quarter  loss  this  fiscal  year  of 
$9.8  million,  or  900  a  share. 

Operating  losses  have  dropped 
steadily,  however,  from  $7  million  in 
the  first  quarter  of  this  fiscal  year,  to 
$5  million  in  the  second,  to  $1.6  mil¬ 
lion  in  the  third,  Scitex  said. 

Meanwhile,  revenues  for  the  period 
increased  from  $31  million  a  year  ear¬ 
lier  to  $33  million.  Sales  for  the  quar¬ 
ter  reached  $16  million,  Scitex  said, 
improving  particularly  in  Western 
Europe. 


Soviets  use 
small  amounts 
of  newsprint 

The  Soviet  Union,  with  16%  more 
people  than  the  United  States,  uses 
about  one-tenth  as  much  newsprint, 
according  to  the  Newsprint  Informa¬ 
tion  Committee. 

The  Soviet  Union  uses  1.2  million 
metric  tons  of  newsprint,  about  4.3% 
of  the  world  total,  compared  with  1 1 .5 
million  tons,  or  41.5%  of  the  world 
total,  in  the  United  States,  according 
to  the  committee’s  annual  report. 
Newspaper  and  Newsprint  Facts  at  a 
Glance.  Number-two  ranking  went  to 
Japan,  using  9.8%  of  the  world’s 
newsprint;  followed  by  Britain,  5.2%; 
West  Germany,  4.5%;  Canada,  3.7%; 
and  Australia  and  France,  tied  at 
2.2%. 

Those  are  just  some  of  the  facts 
found  in  the  booklet  produced  by  a 
group  of  newsprint  companies. 
Others  are:  Canada  and  the  United 
States  make  about  half  the  world’s 
newsprint.  The  biggest  U.S.  news¬ 
print  consumers  are  the  Los  Angeles 
Times,  387,000  metric  tons;  New  York 
Times,  324,000  tons,  and  Washington 
Post,  224,000  tons. 


Season’s  Greetings 
To^AII— and'a  Special 
Wish  for  Prosperity 
To  All  of  Our  Friends 
And  Users 
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AIDS  beat 

(Continued  from  page  15) 

population.”  Regarding  this,  he  notes 
with  a  laugh,  “They  should  know  how 
many  enemies  I  have  made  in  the  gay 
community.” 

At  the  onslaught  of  the  killer  dis¬ 
ease,  gay  leaders  in  San  Francisco 
allegedly  asked  Shilts  to  “hold”  the 
story. 

“They  perceived  this  as  a  huge 
public  relations  problem  and  they 
didn’t  want  the  news  to  get  around,” 
explains  Shilts  of  his  fall  from  grace 
within  the  gay  community  in  1982, 
when  he  first  began  seeking  new 
angles  on  what  he  felt  was  “some¬ 
thing  unheard  of.” 


“They  should  know 
how  many  enemies  I 
have  made  in  the  gay 
community.” 


“Back  when  1  reported  from  a  hos¬ 
pital  where  all  of  San  Francisco’s 
living  AIDS  patients  were  all  in  the 
same  room,  I  really  had  no  idea  how 
big  it  was  going  to  get.”  But  he  ran 
with  the  story  as  fast  and  as  far  as  he 
could. 

“The  gays  thought  they’d  put 
barbed  wire  around  Castro  Street,  the 
predominantly  homosexual  section  of 
town.  They  thought  —  then  —  that 
AIDS  was  media  hype  and  didn’t 
really  take  it  seriously.” 

The  gay  weeklies  began  to  brand 
him  “Gay  Uncle  Tom,”  calling  him 
“an  alarmist.”  Shilts  remembers  how 
“I  began  to  write  about  the 
threatened  closing  of  the  bathhouses 
by  city  officials.  They  didn’t  want  me 
to  write  about  that  at  all!” 

But  he  did  —  and  subsequently 
ostracized  himself  from  the  gay  por¬ 
tion  of  the  Bay  Area  to  an  extent  that 
he  received  death  threats  and  notes 
that  stated,  “If  I  was  facing  you,  I’d 
hit  you.” 

“I  was  not  a  popular  man,”  he 
intones,  “but  the  one  thing  the  com¬ 
munity  learned  was  that  it  was  my  job 
to  print  stories.  It  was  not  my  job  to 
report  the  things  they  wanted  me  to 
say.” 

Dealing  with  the  community  was  a 
minuscule  part  of  his  new  assignment. 
Visiting  terminally  ill  AIDS  pa¬ 
tients  —  interviewees  whom  Shilts 
says  “always  are  terrific  about  talking 
to  me”  —  on  a  daily  basis  almost  got 
him  down  to  a  point  at  which,  momen¬ 
tarily,  he  considered  giving  up  the 


beat. 

“It  didn’t  really  hit  me,  or  depress 
me.  I  don’t  get  depressed  easily,” 
asserts  the  serious  and  often  acerbic 
general  news  reporter,  “and  the  sto¬ 
ries  of  people  who  are  dying  are  so 
incredibly  inspirational.  At  first  it  was 
becoming  a  real  drag  but,  then,  I  saw 
the  love  and  courage  that  they 
showed  in  the  face  of  something  so 
horrible  —  I  wasn’t  going  to  go  any¬ 
where.” 

One  day  in  late  1984  Shilts  and  his 
fellow  news  reporters,  including  sci¬ 
ence  writer  David  Perlman,  decided 
to  wrap  up  much  of  what  they  had 
covered  during  he  previous  “hot” 
year  by  printing  a  page  of  photos  of 
people  who  had  died  that  year. 

“We  remembered  what  Life  maga¬ 
zine  had  done  during  Vietnam  —  the 
single  most  powerful  piece  of  jour¬ 
nalism  out  of  the  war:  all  pictures  of 
people  who  were  killed  in  Vietnam  in 
one  issue  of  the  magazine.” 

Shilts  and  company  took  the  old 
Life’s  cue  and  went  one  step  further 
to  interview  all  the  people  in  a  vic¬ 
tim’s  life. 

“It  was  Felix’s  story,  and  he’d 
already  died,”  recalls  Shilts  with  a 
sigh.  “I  think  in  terms  of  AIDS 
reporting,  it’s  the  feature  I’m  the  most 
proud  of. 

“At  that  point  AIDS  was  such  a  big 
story  that  we  were  afraid  it  had 
become  dehumanized.  Everyone  was 
‘an  AIDS  case.’  We  wanted  people 
not  to  be  viewed  as  ‘cases’  but  as 
people.” 

Through  the  years  of  covering 
AIDS,  and  notably  the  last  year-and- 
a-half  when  he  has  written  on  almost  a 
daily  basis,  Shilts  has  watched  the 
story  of  this  disease  grow  from  a 
hush-hush  curiosity  to  a  report  by  San 
Francisco’s  health  department  calling 
it  one  of  the  “top  deadly  diseases,”  to 
weeks  ago  when  the  National  Health 
Institute  dubbed  it  the  most  serious 
health  problem  going. 

Though  Shilts  is  now  notorious  for 
speaking  out  against  the  news  media’ s 
“almost  nonexistent”  overall  cover¬ 
age  of  AIDS,  he  does  relate  how 
“people  in  the  media  and  many  of  the 
government  people  I  end  up  meeting 
in  my  stories  all  read  my  work.  The 
contribution  I’ve  made  has  .isen 
above  my  peers’.” 

He  says  he  has  attained  a  status  at 
which  he  no  longer  needs  to  write 
about  “all  the  nuns  who  have  AIDS” 
and  can  today  concentrate  on  “seri¬ 
ous  stories  —  many  of  them  based  in 
Washington”  that  are  more  far- 
reaching  than  the  usual  brand. 

The  San  Francisco  Chronicle  tends 
to  give  Shilts  free  rein  on  what  he 
covers.  Thus,  he  was  allowed  in  1983 
to  uncover  that  “Secret  Memos 


Reveal  AIDS  Conflict”  between  the 
fund-starved  U.S.  Department  of 
Health  and  the  administration,  which 
insisted  the  agency  “had  all  the 
money  they  wanted.” 

The  Chronicle  has  not,  however, 
included  him  in  the  citywide  ad  cam¬ 
paign  touting  columnists  and  special 
reports  and  features. 

Shilts,  at  first  hesitant,  points  out: 
“It  comes  down  to  public  relations. 
There  isn’t  any  homophobia  at  the 
Chronicle,  which  kind  of  surprised 
me  when  I  started  there.  In  the  pub¬ 
licity  department  there's  a  feeling  that 
AIDS  isn’t  something  you  want  to 
advertise.  They  don’t  want  to  be 
embarrassed.” 

AIDS,  he  says,  “is  really  a  big  deal 
now.  I  still  don’t  think  reporters  are 
doing  enough.  Then  I  see  something 


The  gay  weeklies 
began  to  brand  him 
“Gay  Uncle  Tom,”  calling 
him  “an  alarmist.” 


like  the  recent  story  in  Newsweek 
which  is  a  far  cry  from  anything  they¬ 
’ve  ever  done,  and  it  surprises  me.  It 
pleases  me,  too.” 

Newsweek  had  harsh  things  to  say 
about  government  attitudes  on  AIDS. 
“It  was  a  breakthrough  for  them,” 
says  this  sometime  watchdog.  “It  was 
all  theoretical  nuts  and  bolts,  though. 
Those  are  the  ones  who  pose  heavy 
questions  —  it  would  shake  up  a  hell 
of  a  lot  of  people.” 


Nogales,  Foa 
join  new  tv 
news  service 

Luis  Nogales,  former  chairman  of 
United  Press  International,  has  been 
named  president  of  a  new  television 
news  service  being  formed  by  the 
Spanish-language  television  network, 
SIN. 

The  news  service,  called  ECO, 
Inc.,  will  be  launched  in  the  first  quar¬ 
ter  of  1987. 

Sylvana  Foa,  former  UPI  foreign 
editor,  will  be  ECO’s  news  editor. 

Nogales  said  ECO  will  open  news 
bureaus  in  Los  Angeles  and  San 
Antonio  to  complement  SIN  bureaus 
already  in  New  York  City,  Miami  and 
Washington,  D.C. 

Other  bureaus  are  planned  for 
Mexico  City,  Madrid  and  the  Middle 
East  to  go  along  with  existing  interna¬ 
tional  bureaus  in  London,  Buenos 
Aires  and  San  Salvador. 
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Wichita  paper  endorses  Dole 


The  Wichita  (Kan.)  Eagle-Beacon, 
in  an  editorial  that  filled  up  half  a 
page,  has  endorsed  home-state  Sen. 
Robert  Dole,  currently  Republican 
majority  leader,  for  president  almost 
two  years  before  the  election. 

In  its  Nov.  16  editorial,  the  Eagle- 
Beacon  said  it  was  endorsing  Dole 
now  because  it  wanted  to  “share  our 
observations  about  him  at  a  time  early 
on,  when  they  might  make  a  greater 
difference  in  the  election  process.” 


USA  Today  teams  up  with  Miller 


USA  Today  will  team  up  with 
Miller  Brewing’s  Lite  Beer  to  prom¬ 
ote  Miller  Lite’s  sponsorship  of  the 
NBA  All-Star  balloting  and  the  game 
itself,  set  for  Sunday,  Feb.  8,  1987  in 
Seattle,  Washington. 

USA  Today’s  promotion  will 
include  full-page  advertising,  with 
Lite  All-Star  ballots  printed  on  the 
page  with  a  special  price  offer  on  a 


The  Eagle-Beacon  said  that  after 
following  Dole’s  career  more  closely 
than  any  other  newspaper  it  was  con¬ 
vinced  he  would  be  “one  of  the 
genuinely  great  presidents.” 

The  Eagle-Beacon  was  publicizing 
its  endorsement  in  order  “to  let  our 
colleagues  both  here  and  around  the 
country  know  of  the  high  regard  in 
which  Bob  Dole  is  held  by  his  home 
state’s  largest  newspaper,”  noted 
editorial  page  editor  George  Neavoll. 


USA  Today  subscription.  Readers 
will  have  a  chance  to  win  a  trip  to  the 
game  as  guests  of  Lite  All-Star  and 
former  NBA  All-Star  Bob  Lanier. 
The  newspaper  will  also  promote  tie- 
in  on  header  cards  in  some  10,000 
USA  Today  in-store  displays. 

Miller  Brewing’s  Lite  Beer  to  pro¬ 
mote  Miller  Lite’s  sponsorship  of  the 
NBA  All-Star  balloting  and  the  game 


Classified  systems 

(Continued  from  page  16) 


received  much  response  by  Decem¬ 
ber,  I  tried  again  —  with  better 
results. 

“In  all  I  received  about  10  RN  and 
six  LPN  applications,  although  not  all 
were  respondents  from  that  ad  alone. 
Three  or  four  indicated  they  had  seen 
the  ad  in  a  local  publication. 

“Three  RN’s  and  three  LPN’s  have 
been  added  to  our  staff,”  she  con¬ 
tinued.  “I  had  more  success  with  this 
advertising  campaign  than  by  placing 
ads  in  individual  papers. 

“The  results  of  the  ad  were  gratify¬ 
ing  because  of  the  exposure  in  many 
papers  which  included  rural  areas. 
When  the  need  arises,  I  will  utilize  the 
service  again.” 

The  range  of  products  and  services 
advertised  is  great.  There  are  a  vari¬ 
ety  of  local,  state,  regional  and  even 
national  advertisers  represented. 

The  ads  are  placed  in  the  member 
newspaper’s  regular  classified  sec¬ 
tion,  with  a  logo  and  the  name  to  set  it 
off  from  the  other  ads.  Various  fringes 
also  help  to  set  it  apart. 

Participating  newspapers  are  sent  a 
collection  of  artwork,  ad  layouts, 
mock-ups  and  graphics.  The  layout 
presents  an  enticing  picture  to  the 
newspaper.  It  shows  them  that  such  a 
system  is  available,  how  it  works,  and 
then  these  graphics  are  used  by  the 
newspapers  at  their  discretion. 

The  NPAS  gave  members  three 


reasons  for  taking  up  the  service.  1 .  It 
would  be  a  money  earner  for  them.  2. 
Readership  would  be  stimulated  by  a 
wider  range  of  classifieds.  3.  The 
financial  situation  of  the  service 
would  be  improved  by  its  use. 

So  the  newspapers,  basically,  vol¬ 
unteer  the  extra  space  with  no  pay 
unless  they  take  in  advertisers.  The 
incentive  for  small  weeklies  seems  to 
lie  in  the  fact  that  readers  appear  to 
like  the  ads.  There  have  even  been 
ads  from  such  small  towns  as  Oxford 
and  Beaver  City. 

At  the  Kearney  (Neb.)  Daily  Huh 
advertising  head  Gary  Fees  said  that, 
as  of  March  1986,  they  had  placed 
about  five  statewide  ads. 

“It’s  good  for  the  advertisers,” 
noted  Donna  Fritz  of  Hub  advertising 
sales,  “but  I  haven’t  really  heard  how 
successful  they  are. 

“I  can  see  it  growing,”  she  added. 

Top  bores  of  ’86 

The  Boring  Institute  of  Maple¬ 
wood,  N.J.  has  recently  released  its 
list  of  the  most  boring  stories  of  1986. 
And  the  winners  are: 

Terrorism  and  Iran,  tax  reform,  the 
Iceland  summit,  the  Contras,  the  war 
on  drugs,  the  porn  commission,  Mexi¬ 
cans  crossing  the  border,  the  Good¬ 
will  Games,  Nixon  returns  and 
Halley’s  Comet. 

“No  matter  how  important  the 
issues  involved,  these  stories  suc¬ 
ceeded  finally  in  boring  everyone,” 
commented  Boring  Institute  founder 
Alan  Caruba. 


A 


What  good  is 
high  technology 
when  lout  of  5 
workers  can’t 
read? 


Every  day,  American  business 
invests  in  hignly  technical  equip¬ 
ment  designea  for  the  demands 
of  the  21st  century.  Yet  millions  of 
its  workers  are  barely  equipped  to 
function  in  the  20th  century  be¬ 
cause  they're  functionally  illiterate. 

Twenty-seven  million  Ameri¬ 
can  adults  cannot  read  or  write. 
That's  one  adult  in  five,  and, 
probably,  a  shocking  number  of 
)/our  employees. 

What  can  your  company  do? 
It  can  join  in  local  efforts  to  fight 
illiteracy.  It  can  volunteer  dollars 
and  facilities  for  education  and 
tutoring  programs. 

The  first  step  is  to  call  the 
Coalition  for  Literacy  at 
1-800-228-8813.  Do  it  today. 

No  investment  your  company  has 
ever  made  is  more  important. 

A  literate  America 
is  a  good  investment. 


(jo^S  cialition  for  Literacy 
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Fifty  years  of  magic  and  a  masked  man 

Lee  Falk  talks  about  his  ‘Mandrake  the  Magician’  and  ‘Phantom’ 
comics,  which  have  been  in  syndication  since  the  mid-1930s 


Recent  episodes  of  'The  Phantom' 


By  David  Astor 

Soon  after  “Mandrake  the  Magi¬ 
cian”  started  in  1934,  Lee  Falk  took  a 
car  trip  from  St.  Louis  to  the  Gulf  of 
Mexico. 

During  a  stopover  in  Arkansas,  he 
noticed  his  comic  in  a  Little  Rock 
newspaper  —  leading  Falk  to  believe 
that  if  “Mandrake”  were  running  in  a 
city  he  just  happened  to  be  passing 
through,  it  must  be  in  papers  all  over 
the  country. 

So  Falk  asked  King  Features  Syndi¬ 
cate  for  a  client  list  —  and  found  that 
“Mandrake”  appeared  in  the  old  New 
York  Journal  American,  the  Little 
Rock  paper,  and  .  .  .  nowhere  else. 

But  distribution  of  “Mandrake” 
quickly  widened.  In  1936,  for 
instance,  the  21-year-old  Falk 
traveled  to  Venice.  As  he  was  gliding 
down  the  Grand  Canal  in  a  boat,  he 
looked  to  the  shore  and  saw  a  young 
Italian  perusing  a  comic.  It  was  none 
other  than  “Mandrake.” 

Nineteen-thirty-six  was  also  the 
year  Falk  started  “The  Phantom,” 
which  would  eventually  outstrip 
“Mandrake”  in  popularity.  Today, 
“Mandrake”  runs  in  over  200  news¬ 
papers  worldwide,  according  to  King, 
while  “The  Phantom”  appears  in 
almost  600  papers.  All  in  all,  Falk’s 
work  is  read  by  an  estimated  100  mil¬ 
lion  people  a  day. 

With  “The  Phantom”  now  past  its 
.SOth  birthday,  Falk  is  the  only  car¬ 
toonist  in  history  to  have  two  success¬ 
ful  strips  in  syndication  for  over  half  a 
century.  And  a  crucial  reason  for 
Falk’s  comic-page  longevity  —  and 
for  all  the  newspaper  clients  he  has 
gained  since  that  humble  two-paper 
beginning  in  1934  —  is  the  way  some 
elements  in  “Mandrake  the  Magi¬ 
cian”  and  “The  Phantom”  have 
changed  over  the  years. 

Mandrake,  for  example,  was  origi¬ 
nally  capable  of  real  magic.  “If  he 
turned  someone  into  a  rat,  they  were 
really  a  rat!”  noted  Falk.  But  the  St. 
Louis  native  found  it  hard  to  do  sto¬ 
ries  this  way,  and  soon  turned  his 
dapper  magician/detective  into  an 
illusionist  who  made  villains  think 
they  were  seeing  things. 

Other  changes  involved  Lothar, 


who  —  despite  being  the  only  seri¬ 
ously  treated  black  in  comics  for 
many  years  —  still  had  stereotypical 
aspects.  Falk  tried  to  remedy  this  by 
making  Lothar  more  of  a  friend  than 
employee  to  Mandrake,  clothing  him 
in  suits  rather  than  leopard  skins,  and 
allowing  him  to  speak  more  standard¬ 
ized  English.  Now,  said  Falk,  “Man¬ 
drake”  no  longer  appears  in  apartheid 
South  Africa  because  certain  whites 
there  object  to  Lothar’s  more  positive 
treatment. 

There  have  been  race-related 
changes  in  “The  Phantom”  as  well. 
Falk  noted  that  the  masked  hero  is 
now  a  friend  of  the  people  rather  than 
a  Tarzan-like  “lord  of  the  jungle”  on  a 


Lee  Folk 


and  'Mandrake  the  Magician.' 

skull  throne.  Also,  the  head  of  the 
Jungle  Patrol  in  the  comic  is  now 
black  rather  than  white. 

Falk,  in  citing  other  changes,  said 
the  Phantom  originally  traveled  by 
foot  but  soon  switched  to  riding  a 
horse.  Also,  the  Phantom  became  less 
mysterious  and  more  humanized 
through  the  decades.  He  even  got 
married  (to  Diana,  a  working  woman) 
and  became  a  father. 

And  both  Falk  strips  —  which  have 
embodied  real  events,  such  as  World 
War  II,  in  story  lines  —  contain  less 
dialogue  than  they  used  to.  This,  of 
course,  can  be  attributed  to  Ameri¬ 
ca’s  constantly  shrinking  comic  sizes. 
But  while  Falk  would  much  rather  see 
“Mandrake”  and  “The  Phantom” 
run  larger,  he  has  not  been  affected  as 
much  as  other  continuity  comic  writ¬ 
ers. 

“I’ve  always  thought  in  pictures,” 
said  Falk,  who  was  interviewed  in  his 
New  York  City  apartment.  “The  less 
words  I  use  the  better  I  like  it.  I  once 
ran  a  week  of  strips  with  no  words  at 
all!” 

Falk  handled  both  the  writing  and 
drawing  of  his  comics  during  their 
very  early  days,  but  soon  began 
working  with  artists.  This  decision 
was  originally  made  of  necessity, 
because  Falk  was  a  19-year-old  Uni- 
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November  3, 1956 

**The  Wizard  of  Oz*'  was  shown  for  the  first  time 
on  TV  as  the  final  presentation  of  ‘Tord  Star  Jubi¬ 
lee."  gaining  a  53  percent  share  of  the  audience 
and  inaugurating  an  annual  tradition. 


versity  of  Illinois  student  with  a  full 
course  load  when  King  agreed  to  syn¬ 
dicate  “Mandrake”  (per  orders  from 
William  Randolph  Hearst).  So  the 
busy  English  literature  major  found 
an  artist  —  and  discovered  that  he 
preferred  concentrating  on  just  the 
writing. 

But  Falk  is  still  involved  with  the 
visual  end  of  his  comics.  He  sets  the 
scene  for  each  panel,  describes  what 
new  characters  look  like,  and  so  on. 
But  Falk  does  allow  his  artists  a  cer¬ 
tain  amount  of  freedom  to  use  their 
own  style. 

Phil  Davis  and  then  Fred  Freder¬ 
icks  have  drawn  “Mandrake”  over 
the  years,  while  Ray  Moore,  Wilson 
McCoy,  and  then  Sy  Barry  have  col¬ 
laborated  with  Falk  on  “The  Phan¬ 
tom.” 

Doing  only  the  writing  for  his  com¬ 
ics  (which  often  feature  humorous 
touches)  has  given  Falk  more  time  to 
pursue  myriad  other  interests.  He  has 
traveled  virtually  everywhere  in  the 
world  —  and  his  strips  are  known  in 
numerous  locales.  “The  Phantom” 
alone  appears  in  about  40  countries  in 
15  languages.  In  Spain,  readers  follow 
“El  Fantasma”;  in  France,  “Le  Fon- 
tome”;  and  in  Finland,  “Fantom.” 

“In  many  places  Americans  aren’t 
too  popular,  but  (American  comic) 


JU{  •VACUUM  room: He 
MSTUAIS  HY^NOnCAUY. 


Part  of  a  1944  'AAandrake.' 

strips  are,”  stated  the  World  War  II 
Army  veteran.  “They’re  ambassa¬ 
dors  of  good  will  ....  I’ve  always 
felt  good  about  that.” 

Falk’s  50-year-old  comic  is  espe¬ 
cially  popular  in  Scandinavia,  where 
140,000  people  are  members  of  a 
Phantom  fan  club.  One  reason  north¬ 
ern  Europeans  like  “The  Phantom,” 
believes  Falk,  is  their  strong  interest 
in  family  history.  Scandinavians,  like 
many  others  in  the  “Old  World,”  can 
trace  their  ancestors  back  numerous 
generations  —  and  enjoy  the  fact  that 
the  Phantom  can,  too. 

Another  reason  for  the  Scandina¬ 
vian  popularity  of  “The  Ghost  Who 
Walks”  was  related  by  Falk  in  Jerry 


Robinson’s  1974  book  The  Comics: 
An  Illustrated  History  of  Comic  Strip 
Art.  Falk  stated:  “During  World  War 
II,  the  German  occupation  of  Norway 
was  rigid  and  harsh.  The  Germans 
controlled  the  Norwegian  press 
and  .  .  .  printed  untrue  propaganda 
that  the  United  States  was  being 
destroyed.  New  York  and  Washing¬ 
ton  bombed,  etc.  But  at  the  same 
time,  ‘The  Phantom’  was  being 
smuggled  across  the  border  from 
Sweden  and  being  printed  daily  in 
Norwegian  in  these  same 
papers  ....  The  German  occupying 
authorities  paid  no  attention  to  this 
comic  strip  and  did  not  know  it  was  of 
American  origin.  But  all  the  Norwe¬ 
gians  knew  where  it  came  from  (and 
thus  knew)  the  U.S.A.  was  still  going 
strong  ....  It  was  one  of  the  biggest 
jokes  of  the  war  there  .  .  .  .” 

Falk  has  also  spent  much  of  his 
non-comic  writing  time  involved  with 
the  stage.  The  owner  of  several  sum¬ 
mer  theaters  penned  about  a  dozen 
plays,  directed  approximately  100, 
and  produced  over  300.  Among  the 
actors  and  act.esses  Falk  worked 
with  were  Joan  Blondell,  Shirley 
Booth,  Marlon  Brando,  Ruth  Chatter- 
ton,  Jose  Ferrer,  Uta  Hagen,  Charl- 

(Continued  on  page  28) 


THIS  WEEK  IN  ENTER! 


By  Freya  Tanz  and  Linda  Rosenkrantz 


Nov.  7,  1948 

Premfera  of  ‘‘SIvcHe 
Ona,’*  on#  of  the 
most  acclaimod 
shows  of  TV's  Gold¬ 
en  Age.  Stars  who 
would  egpsef  on  it 
Included  Jeinee 
Dean,  Slave 
McQueen,  Grace 
Kelley,  Warren 
•eatly  and  Mike 


YOU  OUGHTA  BE  IN  MOVIES. 


Getting  more  readers  is  a  whiz.  All  you  need  is  our 
Flashback:  This  Week  In  Entertainment.  And  you'll 
have  the  ticket  to  more  nostalgia  buffs,  movie  followers 
and  retro  fans— in  toto— than  MGM  and  Warner  Bros. 

Our  illustrated  panel  flashes  two  leading  bits 
weekly.  Taking  your  readers  on  a  star  trek  through  the 


decades.  Reliving  all  the  oldies  and  goodies.  And 
lighting  up  your  entertainment  page,  filler  section 
or  Sunday  magazine  with  that  Hollywood  glow. 

Call  toll-free  800-445-4555*  for  a  free  trip  down 
memory  lane.  It's  a  big  part  of  our  packages  that 
tie  up  readership  and  revenues. 


P.O.  Box  190  •  San  Diego,  CA  92112-0190 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1618. 
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(Continued  from  page  27) 

ton  Heston,  Peter  Lorre,  Karl  Mal¬ 
den,  Chico  Marx,  James  Mason,  Ezio 
Pinza,  Basil  Rathbone,  Paul  Robe¬ 
son,  Ethel  Waters,  and  Dame  May 
Whitty. 

One  of  Falk’s  strongest  memories 
is  of  directing  and  producing  Ben 
Hecht’s  last  play.  Falk  said  Hecht  — 
who  is  best  known  for  The  Front  Page 
—  is  one  of  his  favorite  writers. 

The  71-year-old  Falk  also  loves 
reading  Shakespeare  and  Mark 
Twain,  among  others.  Speaking  of 
famous  authors,  Falk  recalled 
encountering  Ernest  Hemingway  in 
pre-Castro  Cuba.  It  seems  Falk  had  a 
freshman  composition  teacher  at  the 
U  niversity  of  Illinois  who  claimed  she 
had  flunked  Hemingway  a  number  of 
years  earlier.  When  Falk  asked  the 
author  whether  this  was  true,  all  he 
got  for  an  answer  was  a  roar  of 
laughter. 

Falk  —  whose  hobbies  include  ten¬ 
nis  and  astronomy  —  also  enjoys 
reading  science  fiction  and  scores  of 
magazines.  Indeed,  it  was  his  love  of 
reading  as  a  youngster  that  gave  Falk 
much  of  the  knowledge  he  would 
draw  on  for  his  comics. 

For  instance,  a  John  Donne  poem 
mentioning  the  word  “mandrake”  (a 
root  formerly  thought  to  have  magical 
powers)  gave  Falk  the  idea  for  his  first 
cartoon  character’s  name.  And  Falk 
was  influenced  by  Arthur  Conan 
Doyle’s  Sherlock  Holmes  stories, 
tales  of  Marco  Polo’s  travels,  and  his 
fascination  with  stage  magicians  and 
hypnosis  in  creating  “Mandrake.” 

Readings  that  inspired  “The  Phan¬ 
tom”  included  the  Tarzan  stories  by 
Edgar  Rice  Burroughs,  The  Jungle 
Books  by  Rudyard  Kipling,  the  tales 
of  Robin  Hood,  sagas  of  ancient  Gods 
and  Arthurian  heroes,  and  so  on. 
Books  were  crucial  in  giving  Falk  a 
sense  of  the  Phantom’s  milieu 
because,  as  the  cartoonist  observed, 
“there  are  very  few  tropical  jungles  in 
Missouri!” 

“The  Phantom”  —  which  starred 
the  comic  world’s  first  masked 
superhero  —  in  turn  inspired  others 
to  create  costumed  crusaders  for  jus¬ 
tice  such  as  Superman  and  Batman. 
“Superman  I  liked,’’  said  Falk.  “I 
wished  1  thought  of  that  first!”  But 
Falk  added  that  some  post-Phantom 
characters  were  “poor  imitations”  of 
his  creation. 

Falk’s  characters  —  who  are 
teamed  in  the  new  Defenders  of  the 
Earth  animated  television  series  — 
have  outlasted  many  of  their  imita¬ 
tors.  The  question  is,  how  long  does 


A  'Phantom'  strip  from  1938,  when  Roy  Moore  was  the  artist. 


Falk  plan  to  continue  “Mandrake” 
and  “The  Phantom”? 

Indefinitely,  replied  Falk,  who 
added  that  he  has  no  writing  succes¬ 
sor  lined  up.  He  did  note  that  since 
both  comics  are  profitable.  King 
might  appoint  someone  to  continue 
them  when  the  time  comes. 


If  so,  Falk  said, “The  Phantom” 
would  probably  be  easier  to  write 
because  it  has,  among  other  things, 
more  characters  and  relationships 
than  “Mandrake.” 

But  Falk  said  he  personally  has  no 
preference  between  his  two  comics. 
He  loves  them  both. 


Mort  Walker  doing  another  comic 

And  it  wili  not  be  for  King  Features 


Mort  Walker  has  created  his  eighth 
comic  —  and  his  first  strip  that  will 
not  be  distributed  by  King  Features 
Syndicate. 

“Gamin  and  Patches,”  which  will 
be  introduced  by  United  Feature  Syn¬ 
dicate  April  27,  stars  a  boy  and  dog 
who  wander  around  a  big  city  fending 
for  themselves. 

Walker,  who  usually  works  with 
assistants,  is  doing  all  the  writing  and 
drawing  for  his  new  comic  —  and  said 
he’s  enjoying  the  experience.  The 
cartoonist  added  that  “Gamin  and 
Patches”  has  “a  little  freer  style” 
(including  a  sketchier  look)  than  his 
other  comics. 


The  logo  of  Walker's  new  strip. 


Other  strips  created  by  Walker 
include  “Beetle  Bailey”  and  “Hi  and 
Lois”  (both  of  which  he  continues  to 
work  on)  as  well  as  “Boner’s  Ark” 
and  “Sam  and  Silo.” 

Why  didn’t  Walker  offer  “Gamin 
and  Patches”  to  King?  The  cartoonist 
said  with  a  laugh  that  he  “almost 
hated  to  inflict  another  strip”  on  the 
syndicate,  which  has  not  sold  Walk¬ 
er’s  later  comic  creations  to  any¬ 
where  near  the  number  of  papers  car¬ 
rying  “Beetle”  (introduced  in  1950) 
and  “Hi  and  Lois.”  And  Walker  said 
he  felt  he  should  have  the  right  to  offer 
his  work  to  any  syndicate. 

The  cartoonist  reported  that  King 
was  not  especially  pleased  about  this, 
and  that  the  syndicate  doesn’t  want 
the  name  “Mort  Walker”  to  appear 
on  the  new  comic.  So  Walker  will  be 
signing  it  “Addison,”  which  is  his 
real  first  name. 

More  details  about  “Gamin  and 
Patches”  will  appear  in  E&P  as  the 
introduction  date  draws  closer. 


Buchwald  is  roasted  and  toasted 


Art  Buchwald  was  “roasted  and 
toasted”  at  a  recent  National  Press 
Club  dinner  honoring  him  as  this 
year’s  recipient  of  the  Fourth  Estate 
Award. 

“Roast  or  no  roast,”  Buchwald 
told  the  Washington,  D.C.,  audience 
of  over  400  people,  “I’m  glad  to  get 
the  award.  Since  it  is  given  by  my 
peers,  1  cannot  take  it  lightly.” 

He  added  that,  at  a  time  like  this. 


the  standard  thing  to  do  is  acknowl¬ 
edge  those  who  made  it  possible.  So 
Buchwald  thanked  Oliver  North, 
John  Poindexter,  Donald  Regan,  Wil¬ 
liam  Casey,  Robert  McFarlane, 
George  Schultz  —  and,  of  course,  the 
“big  guy”  himself. 

The  Los  Angeles  Times  Syndicate 
columnist  also  thanked  Richard 

(Continued  on  next  page) 


28 


EDITOR  &  PUBLISHER  for  December  20,  1986 


Il 


United  critters  unite 

A  holiday  comic  in  the  December 
23  issue  of  Woman’s  Day  magazine 
features  the  characters  of  both  Gar¬ 
field  and  Marmaduke. 

Cartoonists  Jim  Davis  and  Brad 
Anderson  of  United  Feature  Syndicate 
got  together  to  create  the  two-page 
color  spread. 

In  another  Woman’s  Day-related 
development,  “Looking  Great”  col¬ 
umnist  Gloria  Lintermans  of  Univer¬ 
sal  Press  Syndicate  has  reached  an 
out-of-court  settlement  with  the 
magazine  that  prevents  it  from  using 
“Looking  Great”  as  the  title  of  a 
beauty  feature. 

Marlette  wins  award 

Doug  Marlette  of  the  Charlotte 
Observer  and  Tribune  Media  Services 
has  won  the  fifth  annual  John  Fis- 
chetti  Editorial  Cartoon  Competition. 
Marlette,  who  also  does  the  “Kudzu” 
comic  for  TMS,  received  $2,500. 

Runner-up  was  Memphis  Commer¬ 


(Continued  from  previous  page) 

Nixon,  “who  gave  me  the  idea  for 
Watergate,”  and  Jerry  Ford,  “who 
didn’t  do  anything  to  get  me  this 
award  but  gave  me  breathing  room 
until  1  got  to  Jimmy  Carter.” 

Buchwald  said  that  early  in  Car¬ 
ter’s  term,  “I  wrote  that  he  had  one  of 
the  most  interesting  families  of  any 
president  in  modern  times,  and  said 
that  if  you  went  to  a  Hollywood  pro¬ 
ducer  and  said  that  you  had  a  great 
idea  for  a  television  series  about  a 
peanut  farmer  who  becomes  presi¬ 
dent  of  the  United  States  —  and 
before  that,  he  was  the  captain  of  a 
nuclear  submarine  —  and  that  he  had 
a  75-year-old  mother  who  was  a  mem¬ 
ber  of  the  Peace  Corps  .  .  .  and  a 
brother  who  owned  a  gas  station  and 
drank  10  six-packs  of  beer  a 
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cial  Appeal  editorial  cartoonist  Scott 
Stantis,  who  also  does  the  “Sydney” 
comic  for  United  Feature  Syndicate. 
He  received  $500. 

‘Robotman’  promos 

In  an  effort  to  tell  newspaper  edi¬ 
tors  that  Jim  Meddick’s  “Robotman” 
comic  can  appeal  to  adults.  United 
Feature  Syndicate  has  sent  out  three 
mailers  containing  takeoffs  on  the 
covers  of  well-known  magazines. 

Inside  the  R.M.  News  &  World 
Report,  Robot’s  Bazaar,  and  Playbot 
“publications”  is  the  quote, 
“Robotman  .  .  .  he’s  not  just  for 
kids.” 


day  .  .  .  and  his  10-year-old  daughter 
lives  in  a  tree  house  .  .  .  and  he  had 
one  sister  who  is  a  motorcyclist  and 
another  who  is  a  faith  healer,  do  you 
know  what  the  tv  producer  would 
say?  Get  rid  of  the  faith  healer.” 

Each  administration,  stated  Buch¬ 
wald,  provides  material  that  puts 
bread  on  his  table  and  gets  him  prizes 
like  the  Fourth  Estate  Award  (which 
is  for  distinguished  service  to  Ameri¬ 
can  journalism  over  a  lifetime).  “So 
let  me  say  that  those  of  us  in  the 
column  and  cartoon  business  don’t 
enjoy  the  kind  of  thing  going  on  in  the 
White  House  right  now,”  he 
declared.  “On  the  other  hand,  no  one 
has  been  able  to  wipe  the  grin  off 
Herblock’s  face  for  three  weeks.” 

Roaster  Jack  Valenti  of  the  Motion 
Picture  Association  of  America,  who 
first  met  Buchwald  while  working  for 


He’s  reviewing  fiims 

Robert  DiMatteo  has  been  review¬ 
ing  new  films  and  home  videos  for 
Newspaper  Enterprise  Association’s 
weekly  “Filmeter”  column  since 
earlier  this  month. 

DiMatteo  currently  reviews  televi¬ 
sion  shows  and  writes  feature  articles 
for  Video  Review  magazine,  and  also 
writes  cover  stories  and  reviews 
movies  on  tv  for  TV  Update.  He  has 
been  a  film  critic  for  the  San  Fran¬ 
cisco  Bay  Guardian,  host  of  a  film- 
related  radio  show  in  S.F.,  and  the 
first  cable  tv  critic  for  Cablevision 


Award  for  Johnston 

“For  Better  or  For  Worse”  car¬ 
toonist  Lynn  Johnston  of  Universal 
Press  Syndicate  has  won  the  Gemini 
Award  for  “Best  Animated  Special.” 

The  Canadian  honor  (comparable 
to  an  Emmy  in  the  U.S.)  was  for  The 
Bestest  Present,  which  features 
Johnston’s  comic  characters. 


Lyndon  Johnson,  paid  tribute  to  him 
as  a  man.  He  reported  that  when 
Buchwald  read  that  it  cost  $10  a 
month  to  support  a  child  in  India,  the 
columnist  sent  his  children  there. 

Another  roaster,  Washington  Post 
executive  editor  Benjamin  C.  Brad- 
lee,  became  serious  when  he  said  that 
Buchwald  “has  disguised  great 
insights  into  the  human  condition 
under  a  cloak  of  humor”  for  35  years. 

And  roaster  Robert  Novak,  who 
said  he  was  invited  to  the  dinner  as 
“the  token  right-wing  extremist,” 
found  it  reassuring  that  the  National 
Press  Club  “honors  a  syndicated  col¬ 
umnist  who  doesn’t  worry  about  the 
facts.”  The  News  America  Syndicate 
commentator  paid  tribute  to  Buch¬ 
wald  as  one  “who  has  made  an  imagi¬ 
nary  Washington  that  is  more  valid 
than  the  real  thing.” 
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Shop  Talk 

(Continued  from  page  40) 


smaller  town  nearby: 

“Kadoka  —  It  is  the  time  of  year 
for  celebrations  —  small-town  celeb¬ 
rations  in  particular  —  and  coming 
up  with  new  and  different  activities 
for  the  local  folks  in  western  South 
Dakota  is  not  easy. 

“But  the  town  of  Kadoka  has 
come  up  with  something  out  of  the 
ordinary:  outhouse  races.” 

We  put  the  story  on  page  one  in  a 
box.  Schofield  went  on  to  describe 
the  races  and  how  they  came  about: 

“Probably  the  easiest  part  of  the 
whole  outhouse  race  concept,”  said 
Ferguson,  “is  that  it  'takes  only  about 
three  cases  of  beer  to  build  one.  You 
can  start  building  it  on  Friday  night 
and  have  it  ready  for  the  races  on 
Saturday.’” 

And  there  was  more: 

“One  member  of  an  outhouse 
team,  overcome  by  the  heat  and  too 
much  jet  fuel,  collapsed  and  was 
hauled  off  in  an  ambulance  to  the 
Philip  hospital.  The  man,  who 
expressed  a  burning  desire  to  remain 
anonymous,  was  diagnosed  as  having 
overexerted  himself  in  the  extreme 
heat. 

“I  bought  me  a  T-shirt  that  says, 
‘1  didn’t  survive  the  Kadoka  outhouse 
races,”’  he  said.  “This  year  I’ll  drink 
light  jet  fuel,  one  with  less  calories 
than  regular  jet  fuel  and  less  filling.” 

Donna  Hahn,  a  correspondent  from 
Deadwood,  a  town  steeped  in  history 
and  the  Wild  West  culture  and  folk¬ 
lore  has  been  a  terrific  help  in  pushing 
aside  some  of  the  legend  and  bringing 
the  real  people  forward: 

“Nita  Celaya  was  a  prostitute  in 
Deadwood.  Now  she  is  giving  tours  in 
the  same  brothel  where  she  once 
worked.” 

In  this  story,  Hahn  was  able  to  get 
the  woman  to  trust  her  with  some  of 
the  most  horrifying  details  of  a  child¬ 
hood  filled  with  abuse. 

“At  15,  she  bore  her  first  child  by 
her  stepfather.  ‘As  they  took  me  to 
the  delivery  room  Old  Ed  bent  down 
and  said,  ‘Now  you  be  a  good  little  girl 
and  have  me  a  baby  boy.’” 

Another  correspondent,  Clarice 
Roghair,  in  Okaton,  S.D.  wrote  a 
gripping  piece  about  a  17-year-old- 
boy  who  had  lost  his  father  and  had  to 
quit  school  to  fight  to  keep  the  family 
farm  going.  Then  he  had  to  battle 
cancer. 

These  all  are  stories  produced  by 
amateurs.  The  people  begin  as  a 
stringer  with  a  passing  interest  in 
writing  and,  with  a  little  coaching, 
develop  into  enthusiastic  reporters. 


Many  correspondents  have  trouble 
writing  but  are  excited  and  willing  to 
learn.  Still  others  are  happy  to  give 
me  a  call  when  someone  is  struck  by 
lightning  or  has  accidentally  shot  him¬ 
self. 

One  correspondent  called  with 
information  on  how  a  National  Guard 
helicopter  rescued  three  men  caught 
in  a  rising  river.  One  of  the  men  in 
peril  was  her  father. 

The  real  success  stories  are  Bill 
Harlan  of  Spearfish  and  Barbara 
Grover  of  Deadwood,  both  in  the 
northern  Black  Hills. 

Harlan  was  a  correpondent  for 
regional  editors  before  he  was  able, 
through  sheer  determination  and 
quality  work,  to  land  a  full-time  posi¬ 
tion  as  city  reporter.  He  now  has  his 
own  column  and  is  considered  one  of 
the  better  writers  on  staff 

The  northern  Black  Hills  area  is 
growing  faster  than  most  areas  of  the 
state. 

Grover,  a  recent  graduate  from 
Black  Hills  State  College  in  Spearfish 
and  the  single  mother  of  two  boys, 
wasn’t  making  enough  money  work¬ 
ing  for  the  local  daily  newspaper  to 
stay  off  welfare.  She  couldn’t  feed  her 
children  on  what  the  paper  said  they 
might  pay,  so  she  became  a  corres¬ 
pondent. 

She  knew  the  territory  and  the  peo¬ 
ple  she  was  covering.  She  has  few,  if 
any,  conflicts  of  interest  and  a  bright, 
concise  writing  style.  She  was  moving 
along,  producing  in  a  week  more  good 
stories  than  my  best  correspondents 
do  in  two  months. 

Then  came  a  shooting  death. 

Through  raw  enthusiasm  and 
remarkable  patience,  she  was  able  to 
get  more  information  than  any  other 
media  person  from  officials  who  not 
only  were  uncooperative  but  down¬ 
right  secretive  about  the  investiga¬ 
tion. 

The  results  of  all  this  coverage  was 
that  the  Journal,  an  afternoon  paper, 
was  able  to  beat  the  socks  off  the 
morning  papers  in  the  county  where 
the  shooting  took  place  and  where 
Grover  once  worked. 

She’s  not  on  the  network  any 
longer,  however. 

In  August,  she  was  upgraded  to 
part-time  status,  with  a  steady  weekly 
salary  in  excess  of  what  those  local 
papers  which  she  beat  the  socks  off 
had  talked  about  giving  her  for  full¬ 
time  work  a  few  months  before.  The 
potential  for  a  full-time  job  exists. 

And  the  Journal  wins  because  it 
now  has  a  good  reporter  in  place  who 
is  familiar  with  a  territory  which  has 
shown  a  high  circulation  growth 
potential. 


Letters 

(Continued  from  page  5) 


Amman  and  from  Oslo  to  Pretoria, 
was  largely  ignored  by  the  American 
media.  Liberation,  the  Paris  daily, 
gave  it  five  whole  pages  on  two 
consecutive  days. 

At  one  point,  we  had  14  television 
crews  from  abroad  backed  up  waiting 
for  three-minute  interviews  with  me. 
Some  European  magazines  made  it 
their  cover  story.  However,  I  cannot 
find  one  word  about  it  in  our  three 
weekly  newsmagazines. 

Could  this  be  a  case  of  censorship  by 
omission?  This  kind  of  censorship  is 
occurring  with  alarming  regularity 
throughout  the  American  media.  1 
have  dozens  of  examples  —  all  of 
them  important  stories  that  were 
totally  ignored. 

Arnaud  de  Borchgrave 

(De  Borchgrave  is  editor  in  chief  of  the 
Washington  (D.C.)  Times.) 

Murdoch  gets 
OK  to  buy 
tv  station 

Rupert  Murdoch’s  Fox  Television 
has  been  given  permission  by  the  Fed¬ 
eral  Communications  Commission  to 
acquire  WXNE-tv,  Boston,  from  the 
Christian  Broadcasting  Network. 

The  FCC  stipulated  that  Murdoch 
must  sell  the  Boston  Herald  within  18 
months  in  order  to  comply  with  cross¬ 
ownership  regulations  prohibiting 
ownership  of  a  newspaper  and  broad¬ 
cast  property  in  the  same  market. 

The  sale  price  of  the  station  has  not 
been  disclosed. 

Convicted  politician 
in  fight  with  photog 

Stanley  M.  Friedman,  convicted 
former  Bronx  (N.Y.)  Democratic 
leader,  and  his  wife  got  into  a  fight 
with  a  part-time  photographer  from 
the  New  York  Daily  News  as  she 
attempted  to  take  photos  of  the  Fried¬ 
man  family  having  lunch  in  a  New 
Haven,  Conn.,  restaurant  shortly 
after  Friedman  was  found  guilty  in 
court  there  of  Federal  corruption 
charges. 

Friedman,  his  wife,  and  photogra¬ 
pher  Robin  Graubard  were  all 
arrested  and  charged  with  third- 
degree  assault,  a  misdemeanor,  and 
released  on  $125  bond. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


BABY  BOOMERS 


BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


"THIS  DAY  IN  BEATLES  HISTORY,” 
and  "This  Week  In  Beatles  History.” 
Free  samples.  JE  Communications,  PO 
Box  8631,  New  Haven,  CT  06531. 


MONEY  MATTERS:  entertaining  invest¬ 
ment  column  for  family/suburban  news¬ 
papers  and  other  publications.  Informa¬ 
tive  advice  from  a  25  year  veteran 
stockbroker,  syndicated  columnist  who 
writes  about  real  everyday  investment 
consulting  experiences.  600-1000 
word  weekly,  bi-weekly,  monthly 
columns.  Now  in  third  year.  Call  Bob 
Engel  today  for  rates  and  free  samples 
of  the  feature  that  makes  investing  fun. 
(202)  861-9700  or  (703)  525-7164. 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


ASTROLOGY 


COSMIC  COLLEGE.  Entertaining.  Infor¬ 
mative  new  weekly  all  about  Astrology 
and  Numerology.  Unique!  Combines 
cartoons  with  Q  &  A  text  to  attract  new 
readers.  Enhances  your  present  astro- 
feature  or  effective  by  itself.  FREE 
TRIAL.  Call  Larry  White,  Time  Data 
Syndicate,  PO  Box  717,  Manchester, 
NH  03105  (603)  623-7733. 


REAL  ESTATE 


"HOUSE  CALLS""Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)473-4973. 


"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC”  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. _ 

_ SCIENCE _ 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 


PUZZLES,  Puzzles,  Puzzles.  Everyone 
loves  'em.  You  can  afford  us.  DICKSON 
(213)  515-5047. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 

MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton.  AL 
35045. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ACQUISITIONS  &  MERGERS 
Let  18  years  negotiating  experience 
assist  you  in  finding,  acquiring  and  sell¬ 
ing  a  media  property.  We  also  welcome 
stockholders  with  a  minority  interest. 
Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Cleanvater  Beach  FL  33515,  No 
obligation  of  course. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  seniices. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEW  ADDRESS-Relocating  December 
1.  Same  confidential,  professional 
service.  Buyers  or  sellers  call  or  write 
Dick  Briggs.  DICK  BRIGGS  &  ASSOCI¬ 
ATES,  Box  579,  Landrum,  SC  29356, 
(803)  457-3846. 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA.  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  App;  lisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin.  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE.  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


SYNDICATED  WEEKLY  COLUMN  of  top 
Canadian  news  in  concise,  lively 
style.  Box  1606,  Editor  &  Publisher. 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


HOLIDAYS  ARE  NEAR 


We  at  Editor  &  Publisher,  as  always,  are  very 
happy  to  have  your  ads  and  present  them  to  the 
great  newspaper  industry  audience. 

But  due  to  the  the  HOLIDAYS,  two  deadline 
changes  are  necessary. 

For  the  December  27  issue,  the  deadline  is: 
Friday,  December  19th 
2:00  pm 

For  the  January  3  issue,  the  deadline  is: 

Friday,  December  26th 
2:00  pm 

Our  office  will  be  closed  all  day  on 
December  24,  25  and  December  31 

HAPPY  HOUDAYS 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL.  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  (Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


KREIBEL-BOLITHO,  INC. 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


NEWSPAPERS  FOR  SALE 

ARE  YOU  INTERESTED  in  being  a  50% 
partner  of  a  28  year-old  tri-weekly 
publication  in  South  Florida?  Box 
1567,  Editor  &  Publisher. 


LEGAL  WEEKLY  NEWSPAPER,  2nd 
class-legal,  only  paper  in  city  of 
10,000.  Warm  climate.  $10,000  cash. 
Send  replies  to  PO  Box  2826,  McAllen, 
TX  78501. 


Paid  north  central  Texas  weekly  and 
shopper.  1985  gross,  $93K. 

Two  central  Texas  weeklies.  $200K 
initial  investment,  terms.  We  have 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


THE  FAMILY  OWNED  WEEKLY  NEWS¬ 
PAPER  IS  ALIVE  AND  WELL!  YOU 
CAN  OWN  YOUR  OWN  NEWSPAPER 
AND  MAKE  A  GOOD  LIVING. 

COLORADO— 

This  county-seat  weekly  is  near  the  ski 
areas  and  is  grossing  over  $140,000. 
Priced  at  $110M  with  $25M  down. 
Weekly  locate  in  recreation  area.  Has 
"desk-top  publishing”  in  place. 
$30,000  down  and  terms. 

You  can  buy  this  county-seat  weekly  for 
just  $65M  (including  real  estate). 
Grossing  $85M  without  advertising 
sales  effort. 

SOUTH  DAKOTA— 

Two-paper  operation  grossing  in  excess 
of  $180M.  Priced  at  $165M  with  real 
estate.  Has  history  of  profit. 

IOWA— 

Th.s  weekly  operation  grosses  over 
$150M.  Good  diversified  economy  in 
northwest  part  of  state.  Priced  at  $145 
(including  two  buildings). 

NEBRASKA- 

County-seat  weekly  that  has  no  compet¬ 
ition  and  a  solid,  isolated  market. 
Priced  at  $120M  including  real  estate. 
$25M  down  and  8%  on  balance. 
HICKS  MEDIA  SERVICE 
31  N.  Wyoming  Avenue 
Buffalo.  WY  82834 
(307)  684-5750 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


WESTERN  NEVADA  newspaper  comp¬ 
any  1986  gross  $900,000  plus. 
Includes  county  seat  daily  with  4,200 
paid  circulation;  38,000  circulation 
(11  counties)  TMC;  and  local  shopper. 
Well  equipped  pressroom,  newsroom 
and  bookkeeping  departments.  Send 
inquiries  to  Network,  Inc.,  PO  Box 
1297,  Fallon,  NV  89406. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


Western  weekly  group  with  gross 
income  in  excess  of  $1.5  million.  1986 
cash  flow  over  $430M.  Operations 
centralized  and  well  equipped. 

HICKS  MEDIA  SERVICE 
31  N.  Wyoming  Avenue 
Buffalo,  WY  82834 
(307)  684-5750 


NEWSPAPERS  WANTED 


YOU  WILL  BE  PROUD 
TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  "putting 
out"  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399,  Editor  &  Publisher. 


MAGAZINES  FOR  SALE 

REGIONAL  MONTHLY  MAGAZINE,  2nd 
Class,  $65,000.  Priced  under  gross. 
Send  replies  to  PO  Box  2826,  McAllen, 
TX  78501. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  services,  (516)  588-2735. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963, 

LEV  iS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


MARKET  SALES  &  SERVICES  —  (516) 
595-2777  NEWSPAPER  &  MAGAZINE 
CONSULTANTS  SERVING  GREATER 
NEW  YORK  AREA  CIRCULATION, 
SALES,  BILLING,  TRUCKING  AND 
OTHER  SERVICES  FOR  THE  PUB¬ 
LISHER 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


WOODS  NEWCOMB,  INC. 

The  Marketing  Approach 
High  productivity,  low  charge 
backs  professional  telephone 
sales,  low  cost  with  impeccable 
references, 

(901)  761-1692 


_ CONSULTANTS _ 

CLASSIFIED  SPECIALISTS 
More  Lines!  More  Dollars  $ 
SHAKER  l-(800)  323-5170  ext.262 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


INDUSTRY  SERVICES 


EDITORIAL  SERVICES 


GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. 


EQUIPMENT 


&  SUPPLIES 


CAMERA  &  DARKROOM 

CHEMCO  NEWS  PAGER  II  w/Darkroom. 
Alan  Squeeze  lens,  10  years  old,  excell- 
lent  condition.  $8,000.  -  Call  (202) 
334-5171  /  Andy  Hentman. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTERS 


HARRIS  H6000  (formerly  Logicon) 
composition  system.  3  PDP-ll/70's,  6 
CDC  300  MB  disc  drives,  105  termi¬ 
nals.  Contact  Roland  West,  The 
Daily  Breeze,  Torrance,  CA.  (213) 
540-5511. 


HASTECH  HS  42  and  HS  45  publishing 
system.  15  terminals,  2  CDC  Hawk 
Drives.  Can  be  seen  in  operation  daily. 
Will  sell  separately.  Carteret  County 
News-Times,  Morehead  City,  NC.  Call 
(919)  762-7081,  ask  for  Vernon 
Thompson. 


_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40.000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CHESHIRE  C  base;  great  for  newspap¬ 
ers,  etc.,  bargain.  Curtis  (703) 
521-1089. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108's 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer,  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


BUY/SELL  BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  COMPEDIT  terminals.  Unisetter. 
Vid  5  (RLO).  Unified  Composers. 

Harris  2222  Ad  Builders.  Microstores. 
1420  Edit  terminals. 

Charles  Allgood  (205)  878-1311 
9:00am-10:00am  CDT  Monday-Friday 


COMPUGRAPHIC  &  HASTECH 
Front  End  Systems,  Parts  &  Service. 
UTS,  1210,  HS45,  HS42,  4, 'Sights, 
Drives  and  (Controllers,  Cables,  Termi¬ 
nals,  4Ks,  I'As,  Spare  Parts  Kits  for 
UTS  through  HS58  and  much  more! 

All  Parts  &  Systems  warranteed.  If 
you're  not  on  our  mailing  list  -  you 
should  be.  Call  DECNEWS,  Inc.,  (209) 
383-1974. 


COMPUGRAPHIC  EQUIPMENT 
One  Unified  Composer 
Two  Unisetters  (one  w  DEK) 

Two  7200’s 
Two  MDT’s 

All  Equipment  in  good  working  order. 
Call  (601)  837-3777. 


GIMBELS  in  New  York  City  has  closed 
and  their  MCS  typesetting  system  is  for 
sale.  Sale  price  is  $55,000  and  in¬ 
cludes  MCS  8400  HS  with  65  fonts,  3 
MCS-lO's,  2  MCS-5's,  7  MCS-4's, 
Previewer,  Diablo  printer  and  Zebra 
2400  processor  and  dryer.  This  system 
is  less  than  2  years  old.  For  details  call 
Gary  (716)  385-3027. 


MCS  100  8400  with  325  LPM,  986K. 
3  Term,.  10  Meg  Drive.  Printer,  APWire 
Option,  18  Fonts,  Power  Page.  Hyph.. 
Rev.,  Vid.,  ACI,  2  yrs.,  $39,000. 

BOB  WEBER  (216)  831-0480. 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


MERGENTHALER  101  laser  typesetter 
2  years  old.  Serial  No.  290  sold  new  for 
$19,950  plus  $3,000  25  font  type 
package  and  MC  96  OLI  interface  for 
$2,995.  Purchase  the  entire  package 
for  $15,000.  Under  service  contract 
and  works.  (318)  893-4223  ask  for 
Jack  Spence  or  write  Meridional,  PO 
Box  400,  Abbeville,  LA  70510. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL,  8  grids, 
analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


COMPUKWIK  I  PROCESSOR.  New 
$800;  CG  SELECTLINE  PERMAKWIK 
PROCESSOR  w/DRIER,  New  $2650; 
Both  with  90  Day  Warrantee. 

BOB  WEBER  (216)  831-0480. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most" 
(216)  562-5000 


_ PRESSES _ 

5,000  GALLON  offset  ink  tank,  conical 
bottom  with  valves,  gauge,  clean, 
sealed,  approximate  dimensions  23’ 
high,  8’  in  diameter  (805)  252-1813. 

GOSS 

Goss  Community  Presses 
5  Units,  1-S.C.  Folder 
with  40  H.P.  Drive 

3  Units,  1-S.C.  Folder 
with  50  H.P.  Drive 

2  Units,  1  Community  Folder 
with  20  H.P.  Drive 
Goss  Suburban  Press 

5  Units  (1-1500  Series) 

6  Pos.  Roll  Stand,  40  H.P. 

Press  Drive 

HARRIS 

Harris  V-15A  Press 

7  Units,  1-JF7  Folder  1977  Mfg. 

4  Units  V-15A  Press 
with  JF7  Folder  1969-71 

KING 

Color  King  Press,  5  Units 
Reconditioned  with  2-KJ6 
Folders,  30  H.P.  &  20  H.P. 

Press  Drives 

NEWS  KING  PRESSES 
6  Unit,  News  King  Press  with 
KJ6  Folder,  30  H.P.  Press  Drive 
4  Unit,  News  King  Press  with 
Kj6  Folder,  3  H.P,  Press  Drive 
MISCELLANEOUS 
Baldwin  Count-o-veyors 
Ebway  Splicers 
3-Knife  Trimmers 
All  presses  available  "as-is", 
reconditioned  or  delivered  and 
installed.  Will  sell  complete 
presses  or  add-on  units. 

Web  Press  Corporation 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  City,  MO  64 1 1 1 
Contact:  Terry  Morton 


Harris  V15D  press;  complete 
8  VI 5D  units 

8  roll  stands,  2  roll  hoist  frames,  2 
electric  hoists 

1  JF  25  folder  with  upper  former  and 

100  horsepower  drive 

IJF  4  folder  with  40  horsepower  motor, 

double  parallel,  and  cross-head 

perforator 

Lincoln  ink  pump,  ink  tank,  ink  mixer 
and  ink  scale,  Harris  plate  bender, 
accumeter  gluer 
A  1  condition.  Ready  to  ship. 

DEV  Industries,  Inc. 
l-(800)  323-7683 


HEATSET  845,  8  UNIT  HARRIS  -  22 
3/4  X  36  DUDLEX  OPERATION,  RE¬ 
BUILT  Feb.  1986,  4  MEG  PASTERS, 
CARY  IMPRINTER,  TEC  DRYERS, 
AVAILABLE  Jan.  1st.  l-(800) 
932-7737. 


GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22" 

Harris  V-15A  ’’  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5 

JF  25  folder  (1981)  22.75 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TEC  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


GOSS  SUBURBAN  units,  Goss 
Community  units,  Goss  SC  and  Subur¬ 
ban  folders,  Goss  Suburban,  Communi- 
W  and  Urbanite  roll  stands,  104  Count- 
(j-Veyor,  rewinders,  press  parts,  press 
rebuliding,  press  moving  and  erecting, 
55  gallon  Lincoln  ink  pump,  50  horse¬ 
power  drive  with  controller.  DM  Indus¬ 
try,  Ltd.  (312)  968-1680  ask  for  Jerry. 

HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%" 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


HARRIS  V25  4  unit  press  with  JFIO 
folder  1/2,  1/4  double  parallel,  H1978. 
Well  maintained  (314)  773-6005. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY  3-Unit  press, 
running  side  register,  folder  w/  20  H.P. 
drive,  complete  press  with  all 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING.  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

IJPPER  FORMER,  Harris,  new  1979 
like  :tev<.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PARTS  FOR 
GOSS  PRESSES 

service-mechanical  &  electrical 
exchange  parts,  good  service. 
Dauphin  Graphics 
(717)  362-3243 


PRESS  EQUIPMENT 

1  News  King  add-on  unit,  1975 

2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  community  add-on  oil  bath  unit 
4  Unit  Community  with  SC  folder 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  %”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 
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Goss.  Metroliner.  22”,  6  units,  3  decks 
Metro,  22  3/4”,  4  units,  1  deck 
Metro,  23  9/16",  9  units.  4  decks 
Cosmo,  22  3'4”.  5  units 
Urbanite,  11  units,  1984 
Urbanite,  10  units.  1970-84 
Urbanite,  10  units,  1977-82 
Urbanite.  7  units,  3-color, 
1975-82 

Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4  megs 
SC,  7  units,  1974 
Community,  6  units.  1969-77 
Community  add-on  units 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 
V25,  6  units,  JF25,  1981 
VI 5A,  4  units,  JF4.  1980 
King,  Color,  5  units,  KC6,  1978 
Color,  6  units  KJ8.  1981 
News,  5  units,  KJ6,  1973-85 
News.  6  units,  KJ6 

Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  CORP'ATLANTA 
(404)  458-9351 _ TLX  700563 

HARRIS 

Harris  V  700  5  units,  1  JF  10  folder, 

3  Butlers. 

Harris  VI 5A  7  units  2  folders 
Harris  V15A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder, 
immaculate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES.  INC. 

11  RADO  DRIVE 
NAUGATUCK.  CT  06770 
(203)  723-0928  Telex  140186 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3  4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


HARRIS  V-15-A 
4-Units,  JF  7  folder 
Newly  retrofitted  with  SCR  Drive 
Brush  dampening,  an  extra  30  HP 
motor.  Available  after  Jan.  5.  1987. 
Call  (413)  532-7091  ask  for  John. 

NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 
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EQUIPMENT  &  SUPPUES 


PRESSES 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is",  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


HELP 

WANTED 


ACADEMIC 


FULL-TIME  FACULTY  member  appoint¬ 
ment  September  1,  1987,  to  teach 
basic  courses  in  news-editorial  and  a 
specialty  area  such  as-  public  relations, 
broadcasting,  advertising,  magazine. 
Course  load:  12  credits  per  semester, 
plus  advising.  Program,  entering  its 
40th  year,  has  300  majors  and  strong 
ties  with  alumni  and  media  profession¬ 
als.  Students  take  25%  of  their  courses 
in  mass  communication,  the  remainder 
in  a  strong  liberal  arts  program.  Tenure- 
track  appointment:  level  and  salary 
consistent  with  qualifications.  Profes¬ 
sional  experience  and  Master's  degree 
required;  Ph.D.  or  A.B.D.  preferred. 
The  university,  with  Franciscan  origins, 
is  located  in  southwestern  New  York 
State  near  Clean,  75  miles  south  of 
Buffalo.  Letters  stating  interest,  with 
vita,  should  be  received  by  Feb.  15, 
1987.  Address  to:  Dr.  Mary  A.  Hamil¬ 
ton,  Head,  Department  of  Mass 
Communication,  St.  Bonaventure 
University,  St.  Bonaventure,  NY 
14778. 


GRADUATE  ASSISTANTS  for  1987 
Master’s  program  in  mass  communica¬ 
tions  with  major  in  journalism  for  either 
spring  semester  1987  or  for  1987-88 
year.  At  least  $4,250  stipend  for  nine 
months,  plus  tuition  reduction.  Write 
Joel  Gambill,  Department  of  Journalism 
and  Printing,  Arkansas  State  University, 
State  University,  AR  72467.  or  call 
(501)  972-3075. 


SAN  JOSE  STATE  UNIVERSITY  offering 
tenure-track  positions  in  journalism  and 
advertising  for  Fall  '87.  Assistant  to 
associate  professor,  with  rank  and 
salary  depending  upon  qualifications. 
Requirements  include  Ph.D.  (preferred) 
or  Master’s  with  superior  professional 
achievement.  Minimum  of  two  years 
professional  experience  expected; 
teaching  experience  desirable.  Candi¬ 
date  for  journalism  position  should  be 
prepared  to  teach  in  news  editorial 
sequence  and  advise  campus  newspap¬ 
er.  Candidates  in  advertising  should  be 
prepared  to  handle  basic  and  advanced 
courses  within  comprehensive  B.A. 
program.  Deadline  Feb.  27,  1987. 
Write  to  Dr.  Dennis  E..  Brown,  Chari- 
man  Department  of  Journalism  and 
Mass  Communications,  San  Jose  State 
University,  One  Washington  Square, 
San  Jose,  CA  95192. 
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HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  of  Communi¬ 
cations.  Ph.D.  in  Communications, 
English  or  Rhetoric.  Tenure  Track.  We 
are  seeking  a  generalist  in  Communica¬ 
tions  with  a  strong  Humanities  back¬ 
ground  and  a  commitment  to  teaching. 
Applicants  should  have  experience  in 
several  of  the  following  areas:  Film, 
History  of  Media,  Script  Writing  for 
Radio  and  Television,  Advertising, 
Public  Relations,  Magazine  Article  Writ¬ 
ing,  or  Technical  Writing.  Start  Septem¬ 
ber  1,  1987.  Send  Dossier  by  January 
20  to  Roger  Lund,  Chairman,  Depart¬ 
ment  of  English,  Le  Moyne  College, 
Syracuse,  NY  13214.  A/A,  EOE. 

BUSINESS  COORDINATOR/ 
STAFF  ASSISTANT 

The  Massachusetts  Daily  Collegian, 
New  England’s  largest  college  daily,  is 
seeking  a  Business  Coordinator  to  assist 
and  advise  the  student  staff  in  the 
management  of  all  business  activities 
for  the  newspaper.  The  successful 
candidate  will  have  worked  at  a  news¬ 
paper  in  either  a  business,  advertising, 
circulation,  or  production  department. 
Specific  duties  will  include  the  prepara¬ 
tion  of  profit/loss  statements,  cash 
flows,  budgets,  financial  forecasting 
and  the  supervision  of  3  full-time  staff. 
Minimum  Qualifications:  Bachelors 
Degree  and  3  to  5  years  of  progressively 
responsible  newspaper  business  experi¬ 
ence.  Strong  interpersonal  skills  and 
the  desire  to  work  with  students.  Know¬ 
ledge  of  micro-computer  spreadsheet 
applications  preferred.  Starting  Salary 
Range:  $16,096-$18,538  for  a  43 
week  position,  plus  standard  benefits. 
Send  application  letter  and  resume  to 
Suzanne  Jean,  416  Student  Union,  U 
Mass,  Amherst,  MA  01003  by  no  later 
than  January  3,  1987.  An  Affirmative 
Action/Equal  Opportunity  Employer. 

FACULTY  POSITION  Fall  1987  to  teach 
courses  in  public  relations  and  journal¬ 
ism  in  ACEJMC  accredited  mass  com¬ 
munications  unit.  Excellent  contact 
with  PR  professionals.  Ph.D.  preferred. 
Master’s  degree  with  professional  back¬ 
ground  in  public  relations  or  in  the 
media  required.  Salary:  very  competi¬ 
tive,  tenure-track.  Applications  dead¬ 
line:  February  1  1987,  or  until  filled. 
Equal  Opportunity,  Affirmative  Action 
Employer,  M/F,  Send  resume  and  list  of 
references  to:  Joel  Gambill,  Department 
of  Journalism  and  Printing,  Arkansas 
State  University,  State  University,  AR 
72467. 


FLORIDA  ATLANTIC  UNIVERSITY 
Department  of  Communication  has  one 
tenure-track  position  available.  Instruc¬ 
tor  assistant  or  associate  professor 
Ph.D.  or  M.A  and  professional  journal¬ 
ism  experience  required.  College  or 
university  teaching  experience  desir¬ 
able.  Responsibilities:  teaching  under¬ 
graduate  courses  in  journalism  and  in 
other  areas  of  interest;  research;  advis¬ 
ing;  service.  Available  August  15, 
1987.  Send  application,  resume  and 
references  by  February,  2,  1987  to 
Dr.  Mike  Budd,  Chair,  Search  Commit¬ 
tee,  Department  of  Communication, 
Florida  Atlantic  University,  Boca  Raton, 
FL  3431.  An  affirmative  action,  equal 
opportunity  employer. 

UNIVERSITY  NEWSPAPER  business 
manager  and  lecturer.  School  of  Jour¬ 
nalism.  Newspaper  managerial,  admini¬ 
strative  or  advertising  experience 
required;  master’s  degree  preferred. 
Must  teach  copyediting  or  advertising 
sales.  Daily  business  operation  of 
university  community  newspaper, 
27,000  circulation.  Complete  publish¬ 
ing  plant.  Six  civil  service  supervisors, 
96  student  employees. 

Deadline:  Mar.  1,  1987  or  until  filled. 
Send  reume,  3  references  to  Acting 
Director,  School  of  Journalism,  SlU-C, 
Carbondale,  IL  62901.  Equal  oppor- 
tunitv-affirmative  action  employer. 


HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ADVERTISING 

ADVERTISING  MANAGER 

6-day  morning  newspaper  in  west- 
central  Nebraska  with  weekly  TMC 
product.  Immediate  opening  for  people 
oriented  manager  strong  in  sales,  train¬ 
ing,  motivation  and  promotion.  Respon¬ 
sible  for  gross  sales  of  $2.5  million  and 
10  person  sales  staff  and  7  person  ad 
services  department,  seeking  individual 
who  wants  to  contribute  to  overall  news¬ 
paper  management.  Send  resume  to 

Jim  Oates,  c/o  Telegraph,  PO  Box  370, 
North  Platte,  NE  69103-6370. 

TEACHING  ASSISTANT8HIPS 
will  be  available  for  experienced 
journalists  to  pursue  g^raduate 
study  beg^ning  in  August  1987. 
Please  contact  the  Graduate 
Coordinator,  Department  of 
Journalism,  University  of  Alaba¬ 
ma,  PO  Box  1482,  Tuscaloosa, 

AL  35487-1482. 

ADVERTISING  MANAGER  sought  for 
Zone  3  weekly.  Strong  in  major  account 
sales,  personnel  management,  training, 
classifieds.  Competitive  salary  and 
fringes.  Send  salary  history  and  resume 
to  Box  1598,  Editor  &  Publisher. 

ADMINISTRATIVE 

ASSOCIATE  PUBLISER-MAGAZINES 
Fast  growing,  solid,  professional 
publisher  seeks  experienced  pro  to  lead 
five  health  care  publications.  Reloca¬ 
tion  to  Southwest  with  outstanding 
growth  prospects.  Send  resume  to  Box 
1570,  Editor  &  Publisher. 

CLASSIFIED  MANAGER 

Zone  9  small  suburban  daily  with  2 
combination  bi-weeklies  seeks  aggres¬ 
sive  goal-oriented,  and  experienced 
manager  to  head  staff  of  18.  Ideal 
candidate  must  have  prior  classified 
experience  in  auto  and  real  estate 
outside  sales.  Must  also  have  working 
knowledge  of  directing  phone  room  and 
telemarketing  efforts.  Excellent  salary 
and  benefits.  Send  resume  and  salary 
history  to  Box  1618,  Editor  & 
Publisher. 

GENERAL  MANAGER  WANTED 
California  San  Joaquin  Valley  group 
needs  manager  for  three  weeklies,  to 
also  supervise  four  more  weeklies.  Their 
volume  of  $2,000,000  should  double 
in  five  years  because  of  growth.  Send 
detailed  resume,  references  and  salary 
expectations  to  PO  Box  5166,  Walnut 
Creek,  CA  94596. 

GENERAL  MANAGER/CEO-established 
50,000  circulation  Zone  2  weekly  seeks 
experienced  manager  to  run  all  phases 
of  operation,  with  direct  responsibility 
for  6  person  sales  staff.  Candidates 
must  have  both  sales  and  financial 
background,  working  knowledge  of 
circulation,  editorial,  production  etc. 
Must  be  experienced  leader,  preferably 
holding  current  top  management  posi¬ 
tion.  Send  resume  and  salary  require¬ 
ments  to  Box  1624,  Editor  &  Publisher. 

OPERATIONS  MANAGEMENT 
Aggressive  small  city  oriented  up  and 
coming  newspaper  executive  needeed 
at  community  daily  in  Illinois  to  super¬ 
vise  operations.  Opportunity  to  join 
major  international  publishing  organiza¬ 
tion  in  an  important  key  position  with 
opportunity  tor  very  fast  growth.  Ideal 
candidate  will  have  a  broad  background 
in  most  phases  of  newspaper  publishing 
with  marketing  skills.  Send  resume 
including  earnings  history  to  Box  1626, 
Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
The  Fresno  Bee.  central  California’s 
leading  newspaper  with  a  circulation  of 
140,000  daily  and  165,000  Sunday, 
needs  a  retail  adertising  manager.  Ideal 
candidate  will  be  engergetic,  creative 
and  analytical  with  minimum  5  years 
experience  in  newspaper  advertising 
sales  and  3  years  minimum  in  advertis¬ 
ing  management  in  a  metro  market. 
Strong  skills  in  communication,  motiva¬ 
tion  and  strategic  planning  are  a  must. 
We  offer  an  excellent  compensation  and 
fringe  benefit  package.  Send  resume  to 
Personnel  Department.  The  Fresno  Bee, 
1626  E  St.,  Fresno.  CA  93786. 

Equal  Opportunity  Employer 

ADVERTISING  SALES 

Sell  sports  supplement  your  area,  full  or 
part-time.  Proven  results  in  100  news¬ 
papers.  Generous  commissions,  some 
expenses,  sales  kit,  how-to  provided. 
Experience  good,  but  enthusiasm  best. 
Reply,  including  phone  no.,  to  Sports 
Orbit,  793  McLean  Ave.,  Yonkers.  NY 
10704. 

STRONG  advertising  salesperson  to 
become  general  manager  of  rural  county 
seat  Ohio  weekly.  Send  resume  to  Hirt 
Publishing  Co..  PO  Box  352,  Bellevue, 
OH  44811, 

ASSISTANT 

CLASSIFIED  MANAGER 

VICE  PRESIDENT  AND  CONTROLLER 
Immediate  opening  for  senior  manage¬ 
ment  position  responsible  for  business 
office  including  credit,  purchasing  and 
billing  services.  Overseas  accounting 
practices  and  procedures,  computer¬ 
ized  newspaper  and  financial  system, 
financial  statement  preparation  and 
budgeting.  Responsibilities  also 
include  wholly  owned  subsidiary  in 
related  industry.  Direct  contact  with 
external  auditor,  pension  investments 
and  ongoing  review  of  insurance  and 
company  benefits.  Prefer  candidate 
with  CPA  certificate  or  advanced 
accounting  degree  and  experience. 
Excellent  wage  and  benefit  package. 
Please  send  resume  and  salary  require¬ 
ments  to  Eliot  White.  Record-Journal, 
Crown  St.,  Meridan.  CT  06540. 

48,500  DAILY  IN 
VANCOUVER,  WASHINGTON 

We  are  looking  for  out  next  classified 
advertising  manager. 

Our  newspaper— The  Columbian,  is  an 
award-winner  with  a  progressive,  young 
management  philosophy  and  stable 
sales  staff.  Our  community  is  one  of  the 
fastest  growing  in  the  state.  On  the 
banks  of  the  Columbia  River  just  across 
from  Portland,  Oregon,  90  minutes 
from  ocean  beaches  and  Mt.  Hood  ski¬ 
ing.  Sixty  minutes  from  the  best  camp¬ 
ing  and  fishing  in  the  Northwest. 

Your  responsibility— bring  us  your  pre¬ 
sent  record  of  success  in  classified 
supervision,  telephone  and  outside 
sales.  Then  supervise,  train  and  moti¬ 
vate  our  12  salespeople  while  learning 
our  classified  operation  from  top  to 
bottom. 

Salary  -  negotiable.  Full  benefit  pack¬ 
age  including  27  paid  days  off  a  year 
and  employee  stock  ownership  plan. 
Send  a  letter  and  resume  outlining  your 
achievements  in  classifi:.J  to  Ann 
Michael,  the  Columbian.  PO  Box  180, 
Vancouver,  WA  98666. 

Equal  Opportunitv  Employer 

WANTED  EQUAL  PARTNER 
Exceptional  opportunity  for  talented 
advertising  oriented  publisher. 
Respected  40  year-old  trade  publica¬ 
tion,  NY  based  desired  aggressive, 
talented  individual  to  operate  company. 
Present  publisher  retiring.  Requires 
visually  aware,  editorially  creative, 
high-energy  person  who  can  implement. 
Contact:  Bob  Rein  (213)  556-0100. 
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CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  I  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  lor  box  sen/ice.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and  or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch:  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

1t  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


ATTENTION  ADVERTISERS 
NEW  RATES  WILL  BE 
EFFECTIVE  AFTER  THE 
FIRST  OF  THE  YEAR 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1.  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  sen/ice.  Add  $3.50  per  insertion  for  box  sen/ice. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


ADVERTISING 


Count  approximately  37  characters  and  o/  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  ail  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19lh  Street.  NY.  NY  10011.  (212)  675-4380. 

EDITOR  &  PUBLISHER  for  December  20,  1986 


ADVERTISING  DIRECTOR 

We’re  looking  for  that  special  person-someone  with 
the  right  combination  of  aggrressiveness,  creativity, 
enthusiasm,  business  savvy,  analytical  know-how 
and  publications  advertising  experience  to  lead  our 
advertising  department.  We’re  an  Blast  Coast  publica¬ 
tion  in  an  extremely  competitive  bilingual  market. 
Fluency  and/or  comprehension  of  Spanish  helpful. 
Establish  and  meet  revenue  and  linage  goals  and  we’ll 
provide  an  opportunity  to  shine,  pay  for  performance 
along  with  excellent  benefits. 

Send  your  resume  and  cover  letter  stating  salary 
requirements  to  Box  1580,  Editor  &  Publisher.  EOE. 


ADVERTISING  DIRECTOR  needed  for 
progressive  suburban  newspaper  group 
with  18  community  weekly  newspapers 
and  250,000  circulation.  Excellent 
opportuntiy  for  an  aggressive,  market¬ 
ing  oriented  manager  with  a  proven  re¬ 
cord  of  goal  achievement,  to  join  our 
management  team.  The  candidate  we 
seek  must  have  demonstrated  leader¬ 
ship  abilities  and  excellent  human  rela¬ 
tions  skills  in  addition  to  a  Bachelor’s 
degree  and  five  plus  years  of  prior  re¬ 
lated  experience.  We  offer  a  competi¬ 
tive  compensation  and  fringe  package. 
Send  resume  and  salary  history  to 
Personnel  Department.  Cincinnati 
Suburban  Press.  1329  Arlington  St., 
Cincinnati,  OH  45225.  An  Equal 
Opportunity  Employer. 


CLASSIFIED  ADVERTISING  MANAGER 
Tht  Greensboro  News  &  Record,  serving 
North  Carolina  Triad  area,  has  an  oppor¬ 
tunity  for  an  experienced  newspaper 
manager.  This  position  reports  to  the 
vicepresident  and  director  of  marketing 
and  is  responsible  for  developing  and 
managing  a  sales  department  that 
reaches  linage,  ad  count  and  revenue 
goals.  Excellent  compensation  and 
benefit  package.  Please  send  resume  to 
Personnel  Department,  Greensboro 
News  &  Record,  PO  Box  20848, 
Greensboro,  NC  27420-0848.  EOE. 


RETAIL  ADVERTISING  MANAGER 

Opening  now  available  for  an  energetic, 
motivated  newspaper  advertising  mana¬ 
ger.  Applicants  must  possess  strong 
organizational  and  supervisory  skills; 
good  written  communication;  previous 
sales  experience;  a  sincere  desire  to 
succeed  and  willing  to  lead  by  example. 
We  are  a  growing  38,000  daily  and 
43,500  Sunday  group  newspaper. 

If  you  have  the  energy  and  determina¬ 
tion  to  be  a  success,  you’re  the  person- 
we're  looking  for.  Excellent  salary  plus 
bonus  and  benefit  package.  Send  re¬ 
sume  and  salary  requirements  with  a 
cover  letter  tO:  James  Stevenson,  The 
Tribune-Star,  721  Wabash  Ave.,  Terre 
Haute,  IN  47807. 


RETAIL  MANAGER 

Experienced  manager  sought  by 
50,000.  circulation  weekly  newspaper 
group  in  Michigan.  Solid  product.  Solid 
staff.  Competitive  salary  package,  fring¬ 
es.  Willing  to  work  with  strong  rep  who 
wants  to  move  into  management.  Send 
resume  to  David  Hohendorf,  Associate 
Publisher,  Oakland  Community  News¬ 
papers,  7196  Cooley  Lake  Rd..  Union 
Lake,  Ml  48085.  (313)  360-6397. 

STRONG  advertising  salesperson  to 
become  general  manager  of  rural  county 
seat  Ohio  weekly.  Send  resume  to  Hirt 
Publishing  Co.,  PO  Box  352.  Bellevue, 
OH  44811. 


ADVERTISING  SALES  REP  for  national 
church  newspaper.  Local.  No  reloca¬ 
tion.  Work  where  you  are  presently 
located.  Unique  program.  Write: 
General  News,  PO  Box  927,  Bedford, 
TX  76021. 

ARTIGRAPHICS 

ART  DIRECTOR  for  large  metro  life¬ 
styles  weekly.  Great  paper  in  great  city. 
We’re  black  and  white  with  spot  color. 
Show  us  your  stuff,  resume  and  salary 
history.  Box  1608,  Editor  &  Publisher. 

GRAPHIC  ARTIST.  PAGE  DESIGNER 
The  St.  Louis  Post-Dispatch  seeks  an 
aggressive  and  talented  specialist  in 
info/graphics  and  page  design.  The 
ideal  candidate  should  have  at  least  5 
years  experience  and  be  able  to  show 
high  quality  samples  of  both  graphics 
and  page  designs.  Send  resume, 
samples  and  reference  list  to  David 
Lipman,  Managing  Editor,  St.  Louis 
Post-Dispatch,  900  N.  Tucker  Blvd., 
St.  Louis.  MO  63101.  No  phone  calls. 


GRAPHIC  ARTIST  position  available  at 
44-page  tabloid  community  weekly  in 
San  Diego.  California.  Page  and  section 
design  experience,  illustration  and 
pasteup  skills,  the  ability  to  be  a  good 
team  player  with  willingness  to  redo 
design  to  accommodate  breaking  news. 
Send  examples  of  work,  cover  letter, 
resume  and  list  of  references  to  Bernar¬ 
do  News,  11717  Bernardo  Plaza  Court, 
Suite  120,  San  Diego,  CA  92128. 


GRAPHIC  REPORTER 
Knight-Ridder  Graphics  Network  is 
looking  for  an  informational  graphics 
specialist  with  Macintosh  Computer 
experience.  Salary  negotiable.  Send 
resume  and  portfolio  to  Wendy  Govier, 
Network  Resources  Manager,  KRGN, 
774  National  Press  Building,  Washing¬ 
ton,  D.C.  20045. 


GRAPHICS  EDITOR 
Knight-Ridder  newspaper  with  75,000 
daily  circulation  in  Zone  5  seeks  a 
graphics  editor  to  direct  photo  and  art 
staffs.  Overseas  production  of  graphics, 
illustrations,  set  and  enforce  standards 
for  design.  Redesign  a  major  project. 
Send  resumes  and  references  to  Box 
1617,  Editor  &  Publisher. 


CIRCULATION 


AGGRESSIVE,  ENERGETIC  and  highly 
motivated  individual  needed  for  Circu¬ 
lation  Sales  Development  program. 
Ideal  candidate  will  have  3-5  years  of 
circulation  experience.  Responsibilities 
will  include  training  and  managing 
sales  crews,  recruiting  and  establishing 
routes.  We’re  a  100,000  daily  in  Zone 
3,  and  offer  outstanding  benefits  and  a 
competitive  salary.  Send  resume  to  Box 
1592,  Editor  &  Publisher. 


HELP  WANTED 


_ ZmCULATlON _ 

DISTRICT  MANAGER 
We  are  looking  for  a  district  circulation 
manager  to  keep  pace  with  this  rapidly 
standing  market  in  our  6-day  AM  news¬ 
paper.  We  offer  a  truly  excellent  salary 
and  tx)nus  package.  Northern  Illinois. 
Reply  in  confidence  to  Box  1599, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  by 
emerging  daily  under  10,000  in  fast¬ 
rowing,  beautiful  Colorado  town, 
xperienced,  energetic  pro  needed  to 
make  conversion  from  mailed  product 
to  carrier  delivery.  Wonderful  lifestyle  in 
aiea  abounding  with  golfing,  hunting 
and  nearby  skiing.  Excellent  schools. 
Send  salary  history  and  resume  to  Box 
1595,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Zone  4  state's  fastest  growing  county. 
State  capital  market.  Salary,  incen¬ 
tives,  bonuses  to  $25,000.  Box  1613, 
Editor  &  Publisher. 


SUBURBAN  CIRCULATION  MANAGER 
SAN  FRANCISCO  BAY  AREA 
Responsible  for  growth  of  170,000  i 
circulation  tor  the  San  Francisco  Chro¬ 
nicle  and  Examiner,  Manage  five  (5) 
Supervisors,  office  staff,  and  100 -t- 
Independent  Dealers/Agents.  Requires 
five  (5)  years  of  relevant  Circulation 
experience,  preferablv  in  a  union 
environment;  a  degree  in  Business 
Administration,  or  commensurate  work 
experience  and  the  ability  to  travel  with 
the  Circulation  areas. 

Qualified  candidates  submit  a  resume 
with  salary  history  to; 

Betty  Cutter,  Personnel  Manager 
San  Francisco  Newspaper  Agency 
925  Mission  Street 
San  Francisco,  CA  94103 
M/F/H 


CALIFORNIA 

OPPORTUNITIES 

The  Orange  County  Register 
(312,000  Daily  &  350,000 
Sunday)  Circulation  Depart¬ 
ment  grows  with  its  circulation 
creating  excellent  opportuni¬ 
ties  for  people  who  know  how 
to  lead  through  motivation 
rather  than  intimidation.  If 
you’re  ready  to  move  up  and 
offer  personal  potential  and 
proven  accomplishments,  you 
may  want  to  join  our  young  and 
developing  department. 

A.M.  HOME 
DELIVERY  MANAGER 
North  Department,  33  District 
Managers,  3  Zone  Managers,  65 
Part-time,  500  adult  routes, 
70,000  circulation.  Should  also 
know  youth  delivery. 

SALES  PROMOTION 
MANAGER 

We  do  it  all.  youth  carrier 
contests.  District  .Managers 
(100  P.M.),  sales  incentives 
including  travel,  ads  training 
materials,  awards,  kick-off 
parties,  etc. 

Send  letter  and  resume  to  Tom 
M.  Peterson,  Circulation  Direc¬ 
tor,  The  Orange  County  Regis¬ 
ter,  625  N.  Grand  Avenue, 
Santa  Ana.  CA  97211. 
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HELP  WANTED 


_ CIRCULATION _ 

20,000  DAILY  in  Zone  6  needs  energe¬ 
tic,  experienced  manager.  Probably  is 
#2  or  #3  person  on  mid-sized  daily 
now.  Excellent  market  and  organization 
with  opportunities  to  advance.  Send 
complete  resume  and  salary  history  to 
Box  1614,  Editor  &  Publisher. 


CIRCULATION  DEPARTMENT  MANA¬ 
GER  needed  for  an  afternoon  Northern 
California  daily  in  a  competitive  envi¬ 
ronment.  Good  location,  good  benefits, 
pay  commensurate  with  proven  ability 
Send  resume  to  Box  1623,  Editor  & 
Publisher. 


DIVISION  SUPERVISORS 
Morning  daily,  200,000  plus  circula¬ 
tion  in  California  is  seeking  profession¬ 
als  capable  of  supervising  14  districts 
circulation  managers  plus  support  staff. 
Candidates  must  be  creative  and  able  to 
motivate  entire  division  to  excel  in  all 
area  of  circulation.  Send  resume  to  Box 
1588,  Editor  &  Publisher.  EEO. 


COMPUTER  TECHNOLOGY 

TECHNICAL  SUPPORT  PERSON 
Future  oriented  person  to  coordinate 
computer  system  for  Knight-Ridder 
Graphics  Network.  Interfacing  of  news¬ 
paper  systems;  testing  and  evaluation 
of  new  hardware  and  software.  Must 
enjoy  travel  and  troubleshooting. 
Macintosh  experience  preferred.  Salary 
negotiable.  Send  resume  to  Wendy 
Govier,  Network  Resources  Manager, 
KRGN,  774  National  Press  Building, 
Washington,  D.C.  20045. 


_ EDITORIAL _ 

AGGRESSIVE  7,200  circulation  daily  in 
St.  Louis  area  needs  strong  leader  for 
10-person  editorial  staff.  This  is  a 
hands-on  position:  editor  processes 
copy,  designs  pages,  writes  heads  and 
replaces  faulty  disk  drives.  Bright 
candidate  is  a  great  writer  who  can 
motivate  a  talented  staff.  Salary  to 
$25,000.  Send  resume  with  references 
and  a  a  letter  outlining  your  ideas  on 
community  journalism  to: 

John  Levesque,  Publisher 
Edwardsville  Intelligencer 
117  N.  Second  Street 
Edwardsville,  IL  62025 


ASSISTANT  SPORTS  EDITOR  wanted 
for  quality-oriented  Northwest  Florida 
daily.  This  is  not  a  writing  position. 
Candidate  must  be  strong  in  news  judg¬ 
ment,  layout,  graphics,  copy  editing 
and  headline  writing.  Organizational 
skills  a  must.  Send  resume,  work  sam¬ 
ples  and  cover  letter  to  Chris  Dortch, 
Sports  Editor,  Pensacola  News  Journal, 
PO  Box  12710,  Pensacola,  FL  32574. 


ASSISTANT 
SPORTS  EDITOR 

Medium-sized  PM  is  seeking  an  assis¬ 
tant  sports  editor  with  high-quality  prior 
experience  willing  to  work  a  demanding 
overnight  (beginning  about  midnight) 
desk  schedule  5  days  a  week  in  a  7-day 
sports  operation.  The  successful  applic¬ 
ant  will  be  a  sports-loving  self-starter 
who  knows  what  to  do  and  how  to  do  it, 
and  whose  present  situation  would  be 
appropriate  for  this  difficult  schedule. 
The  individual  we  want  is  a  savvy  pro 
with  mature  judgment,  sharp  editing 
skills  and  layout  flair.  Only  a  dedicated, 
hard -working  individual  with  several 
years  of  experience  need  apply. 
Rewards  of  the  position  include  oppor¬ 
tunity  for  advancement,  excellent  fringe 
benefits,  and  a  high  quality  of  life  in  a 
Great  Lakes  shoreline  community  where 
the  amenities  include  boating,  fishing, 
swimming,  skiing  and  the  arts.  Starting 
salary  $30,000  -  plus  depending  on 
experience.  Equal  Opportunity 
Employer. 

Send  resume,  examples  of  work,  etc., to 
Box  1601,  Editor  &  Publisher, 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

ASSISTANT  METRO  EDITOR  for  a 
"growing  fast"  Chicago  suburban  daily. 
Need  someone  who  can  work  with  copy 
and  people.  Lead  and  teach.  Daily 
emphasizes  community  news  but  with 
full  line  of  news  and  features.  We’re 
good  but  want  to  get  better.  Position 
requires  strong  people  skills.  Tell  us 
how  you  do  it.  State  salary  needs.  The 
Daily  Southtown,  a  Pulitzer  Community 
newspaper,  5959  South  Harlem,  Chica¬ 
go,  IL  60638. 

BUSINESS  EDITOR,  who  can  lead  and 
inspire  a  staff  of  7  into  producing  one  of 
America’s  top  regional,  7-day-a-week 
business  sections.  We  want  an  idea 
person — one  who  can  grasp  and  trans¬ 
late  trends  and  developing  situations 
into  exciting  and  meaningful  business 
reports  in  collaboration  with  a  talented 
graphics  department  without  neglecting 
the  routine.  Candidate  would  ioin  the 
news  management/planning  team  of 
one  of  the  nation’s  fastest-growing, 
independently  owned  dailies.  Please 
don’t  apply  unless  you  have  a  proven 
track  record,  writing  and  editirig  top- 
notice  business  stories. 

BUSINESS  REPORTER,  who  can  write 
the  dynamics,  the  people,  the  impact  of 
today’s  business  news  in  a  way  that's 
clear,  colorful  and  accurate,  business 
experience  essential. 

Send  resume,  clips,  tearsheets  to 

Ray  Ollwerther,  Assistant  Managing 
Editor,  Asbury  Park  Press,  3601 

Highway  66,  Box  1550,  Neptune,  NJ 
07754.  Call  to  say  they're  in  the  mail, 
(201)  922-6000,  Ext.  4265. 

ASSISTANT  CITY 
EDITOR/WEEKENDS 

Do  you  have  2-4  years  reporting  experi¬ 
ence?  our  25,000  circulation  north 
central  Wisconsin  daily  is  looking  for  an 
assistant  city  editor  to  coordinate 
weekend  and  Monday  news  coverage. 
Sound  news  judgment  and  people  skills 
are  musts.  Layout  experience  a  plus. 
Send  resume  with  clips  and  statement 
of  your  thoughts  on  what  makes  a  good 
newspaper  to:  Elliot  Tompkin,  Manag¬ 
ing  Editor,  Wausau  Daily  Herald,  Box 
1286,  Wausau,  Wl  54401.  An  Equal 
Opportunity  Employer. 

BUSINESS/FARM  WRITER  and  General 
Assignment  Reporter:  43,000  circula¬ 
tion  daily  seeks  aggressive  reporter  to 
cover  business  and  agriculture  in 
Southern  Illinois.  Recent  grads  consid¬ 
ered,  but  applicants  must  have  basic 
knowledge  of  business  and  farming  and 
the  eagerness  to  develop  those  skills. 
City  desk  also  has  opening  for  general 
assignment  reporter.  Emphasis  placed 
on  thorough,  investigative  reporting. 
Clips,  resume  to  Gary  Dotson,  Business 
Editor,  or  Roy  Wenzel,  City  Editor, 
Belleville  News-Democrat,  PO  Box  427, 
Belleville,  IL  62220. 

COMPUTERESE  translated  into  English 
by  a  journalist/system  editor.  What  to 
buy.  Word  processing  and  communica¬ 
tions  programs.  Support.  Individuals, 
small  publications.  Beginners  welcome. 
Save  time,  money,  sweat,  tears,  NY 
Metro  area.  (212)  582-7126. 

COPY/ASSISTANT  City  Editor  for  small 
Connecticut  PM.  Strong  copy  editing, 
headline  and  layout  skills.  Help  direct 
energetic,  young  staff.  Heavy  work  load 
includes  some  writing.  Start  in  mid 
teens.  Resume  and  work  samples  to  Box 
1612,  Editor  &  Publisher. 

LIFESTYLE  EDITOR 

Florida  daily  seeks  lifestyle-activities 
editor  who  has  strong  organizational 
abilities  and  can  handle  any  workload. 
$22,000,  full  benefits.  Send  resume, 
clips,  to  Box  1568,  Editor  &  Publisher. 

LIFESTYLE  EDITOR 
Quality-oriented,  dominant  Florida  daily 
seeks  person  with  ability  to  organize 
staff  of  three  while  handling  heavy  load 
from  writing  weddings  and  features  to 
laying  out  sections.  $22,000,  full 
benefits.  Send  resume,  clips  to  Execu¬ 
tive  Editor,  Naples  Daily  News,  PO  Box 
7009,  Naples,  FL  33940. 

COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  city  of  50,000 
has  an  immediate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  copy  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 

COPY  EDITOR 

The  Herald,  a  12,500-circulation  PM 
daily  in  southern  Indiana,  seeks  a  copy 
editor  who  is  a  community  journal¬ 
ist.  Candidates  should  demonstrate  a 
strong  command  of  the  English  lang¬ 
uage,  be  able  to  write  bright,  accurate 
headlines  and  have  a  flair  for  packaging 
and  layout.  Send  resume,  references, 
design  samples  and  a  letter  describing 
your  newspaper  philosophy  to: 

John  Rumbach,  Managing  Editor,  The 
Herald,  PO  Box  31,  Jasper,  IN  47546. 

COPY  EDITORS 

We're  seeking  copy  editors  who  have  a 
firm  command  of  grammar,  spelling 
and  syntax.  We're  looking  for  copy 
editors  who  know  how  to  make  good 
stories  better.  We're  looking  for  copy 
editors  who  know  and  enjoy  bright 
layout  and  are  not  intimidated  by  a 
challenging  newshole.  We're  a  30,000 
circulation  5-day  PM  and  an  AM  on 
Saturday  and  Sunday.  Some  daily  news¬ 
paper  experience  is  essential.  Send 
resume  and  samples  of  layout  to  Per¬ 
sonnel  Manager,  The  Telegraph,  PO  Box 
1008,  Nashua,  NH  03061. 

LIFESTYLE  EDITOR 

Growing  46,000  AM  daily  in  coastal 
city  needs  experienced  editor  with  flair 
for  designing  eye-catching  feature 
pages,  strong  editing  skills  and  sound 
news  judgment.  Will  supervise  six- 
person  lifestyle  staff  producing  daily 
and  Sunday  lifestyle  section,  plus  week¬ 
ly  food,  amusements,  'Neighbors’  and 
TV  sections.  Strong  emphasis  on  local 
movie  production  industry.  Send 
resume,  5  to  7  layout  samples  to  John 
Meyer,  Managing  Editor,  Wilmington 
Morning  Star,  PO  Box  840,  Wilmin^on, 
NC  28402. 

CREATIVE  NEWS  EDITOR  who  can  put 
fresh  face  on  daily  under  10,000.  Want 
to  put  your  stamp  on  entire  paper?  This 
is  your  chance.  Publisher  looking  for 
elegant,  organized  look  with  some 
sizzle.  News  editor  would  have  major 
impact  on  new  design  and  implementa¬ 
tion.  Gorgeous  area  in  Colorado  with 
fabulous  recreation  and  fresh  air. 
Metropolitan  area  nearby,  send  your 
layout  sheet,  salary  history  and  resume 
to  Box  1596,  Editor  &  Publisher. 

COPY  EDITOR  for  Soundings,  a  national 
boating  tabloid  newspaper.  We  publish 
8  editions  a  month,  at  a  pace  similar  to 
dailies.  But  the  organization  is  more 
human-scale  with  more  opportunities  to 
make  your  presence  count  then  at  most 
dailies.  Skills  required  include  copy 
editing,  page  layout  and  headlining. 
Boating  knowledge  desired.  Work  in  a 
beautiful  waterfront  setting.  Send 
resume  to  Editorial  Director,  Sound¬ 
ings,  Essex,  CT  06426. 

ASSISTANT  CITY  EDITOR 
Progressive  mini-metro  in  Zone  5  seeks 
experienced  assistant  city  editor.  Top 
quality  writing,  editing,  layout  and 
supervisory  skills  are  required.  Be  part 
of  an  aggressive  news  team  in  a  highly 
competitive  area.  No  beginners.  Write 
with  resume  and  references  to  Box 
1610,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  December  20,  1986 


Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1 986) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ , _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business  _ 

Address _ Ste./Apt _ 

City _ State _ Zip - 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


HELP  WANTED 


EDITORIAL 


REPORTER 

Good  writer  with  experience  needed  for 
fast-growing  monthly  newspaper  on 
woodworking  for  the  professional  and 
hobbyist.  Must  have  the  ability  to 
generate  and  pursue  story  ideas,  and 
write  well-rounded  hard  news  and  fea¬ 
tures  with  flair.  Woodworking  know¬ 
ledge  a  plus.  Send  resume,  clips  and 
salary  requirements  to  Ian  C.  Bowen, 
Editor,  Woodshop  News,  Pratt  St., 
Essex,  CT  06426. 


REPORTER:  Experienced.  Police, 
courts  and  general  assignment  reporter 
needed  for  small  daily  newspaper  in 
Michigan’s  Upper  Thumb.  Top-notch 
recent  J-school  graduate  will  be  consid¬ 
ered.  Send  clips  and  resume  to  Huron 
Daily  Tribune,  211  N.  Heisterman  St. 
Bad  Axe,  Ml  48413. 


NATION’S  LARGEST  religious  news¬ 
weekly  needs  experienced  journalist 
who  believes  religious  news  should  be 
covered  in  interesting,  credible  way. 
Ideal  person  will  have  degree  in  journal¬ 
ism;  several  years  solid  work  experi¬ 
ence;  high  levels  of  energy,  curiousity 
and  creativity;  an  active  interest  in  reli¬ 
gious  events  and  movement.  Work  envi¬ 
ronment  offers  creative  mix  of  group 
process  and  individual  initiative. 
Person  being  replaced  has  brought 
honor,  occasional  notoriety  and  many 
awards  to  our  publication.  Salary 
competitive  with  dailies  or  better.  Equal 
Opportunity  Employer.  Contact  Person¬ 
nel  Director.  United  Methodist  Repor¬ 
ter,  Box  660275,  Dallas,  TX  75266. 


NEWS  EDITOR  NEEDED  for  12,000 
circulation  7-day  AM.  Demonstrated 
copy  editing  skills,  ability  to  make 
deadlines  and  layout  interesting  pages 
essential.  We’re  looking  for  the  right 
person  to  carry  a  heavy  load  of  responsi¬ 
bility.  Serious  applicants  only.  Inter¬ 
view  required.  Send  resume  and  letter 
explaining  qualifications  to  George 
Arnold,  Managing  Editor,  The  News- 
Times,  PO  Box  912,  El  Dorado,  Ark. 
71730. 


NEWS  EDITOR/COPY  EDITOR 
for  'Western  North  Carolina  tri-wwekly. 
Be  creative  with  layout,  design.  Contact 
Editor,  The  Mountaineer,  PO  Drawer 
129,  Waynesville,  NC  28786.  Phone 
(704)  452-0661. 


NEWSPAPER  GROUP  seeks  exper¬ 
ienced  reporter  to  work  in  state 
capital  bureau.  Great  opportunity. 
Unlimited  challenges  to  follow  stories 
as  far  as  they  will  take  you.  Zone  5. 
Equal  Opportunity  Employer.  Box 
1603,  Editor  &  Publisher. 


NIGHT  ASSISTANT 
CITY  EDITOR 
The  Tribune,  San  Diego’s  Pulitzer  prize¬ 
winning  newspaper,  seeks  an  assistant 
city  editor  for  overnight  editing  of 
stories  and  supervision  of  reporters  as 
part  of  a  24-hour  city  desk  operation. 
Must  have  excellent  editing  and  organi¬ 
zational  skills  in  an  addition  to  experi¬ 
ence  in  superivising  reporters  at  a  daily 
newspaper.  If  you  wish  to  join  our 
aggressive  news  team  in  the  nation’s 
seventh  largest  city,  please  send  letter, 
resume  and  clips  to  Barbara  Herrera, 
Assistant  Managing  Editor,  PO  Box 
191,  San  Diego,  CA  92112. 


Business  Editor 
Business  Writer 
Photo  Editor 

JOB  BANK  has  immediate  openings  in 
the  Midwest  for  the  above  positions. 
Applicants  must  be  experienced.  If  you 
are  interested  in  these  jobs,  pleae  send 
your  resume  to  JOB  BANK,  2615  River 
Rd.,  Suite  7,  Cinnaminson,  NJ  08077 
or  call  Director,  Debra  Bissinger  at 
(609)  786-1910.  There  are  no  referral 
fees  if  you  qualify  for  the  above 
positions. 


HELP  WANTED 


EDITORIAL 


MILLIONAIRE  ASSOCIATE  EDITOR 
Millionaire,  a  national  monthly  maga¬ 
zine,  needs  an  associate  editor  to 
assign,  edit  and  write  stories.  Must  have 
strong  writing  and  editing  skills.  Maga¬ 
zine  experience  preferred.  Send  resume 
and  samples  to  Millionaire,  PO  Box 
2903,  West  Palm  Beach,  FL  33402. 

MILLIONAIRE  FREE  ENTERPRISE 
Millionaire,  a  national  monthly  maga¬ 
zine,  needs  experts  to  contribute  to  a 
monthly  feature  on  personal  finance 
geared  to  achievers.  Send  resume  and 
samples  to  Millionaire,  PO  Box  2903, 
West  Palm  Beach,  FL  33402. 


MILLIONAIRE 
SUCCESS  TECHNIQUES 
Millionaire,  a  rrational  monthly  maga¬ 
zine,  needs  experts  to  contribute  to  a 
monthly  feature  on  success  techniques. 
Strong  writing  skills  and  solid  creden¬ 
tials  required.  Send  resume  and  sam¬ 
ples  to  Millionaire.  PO  Box  2903,  West 
Palm  Beach,  FL  33402. 


THE  BIRMINGHAM  NEWS,  Alabama’s 
largest  daily,  seeks  a  business  writer 
and  a  reporter  tor  state  capitol  bureau. 
Responsibilities  for  capitol  reporter 
include  coverage  of  legislature  and 
state  agencies.  Must  have  at  least  5 
years  experience,  preferably  including 
government  reporting.  Responsibilities 
for  business  reporter  include  coverage 
of  business  news  in  the  state.  Business 
writing  experience  preferred.  Send 
resume  and  clips  to  Glenn  Stephens, 
State  Editor,  and  Terri  Troncale,  Busi¬ 
ness  Editor.  The  Birmingham  News,  PO 
Box  2553,  Birmingham,  AL  35202. 


EXPERIENCED  SPORTSWRITER  to 
handle  5-day  column  mixing  pros  and 
preps  with  humor  and  opinion.  Send 
resume  and  5  writing  examples  to 
Sacrarmento  Union,  Personnel  Depart¬ 
ment,  301  Capitol  Mall,  Sacramento, 
CA  95812. 


FEATURES  POSITIONS— Central  New 
York’s  largest  newspaper  seeks  an 
experienced  features  writer.  Candidate 
must  have  good  writing,  ideas  and 
people  skills.  We  also  are  looking  for  a 
food  writer/editor  with  proven  ability  to 
put  out  exciting,  creative  sections  that 
provide  in-depth  coverage  of  food, 
entertaining,  consumer  and  nutritional 
news.  Please  send  resume  and  samples 
of  work  to:  William  Rovinson,  Herald- 
Journal,  PO  Box  4915,  Syracuse,  NY 
13221. 


FEATURE  WRITER 

Seeking  a  bright  creative  writer  to  fill  a 
features  department  vacancy  on  a  daily 
paper  with  a  circulation  of  200,000. 
Candidates  must  be  able  to  spot  social 
trends  and  present  them  in  an  intrigu¬ 
ing  way.  Flair  for  the  offbeat  is  a  plus. 
Solid  reporting  skills  are  a  must.  Applic¬ 
ant  should  have  at  least  3  years  experi¬ 
ence.  Send  resume,  writing  samples 
and  cover  letter  to  Karla  Garrett-Milton, 
Dayton  Daily  News  and  Journal  Herald, 
45  S.  Ludlow  St.,  Dayton,  OH  45402. 
We  are  an  equal  opportunity  employer. 

FREELANCE-New  racing  newsweekly 
seeks  lively  and  informative  feature  arti¬ 
cles.  Send  stories  with  cover  letter  to 
Editor,  Box  RA,  18  Industrial  Park 
Drive,  Port  Washington,  NY  11050. 


GENERAL  ASSIGNMENT  reporter. 
Send  resume  and  clips  to  Managing 
Editor,  Daily  Sentinel,  333  W.  Domi¬ 
nick  St.,  Rome,  NY  13440. 


ZONE  TWO  SEMI-WEEKLY  is  seeking 
an  experienced  reporter  to  develop 
strong  features  and  news  stories  for 
construction  industry  publication.  Busi¬ 
ness  reporting,  layout  skills  helpful. 
Send  resume,  clips,  references  and  sal¬ 
ary  requirements  to  PCN,  2100  Arch 
St.,  Philadelphia,  PA  19103. 


HELP  WANTED 


_ EDITORIAL _ 

REPORTER’S  POSITION  available  at 
well-respected  community  weekly  in 
San  Diego,  California  which  serves  an 
extraordinary  16.000-home  communi¬ 
ty,  Rancho  Bernardo.  Beats  are  diversi¬ 
fied  and  include  town  meetings,  busi¬ 
ness  and  politics.  Can  you  see  the  story 
behind  the  rhetoric;  important  trends; 
and  the  personalities  of  newsmakers? 
Can  you  write  well  and  quickly?  are  you 
motivated  to  improve  the  tools  you  use 
to  ply  your  trade?  Send  clips,  resume, 
cover  letter  and  list  of  references  to: 
Bernardo  News,  11717  Bernardo  Plaza 
Court,  Suite  120,  San  Diego,  CA 
92128. 


REPORTER  needed  to  fill  immediate 
opening  at  The  Capital.  Annapolis, 
Maryland.  Applicants  should  have  2 
years  of  experience  on  a  daily  newspap¬ 
er.  Send  resume  and  clips  to  Tom 
Marquardt,  Managing  Editor,  The  Capi¬ 
tal,  213  West  St.,  Annapolis,  MD 
21401. 


SMALL  TEXAS  DAILY  seeks  sports 
editor  with  interest  in  providing  top- 
notch  local  sports  coverage.  Must  have 
proven  writing  ability  and  some  layout 
experience.  Ability  to  shoot  photos  a 
plus.  Send  resume,  clips  and  letter 
detailing  salary  requirements  to  Box 
1600,  Editor  &  Publisher. 


SOUTHERN  ILLINOIS’  leading  news¬ 
paper  (circulation  30,000)  needs 
relentless  reporter  who  also  is  a 
polished  writer.  Should  be  adept  at  all 
of  types  stories.  Prefer  two  years  experi¬ 
ence.  University  community,  competi¬ 
tive  salary  and  benefits.  Send  resume, 
5  best  clisps  tO:  Mike  Konrad,  Regional 
Editor,  The  Southern  Illinoisan,  PO  Box 
2108,  Carbondale,  IL  62901  (618) 
529-5454. 


SPORTS  NEWS  EDITOR 
Experienced  AM  layout  person  needed 
by  100,000  plus  circulation  Midwest 
daily.  Will  be  responsible  for  appear¬ 
ance  of  large  sports  section  including 
big  Saturday  and  Sunday  editions. 
Particular  skills  in  organization,  layout, 
graphic  design,  working  with  color  and 
ability  to  handle  large  volume  of  incom¬ 
ing  news  necessary.  Top  salary  and 
benefits.  Please  send  samples  espe¬ 
cially  weekends.  Contact  Paul  King, 
Sports  Editor,  Journal  Star,  1  News 
Plaza,  Peoria,  IL  61643,  (309) 
686-3131. 


SPORTS  WRITER 

The  Bozeman  (Montana)  Daily  Chroni¬ 
cle,  a  6  day-a-week  evening  paper  of 
14,000  circulation,  has  an  opening 
for  a  sports  writer,  responsible  for  hand¬ 
ling  local  high  school  beat  and  coordi¬ 
nating  prep  coverage  for  a  three-county 
area. 

Send  resume,  with  references  and  avail¬ 
able  clips,  to: 

Sports  Editor 
Bozeman  Daily  Chronicle 
PO  Box  1188 

Bozeman,  MT  59771-1188 


THE  ARKANSAS  DEMOCRAT,  an  AM 
85,000  daily.  160,000  Sunday  state¬ 
wide  newspaper  based  in  Little  Rock,  is 
seeking  an  experienced  editor  to  handle 
city  desk  operations  at  night.  Should 
have  at  least  3  years  editing  and  news¬ 
room  management  experience.  The 
editor  will  supen/ise  the  nighttime  staff, 
monitor  the  flow  of  local  news  copy  and 
prepare  news  budgets.  Salary  negoti¬ 
able.  Send  cover  letter  and  resume  to 
Ray  Hobbs,  City  Editor,  Arkansas 
Democrat,  PO  Box  2221,  Little  Rock, 
AR  72203.  No  phone  calls  please. 


ENTRY  LEVEL  LIFESTYLES.  Features, 
page  design  on  10,000  daily.  Experi¬ 
ence  preferred.  Recent  graduate  eligi¬ 
ble.  Salary  $10,400,  bonus,  benefits. 
Write  Alan  Blanchard,  Managing  Editor. 
Clovis  News-Journal,  PO  Box  1689, 
Clovis,  NM  88101. 


HELP  WANTED 


_ EDITORIAL _ 

GENERAL  REPORTER 
Southern  Illinois  daily  seeks  journalism 
graduate  for  general  reporting.  Prefer 
experience  in  photography.  Contact 
Marietta  Broughton,  Centralia  Sentinel, 
232  E.  Broadway.  Centralia.  IL 
62801.  Phone  (618)  532-5601. 


GROWING  South  Florida  daily  (20,000) 
seeks  experienced,  on  the  ball  night- 
wire  editor  and  reporter  assistant.  Only 
hard-working  professionals  need  apply. 
If  you  can  hustle  on  deadline,  keep 
errors  from  slipping  by  and  have  real 
talent  for  electronic  layout  and  use  of 
color,  send  resume,  clips  and  refer¬ 
ences  to  Box  1472,  Editor  &  Publisher. 


HAM  RADIO  EDITOR 
73  Amateur  Radio,  the  25  year-old  ham 
radio  monthly,  is  looking  for  an  exper¬ 
ienced  editor  who  also  has  a  back¬ 
ground  in  amateur  radio. 

If  you  have  an  enlightened  mind  filled 
with  creative  ideas,  and  are  able  to 
shape  the  editorial  focus  of  the  maga¬ 
zine.  you  must  also  be  totally  up-to-date 
on  ham  technology. 

If  you  write  clearly  and  concisely,  shar¬ 
ing  our  absolute  reverence  for  dead¬ 
lines.  you  must  also  understand  the 
marketplace  and  report  on  it  without 
editorial  bias. 

Send  resume  to  Stu  Norwood.  Associate 
Publisher,  73  Amateur  Radio.  WGE 
Center,  Route  202  N,  Peterborough, 
NH  03458. 


WANTED:  COPY  EDITOR  for  Chicago 
community  weekly.  Experience  in  page 
layout  and  production  essential.  Pay 
commensurate  with  experience.  Seek¬ 
ing  sharp,  alert  person  looking  for 
editorial  advancement.  Box  1569. 
Editor  &  Publisher. 


WANTED  EDITOR,  MANAGING 
WE  WANT  A  PRO. 

This  highly  professional  twice-weekly 
newspaper  needs  an  experienced 
rewrite  person  with  a  managing  editor’s 
capacity  to  work  constructively  with  a 
young  reporting  staff.  Age  is  not  a 
factor.  The  Cape  Codder  is  an  award¬ 
winning  newspaper.  Although  a  profit¬ 
able  operation,  it  is  news-oriented  and 
strives  for  sprightly,  readable  copy,  with 
whatever  leavening  of  humor  or  whimsy 
is  needed  to  hold  and  sen/e  our  readers. 
If  interested,  please  wite  Greg  O’Brien, 
Editor,  The  Cape  Codder,  PO  Box  39, 
Orleans,  MA  02653. 


JOURNALISTS 


American  radio  station  in 
Europe  seeks  qualified  jour¬ 
nalists  for  its  central  news¬ 
room  in  Munich,  W.  Ger¬ 
many.  Applicants  should 
have  minimum  five  years  full¬ 
time  newswriting  experience, 
preferably  including  some 
wire  service  work.  Also 
essential:  good  knowledge  of 
foreign  affairs.  Job  involves 
writing  and  editing  English 
language  news  copy  and 
offers  good  salary  and  bene¬ 
fits,  as  well  as  opportunity  to 
work  and  live  abroad.  Send 
detailed  resume  and  writing 
samples  to  Box  1 607,  Editor 
&  Publisher. 
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HELP  WANTED 


HORSE  RACING 

ASSISTANT  EDITOR-Knowledge  of 
thoroughbred  and  harness  racing  essen¬ 
tial,  good  proofreading  skills  and  layout 
experience  rewrite  and  features  ability 
for  new  racing  newsweekly  Call  John 
Me  Gourty  (215)  949-2215/2216. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. _ 

WEEKEND  EDITOR-3  days  copy  desk. 
At  least  2  years  experience.  Advance¬ 
ment  potential.  Immediate  opening. 
Contact  Joe  Matasich,  Editor,  Ypsilanti 
Press,  Ypsilanti,  Ml  (313)  482-2000  or 
write  same  20  E.  Michigan  Ave.,  Ypsi¬ 
lanti,  Ml  48198 


HELP  WANTED 


TOP  REPORTER 

Loves  the  irony,  hates  the  injustice, 
confronts  the  bully,  charms  the  widow, 
would  call  Edna  Buchanan  to  find  out 
how  she  pulled  off  a  coup-all  while 
doing  stories  his  or  her  hairdresser  talks 
about.  Beat  includes  an  infamous  maxi¬ 
mum  security  prison.  Not  an  entry  level 
position.  The  Citizen,  25  Dill  Street, 
Auburn,  NY  13021. 

UNIVERSAL  DESK 

The  Citrus  County  Chronicle,  a  14,000 
6-day  daily  in  Central  Florida  is  accept¬ 
ing  applications  for  a  desk  editor.  Appl¬ 
icants  should  have  strong  copy  editing, 
layout  and  planning  skills.  Send  resume 
and  samples  to  the  Editor,  PO  Box 
1899,  Inverness,  FL  32651. 


HELP  WANTED 


HELP  WANTED 


PHOTOGRAPHER 


BXTOfm.  COmPUTWR 
moAzmEDim/mMBS! 


PC  Magazine  is  the  nation's  leading  publication  covering  IBM 
PCs  and  PC-compatibles  with  a  circulation  up  25%  in  the  past 
year.  Our  continuing  growth  has  created  a  number  of  desirble 
editorial  openings  at  all  levels.  If  you  can  run  complex  editor¬ 
ial  projects,  wouldn’t  think  twice  about  hopping  a  plane  to  look 
at  hot  new  products  and  want  to  reach  the  largest,  most 
sophisticted  PC  audience,  contact  us  immediately. 

We’re  looking  for  candidates  with  a  solid  understanding  of 
PCs  as  well  as  the  ability  to  manage  others.  Also  for  candi¬ 
dates  with  deep  technical  knowledge  who  like  to  poke  around 
under  the  hood.  A  magazine  or  newspaper  background  is  not 
necessary  for  all  positions,  but  absolute  command  of  the 
English  language  is. 

The  current  openings  are: 

•  ASSOCIATE  EDITORS 

Minimum  4  years  editing/writing  experience  on 
magazine/newspaper.  Job  #15 

•  SENIOR  TECHNICAL  EDITOR 

Minimum  3  years  hands-on  programming  experience. 
Total  Assembly  language  highly  desirable.  Job  #16 

•  STAFF  EDITOR/WRITER 

Minimum  1  year  writing  experience.  Job  #17 

•  COPY/PRODUCTION  EDITOR 

Minimum  2  years  copy/editing  experience  on 
newspaper/magazine.  Production  experience  helpful.  Job 
#18 

We  also  have  Editorial  Assistant  openings  available  with 
varied  duties  which  will  lead  to  higher  editorial  positions.  Job 
#19. 

We  offer  excellent  salaries  and  benefits.  If  you’re  familiar  with 
IBM  PC,  have  experience  working  with  authors,  enjoy  writing 
and  you  meet  the  qualifications  as  described,  please  send 
your  resume,  salary  history,  your  best  writing  samples  and 
daytime  phone  number  along  with  job  code  number,  to: 


PC  Magazine 

D.  Boston,  Personnel  Department 
Ziff-Davis  Publishing  Company 
One  Park  Avenue,  New  York,  NY  10016 
An  equal  opportunity  employer  M/F 


3000  GOVERNMENT  JOBS  List.  PHOTOGRAPHER  for  quality  semi 
$16,040-$59,230/yr.  Now  Hiring.  Call  weekly  in  West  Virgina  mountains. 
(805)687-6000  Ext.  R-4261.  Emphasis  on  sports,  features.  Heavy 

(Fee  required.)  darkroom  load.  Advance  to  dallies  and 

group.  Call  Rip  (304)  469-3373. 


THE  PALM  BEACH  POST  in  West  Palm 
Beach,  Florida  is  seeking  a  chief  libra¬ 
rian.  Person  must  have  experience  as  a 
newspaper  librarian,  preferably  with  an 
electronic  library  system.  Chief  librarian 
will  be  responsible  for  supeniising  staff, 
budget,  library  collections,  online 
database  searching,  and  preparing  tor 
automated  library  system.  The  Palm 
Beach  Post  is  a  rapidly  growing  news¬ 
paper  in  a  competitive  area.  Send 
resume  and  references  immediately  to 
Randy  Schultz,  Managing  Editor,  Palm 
Beach  Post,  PO  Drawer  T,  West  Palm 
Beach,  FL  33402. 


FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


MARKETING 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems— the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
Syst4m/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


PHOTOGRAPHER 


PHOTOGRAPHERS 

Two  openings  for  photographers  on 
50,000  PM  daily.  Experience  with  color 
preferred.  Some  darkroom  responsibli- 
ties.  Send  resume  and  clips  to  Saul 
Shapiro,  Waterloo  Courier,  PO  Box  540, 
Waterloo,  lA  50704. 

STAFF  PHOTOGRAPHER  needed  for 
30,000  circulation  afternoon  daily  in 
Pawtucket,  Rl.  Attractive  pay,  benefits 
plan.  Send  resume,  samples  to  Randy 
Szyba,  Assistant  Managing  Editor,  The 
Evening  Times,  Pawtucket,  Rl  02860. 
No  calls  please. 


FIELD  SERVICE 
MECHANICAL 
TECHNICIANS 

FERAG,  INC.,  recognized  leader 
in  the  development  and  manu¬ 
facture  of  conveying  and  insert¬ 
ing  systems  used  for  the  printing 
industry,  seeks  experienced 
mechanical  field  service  techni¬ 
cians  to  assemble,  install,  and 
start-up  news  systems  in  the 
field,  and  inspect,  troubleshoot 
and  repair  existing  equipment 
throughout  the  U.S.A.  For 
prompt  consideration,  send  your 
resume  to: 

Personnel  Manager 
FERAG,  INC. 
Keystone  Industrial  Park 
190  Rittenhouse  Circle 
Bristol,  PA  19007 
Equal  opportunity  employer 


PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 
needed  for  large  metropolitan  morning 
paper  in  Zone  5.  Looking  for  thoroughly 
experienced  offset  press  foreman  or 
foreman  who  wants  to  move  up  in 
management.  Good  motivational  and 
managerial  skills  are  necessary.  We  are 
looking  tor  a  "people"  person  with  right 
experience.  Send  resume  to  Box  1625, 
Editor  &  Publisher. 


PRESSPERSONS 

Journeyman  M/F  presspersons  wanted 
for  this  daily  newspaper.  Applicants 
must  be  experienced  on  Goss  double 
width  offset  and  letterpress  web  press¬ 
es.  We  offer  competitive  salary  and 
excellent  benefits.  Send  resume  to 
Personnel  Department,  News/  Sun- 
Sentinel  Company,  1(31  N.  New  River 
Dr.  E.,  Fort  Lauderdale,  FL  33302. 
eOE 


PRESS  ROOM  FOREMAN 
A  rare  opportunity.  The  Cape  Cod 
Times,  a  rapidly  growing  seven-day 
morning  newspaper  (45,000  plus)  and 
member  of  the  Ottaway  Group,  is  seek¬ 
ing  a  press  room  foreman.  Responsibil- 
ties  include  all  aspects  of  press  and 
plate-making  operation;  quality  control, 
scheduling,  training,  purchasing,  bud¬ 
geting,  etc.  We're  looking  for  a  leader 
with  Goss  Metro  and  4-color  experience 
as  well  as  strong  people  skills.  If  you 
possess  these  qualities  and  are  ready  to 
join  a  team  committed  to  excellence, 
send  resume  to:  Peter  Meyer,  Produc¬ 
tion  Manager,  Cape  Cod  Times,  319 
Main  St.,  Hyannis,  MA  02601. 


PRESSROOM  MANAGER  for  Northern 
California  newspaper  and  commercial 
offset  press.  Experience  needed  in 
personnel  training  and  supervision, 
press  and  camera  operation  and  main¬ 
tenance,  inventory  and  supplies, 
customer  relations.  Growing  business, 
good  benefits,  nice  place  to  live  and 
work.  Apply  in  confidence  to  Box  1622, 
Editor  &  Publisher. 
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HELP  WANTED 
PRESSROOM 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


PRESSROOM  FOREMAN  needed  at  the 
Medford  (Ore.)  Mail  Tribune,  30,000 
circulation,  5  day  PM  and  Sunday  AM 
newspaper.  Must  have  5  years  experi¬ 
ence  in  all  aspects  of  press  and  plate¬ 
making  including  full  process  color 
experience.  Will  supervise  staff  of  7  on 
6  unit  Goss  press.  Excellent  benefits. 
Send  resume  and  salary  requirements 
by  January  8  to  Tudy  Schiveley,  Person¬ 
nel  Manager,  The  Mail  Tribune,  PO  Box 
1108,  Medford,  OR  97501. 


_ PRODUCTION _ 

PRESSROOM  FOREMAN 
Newspaper  needs  pressroom  foreman 
with  good  background  in  offset  printing 
and  pressroom  supervision.  Newspaper 
has  eight  units  of  Goss  Headliner  Mark  I 
and  Mark  II  Dilitho  press.  56,000 
Daily;  77,000  Sunday.  Should  have 
mechanical  knowledge  as  well  as  qual¬ 
ity  printing  experience.  We  offer  an 
excellent  benefit  package.  Send  resume 
to: 

Personnel  Department 
PO  Box  19430 
Green  Bay,  Wl  54307-9430 
Equal  Opportunity  Employer 

PRODUCTION  MANAGER  for  mid-size 
seven  day  newspaper  in  Eastern  U.S. 
Full  responsibility  for  all  production 
departments.  We  seek  a  team  player 
with  good  leadership  skills  as  well  as 
skills  in  budgeting,  planning,  written 
and  verbal  communications.  Excellent 
opportunity  with  a  growth  oriented 
company.  Please  submit  resume 
including  past  experience,  salary, 
history,  education,  references  and 
anything  else  about  yourself  which 
would  help  us  to  identify  you  as  a  poten¬ 
tial  outstanding  candidate.  All  inquiries 
will  be  held  in  strict  confidence  and  no 
references  will  be  contacted  without 
your  permission.  Reply  to  Box  1621, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 

EXPERIENCED  PERSON  with  fundrais¬ 
ing,  marketing,  management  skills 
sought  by  46-year  old  progressive 
ecumenical  journal.  Resume,  salary 
requirements  to  Christianity  &  Crisis, 
537  W,  121  St.,  New  York,  NY  10027. 


_ SALES _ 

WANTED — News  service  sales  rep.  The 
N  Y  Times  Syndication  Sales  Corp. 
seeks  aggressive,  experienced  news¬ 
paper  salesperson  to  sell  new  and 
unique  wire  services  to  newspapers  and 
newspaper  groups  in  the  U.S.  and 
Canada.  We’re  looking  for  somesone 
with  wire  service  sales  experience  as 
well  as  editorial  savvy.  Heavy  travel. 
Send  cover  letter  and  resume  to  Sales 
Manager,  N  Y  T  Syndication  Sales 
Corp.,  130  Fifth  Ave.,  New  York,  NY 
10()11. 


POSITIONS 


WANTED 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST 
Unique,  incisive,  provocative,  non¬ 
clone  15+  years  experience.  Box 
1620,  Editor  &  Publisher. 


BUSINESS  MANAGER/CONTROLLER- 
energetic  team  member  with  over  15 
years  experience,  strong  budgeting  and 
variance  analysis  background,  good 
management  and  people  skills.  Have 
experience  in  AM/PM  conversion,  labor, 
new  plant,  remodeling,  problem 
solving.  Seeks  Financial  Management 
position  with  daily  and/or  small  news¬ 
paper  group.  Will  relocate  all  Zones. 
Contact  Bill  Nicholson  (714) 
495-7195. 


FINANCIAL  OPERATIONS  DIRECTOR 
...15  years  financial  experience... Last 
5  years  at  200,000+  newspaper. 
Initiated  extensive  improvements  thru 
creative  system  changes  and  revised 
workflow  organization  and 
control., .Expertise  in  Budgeting 
Planning. ..Responsible  for  Internal 
Auditing/Billing/Credit/Collections/ 
Personnel.  Have  coordinated  develop¬ 
ment  of  major  Advertising/Financial- 
Cost  systems.  Call  Mike  Reibling  at 
(817)  249-2434. 


PUBLISHER/EDITOR'GM  -  25  years 
experience  in  all  aspects  of  newspaper 
publishing/editing/advertising.  Com¬ 
munity  minded  family  man,  48,  seeks 
position  with  daily  or  weekly.  Zones  3,  4 
preferred.  Hamrick  (404)  889-3659. 

SEEKS  RELOCATION 
20  years  experience  in  newspaper,  tele¬ 
vision  as  vice  president,  general  mana¬ 
ger  of  daily  with  weekly  group,  shopper 
and  commercial  print  plant  plus  televi¬ 
sion  group.  Stock  interest  re-purchased 
reason  for  opportunity  to  move.  Proven 
record,  references.  Interested  in  news¬ 
paper  or  related  field  in  Zones  3  or  4. 
Box  1581,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  MANAGER  with  proven 
track  record.  Over  17  years  exper¬ 
ience  in  newspaper,  T.V.  and  magazine 
ad  sales  in  the  New  York  City  market, 
seeks  management  position  with  New 
York  City,  New  Jersey,  Connecticut 
newspaper  or  publishing  group.  (212) 
MU7-0810  (9-5). 


I  believe  in  Advertising!  Desire  sales  or 
management  position  with  small  to 
medium  people  oriented  daily  or  shop¬ 
per.  Sales,  production  and  manage¬ 
ment  experience.  Top  producer.  Zones 
7,  8,9.  Will  travel.  Call  Bill  Smith, 
(307)  347-3495  before  1  p.m.  MST  or 
PO  Box  1233,  Worland.  WY  82401. 


Editor  &  Publisher 
1 1  West  1 9th  Street 
New  York,  NY  10011 


CIRCULATION 


YOUNG  AND  AGGRESSIVE  10  solid 
years  of  experience.  Self  motivator. 
Forte  in  training  and  sales.  Proven 
results  through  leadership.  Professional 
and  people  oriented.  Seeks  challenge 
with  small  to  medium  publication. 
Excellent  references.  Cost  conscious. 
Box  1615,  Editors  Publisher. 


YOUNG  BRITISi. 

CIRCULATION  MANAGER 
with  6  years  experience  of  distribution 
on  weekly,  monthly,  free  and  paid  mag¬ 
azines  seeks  employment  in  the  U.S. A. 
I  will  be  in  America  for  4  weeks  com¬ 
mencing  1/26/87,  please  contact  me  at 
this  address  for  more  information  about 
myself  or  if  you  have  an  opening  coming 
up  for  which  I  could  be  considered.  Ian 
Cruickshank,  106  Carnforth  Grdns,  Elm 
Park,  Horncliurch,  Essex.  RM12  5DP 
ENGLAND.  Any  position  in  any  location 
will  be  considered.  Salary  not  important 
until  I  have  shown  what  I  can  do. 


BIGGER  CHALLENGE  sought  by  news 
editor  of  120,000  daily;  has  also  slot¬ 
ted  copy  desk,  worked  on  city  desk. 
Strengths:  planning  and  organization; 
layout;  coaxing  tight,  clear,  informative 
and  inviting  writing  and  heads  form 
developing  reporters  and  editor.  Box 
1616,  Editor  &  Publisher. 


COMMUNITY  MINDED  editor  looking 
for  position  with  stable  local  publica¬ 
tion.  Have  experience  in  all  aspects  of 
community  newspapering.  Editorial 
skills  combined  with  sales  and  manage¬ 
ment  background.  Prefer  Zones  8.  9. 
Box  1628,  Editor  &  Publisher. 


COPY  EDITOR/REPORTER,  five  years 
weekly  experience,  seeks  work  N.C.  or 
S.C.  Box  5701,  Bethesda,  MD  20814. 


EDITORIAL  PAGE  editor  or  writer.  An 
award-winning  pro  to  make  your  pages 
stronger,  brighter,  better  read.  Box 
1627,  Editor  &  Publisher. 


EDITOR-MANAGER.  Seasoned,  sensi¬ 
tive,  vigorous.  Box  1593,  Editor  & 
Publisher. 


EXPERIENCED  BOOK  REVIEWER 
seeks  job  as  staff  literary  critic  or  book 
editor  for  metro  daily.  Will  also  write 
arts  features.  Have  fresh,  lively  style 
and  clips  from  N.Y.  Times,  Wall  Street 
Journal,  Washington  Post.  Size  and 
location  of  paper  no  object  but  commit¬ 
ment  ot  quality  writing  is  a  must.  PO 
Box  439,  Cambridge,  MA  02238, 
(617)  742-9793. 


FILM  CRITIC  currently  writing  exclusive 
weekly  column  for  a  35, (WO  daily  seeks 
full-time  writing  position  on  arts/ 
entertainment  staff  of  Philadelphia- 
area  daily.  Experience  includes  exten¬ 
sive  TV/video  reporting  background.  Box 
1597,  Editor  &  Publisher. 


FREELANCE  BUSINESS  SAVVY 
To  make  business  news  interesting  and 
relevant  to  your  readers  requires  busi¬ 
ness  savvy.  I  got  mine  over  many  years 
as  a  reporter  for  The  Wall  Street  Jour¬ 
nal.  I’m  based  in  New  York  and  accept¬ 
ing  limited  free-lance  assignments. 
Also  corporate  or  commercial  work. 
Reply: 

TJFR  Polishing  Co. 

82  Wall  Street,  Suite  #1105 
New  York,  NY  10005 


MAY  ’86  U  of  IL  J-grad  (1st  2  years  a 
bio  major)  seeks  job  with  Chicago  area 
publisher.  Now  employed  by  high-tech 
aerospace  co.  doing  marketing  support 
work:  write,  edit,  proof,  layout  type 
spec,  production  coord.,  K.  Forss, 
7269  Harlem,  Caledonia,  IL  61011. 
Day:  (815)  226-7468.  Eve:  (815) 
885-3658. 


A  HANDICAPPED  JOURNALIST  is 
seeking  a  full  time  job  as  a  copy  editor, 
reporter  or  public  relations  writer.  He’s 
an  a  graduate  of  Hofstra  University  and 
has  part  time  experience  in  newspapers 
and  public  relations.  If  you  are  inter¬ 
ested  please  call  JOB  BANK  at  (609) 
786-1910.  There  are  no  referral  fees. 

ASSISTANT  MANAGING  EDITOR  in 
Northeast  seeks  Managing  Editor  post 
on  mid-size  daily  where  quality  and 
continuity  count.  Any  zone.  No  razzle- 
dazzle,  just  solid  record  of  growth, 
accomplishment.  Box  1604,  Editor  & 
Publisher. 


TV  RADIO  writer  and  critic.  Excellent 
writer  with  broadcast  desires  and  12 
years  experience  wants  to  return  to  jour¬ 
nalism.  Prefer  position  with  prima^ 
responsibility  covering  the  electronic 
media.  Terry  Whaley  (606)  266-0477. 

VETERAN  newsman  based  South  Flori¬ 
da  seeks  challenging  assignment. 
Fluent  Spanish.  References.  (305) 
866-6025. 


YOUNG  WIFE  AND  HUSBAND  team 
with  superb  reporting,  editing  and 
management  skills  seeks  weekly  to  run. 
19  years  experience  in  daily  newspaper¬ 
ing.  Looking  for  paper  committed  to 
serious  journalism.  Box  1602,  Editor  & 
Publisher. 


_ PRODUCTION _ 

YOUNG,  EXPERIENCED  and  multi¬ 
talented  composing  room  manager 
wants  a  challenge.  Especially  interested 
in  a  rehab  job  or  an  expanding  company 
that  is  interested  in  keeping  labor  costs 
stable  and  improve  quality.  Expert  on 
Advantages  and  Camex  systems  and 
can  easily  adapt  to  pagination  systems. 
Currently  at  large  Chicago  community 
newspaper  group.  Hoping  to  stay  in 
area.  Will  consider  Zones  2,  5  or  9. 

Box  1605,  Editor  &  Publisher. 


PHOTOGRAPHER 

PHOTOGRAPHER  —  Entry  level  June 
1986  with  college  and  daily  internship 
experience.  Clips  and  references.  Daily 
or  large  weekly,  any  zone.  Grant 
Boettcher,  2520  E.  23rd  St.,  Bremer¬ 
ton,  WA  98130  (206)  37/-2480. 


PHOTOGRAPHY 

BACK  TO  SHOOTING 
Talented  BFA  in  photojournalism  with 
creative  vision  enhanced  by  6  years 
picture  editing  experience  looking  to  get 
back  to  shooting  at  medium-sized  daily. 
Very  enthusiastic,  willing  to  work  very 
hard.  Portfolio  and  references  avail¬ 
able  upon  request.  Box  1611,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 

Setting  up  a  ‘stringer  network’  at  a  medium-sized  daiiy 


By  Mike  Sanborn 

Besides  the  weather,  one  of  the 
cold  facts  of  life  in  the  Northern 
Plains  is  that  newspapers  here  do  not 
have  the  money  to  staff  bureaus  in 
areas  where  coverage  is  essential. 

The  Rapid  City  (S.D.)  Journal  is  a 
medium-sized  daily.  It  is  also  the  sec¬ 
ond  largest  daily  in  South  Dakota. 
The  circulation  area  includes  the 
western  half  of  the  state,  eastern 
Wyoming  and  northwestern 
Nebraska. 

As  regional  editor,  I  have  the 
unique  task  of  covering  this  area  — 
geographically  about  the  size  of 
Ohio  —  without  benefit  of  profes¬ 
sional  staff  and  with  a  budget  smaller 
than  the  average  reporter’s  annual 
salary.  The  solution  is  the  use  of 
stringers  or  correspondents  —  no 
small  task. 

Small-town  people  often  view  a 
reporter  from  the  newspaper  of  a 
larger  town  as  arrogant  at  worst,  at 
best  as  an  outsider.  Police,  sheriffs, 
mayors  and  community  leaders  need 
to  be  convinced  that  the  goal  of  the 
newspaper  is  to  bring  to  their  commu¬ 
nity  a  valuable  product.  They  have  to 
believe  the  newspaper  cares. 

Friendliness  and  respect  go  a  long 
way  toward  gaining  the  respect  neces¬ 
sary  to  get  that  cooperation.  Some¬ 
times  it  works,  sometimes  it  doesn’t. 


Mike  Sanborn  is  the  regional  editor 
for  the  Rapid  City  Journal  in  South 
Dakota. 


DON’T  MISS  THE  NEWS 
DOWNUNDER! 


Get  your  copy  of 

AdHem 

—  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect 
your  business. 

r---------  -  -8*<n 

To:  Ad  News.  432  Elizabeth  Street, 

I  Surry  Hills,  NSW  2010,  Aestralla.  ■ 

I  %# _ _  1  Plam  send  me  AD  NEWS  lor  one  year  | 

Y  PQI  -  26  Isioos.  I  oncloio  my  bonkdrall 
I  I  w  W  ■  In  Autirollon  currency  lor  AutL  $116.  | 


I  Nome  _ 
I  Addroft 


When  I  took  over  the  job  about  a 
year  ago,  five  of  six  sheriffs  in  the 
Black  Hills  area  were  uncooperative. 
Today  only  one  is  a  problem. 

Success  is  about  community  jour¬ 
nalism.  Except,  on  any  given  day  I 
might  be  asked  to  be  a  community 
journalist  in  any  of  the  189  towns  in 
our  circulation  area.  Having  a  stringer 
in  the  area  is  the  only  way  to  keep  up. 

Obviously,  medium-sized  dailies 
can’t  have  189  stringers.  My  corres¬ 
pondent  network  usually  has  about  20 
members  who  cover  other  towns 
around  them. 


The  plan  is  simple.  Through  news¬ 
paper  ads  in  the  Journal  and  in  home¬ 
town  weeklies,  I  find  people  inter¬ 
ested  in  becoming  “the  eyes  and 
ears”  of  their  community  for  our 
newspaper. 

Most  correspondents  are  amateurs. 
I  have  hired  a  few  who  work  for 
w'eeklies  with  editors  who  aren’t  con¬ 
cerned  about  scooping  the  daily  a 
hundred  miles  away.  Some  corres¬ 
pondents  are  high  school  journalism 
teachers. 

In  certain  towns,  such  as  Dead- 
wood  and  Spearfish,  where  popula¬ 
tions  are  growing  or  newsworthy 
activity  is  high,  I  have  placed  as  many 
as  four  correspondents  at  one  time. 

In  return  for  their  trouble,  corres¬ 
pondents  get  a  free  subscription,  an 
opportunity  to  get  their  byline  in  the 
newspaper  and  a  small  sum  for  their 
trouble  on  each  story.  We  pay  by  the 
inch. 

And  we  pay  for  tips.  Editors  must 
come  to  terms  with  the  fact  that  most 
stringers  have  full-time  jobs.  Report¬ 
ing  is  their  hobby,  and  when  breaking 
news  happened  in  Newcastle,  Wyo., 
or  Lemmon,  S.D.,  I  am  now  prepared 
to  hear  the  correspondent  tell  me  she 
can’t  take  time  away  from  a  job  to  go 
out  and  do  interviews  for  a  story  that 
will  bring  in  $10. 

I’m  grateful  to  get  the  call. 

Now  and  then,  out  here  in  the 
prairie,  we  find  a  real  writer. 

Consider  Penny  Bonnar,  a  corres¬ 
pondent  from  Newcastle,  who  is  also 


a  correspondent  for  a  daily  newspa¬ 
per  in  Wyoming.  She  works  for  a  tim¬ 
ber  company  in  Newcastle. 

Bonnar  stumbled  on  a  story  about 
a  couple  who  would  have  to  return 
their  adopted  daughter  to  the  natural 
mother  after  having  had  custody  of 
the  child  from  birth  to  the  age  of  three. 
Due  to  a  technicality,  the  state 
supreme  court  ruled  the  parents  had 
to  return  the  child.  Bonnar  wrote  this 
lead: 

“Newcastle  Wyo.  —  Elizabeth 
Penney  will  be  three  years  old  in 
March.  Since  she  was  six  hours  old. 


Lonnie  and  Mary  Penney  have  been 
her  parents. 

“But  the  Wyoming  Supreme  Court 
has  ruled  that  an  adoption  consent 
agreement  signed  by  Elizabeth’s 
natural  mother  before  her  birth  is 
invalid. 

“The  court  said  the  only  parents 
Elizabeth  has  ever  known  must  give 
her  up.” 

Later  after  several  failed  appeals, 
Bonnar  wrote: 

“Mary  Penney  is  compiling  a 
scrapbook  of  photos  of  the  first  three 
years  of  her  daughter’s  life. 

“She  will  give  the  scrapbook  to 
another  woman  because  the  Wyo¬ 
ming  Supreme  Court  last  week  reaf¬ 
firmed  its  earlier  opinion  that  Mary 
Penney  was  never  legally  the  mother 
of  three-year-old  Elizabeth.” 

Everyone  has  a  story,  I  tell  my 
correspondents,  and  about  half  of 
them  can  tell  a  story  and  keep  me 
interested  for  about  12  to  15  inches  of 
type.  That’s  pretty  good. 

The  correspondents  serve  another 
important  purpose  in  that  they  bring 
their  community,  lifestyle  and  humor 
closer  to  the  more  urban  readers  in 
Rapid  City. 

Take  Matt  Schofield,  for  instance. 
He  lives  in  Philip,  S.D.,  a  teensy  town 
in  the  middle  of  the  prairie. 

Schofield  is  the  author  of  a  book 
and  runs  a  small  shopper  in  Philip.  He 
recently  did  an  advance  story  for  a 
town  celebration  in  Kadoka,  an  even 
(Continued  on  page  30) 


“In  return  for  their  trouble,  correspondents  get  a  free 
subscription,  an  opportunity  to  get  their  byline  in  the 
newspaper  and  a  small  sum  for  their  trouble  on  each 
story.  We  pay  by  the  inch.” 


40 


EDITOR  &  PUBLISHER  for  December  20,  1986 


JHETV  listing  r.»nii[ 


Jiappy  JioMay^ 


T'Hank  you  for  making  H^VC 
tke  fastest  growing  television  listing 
company  in  the  nation. 


o 


Funny  Witty  V\forth  a  chuckle  or  a 
belly  laugh.  Pithy  comments  on  the 
way  we  live  and  vdio  we  are. 

The  Scripps  Howard  Foundation 
will  recognize  the  most  promising 
cartoonist  of 1986  with  The  Charles 
M.  Schulz  Award — just  one  of  the 
Foundatiorfel986national  journalism 
awards.  The  award  was  established 
in  1980  to  honor  Schulz  on  the  30th 
anniversary  of  his  classic  comic  strip 
PEANUTS,  distributed  by  Scripps 
Howard's  United  Feature  Syndicate. 
The  winner  also  receives  a  cash 
prize  of  $2, 000. 

AWARDS  AID  DEADUIES 

Tlw  Chailes  M.  Sdinlz  AmhI  /  Promisiiig  Cartoonist:  Jaa  5, 1987 
ThaEinitPyteAivaid/RiifflanlntBnst:  JaalS,  1987 
TheChailasLScrinnANaid/LitBracyEfiorts:  Jan.15, 1987 


Judges  for  1986  are  Charles  M. 
Schulz,  Roy  Paul  Nelson,  professor  of 
journalism.  University  of  Oregon,  and 
Ralph  Looney,  editor;  Rocky  Moun¬ 
tain  News,  Denver 
For  entry  information,  write  to 
Scripps  Howard  Foundation,  1100 
Central  Thist  'Ibwer;  Cincinnati,  OH 
45202.  No  work  will  be  accepted  after 
deadline.  Each  entry  must  be  accom¬ 
panied  by  a  completed  entry  blank 
Enter  to  meet  the  mark 

SCRIPPS  HOWARD 
ill  FOUNDATION 

COMMITTED  TO  EXCELLENCE 

The  Walker  Stone  Award  /  Editorial  Writing:  FUl  2, 1987 
The  Edward  JL  Meeman  Awards  /  Conarvation  Journalism:  Feb.  8, 1987 
The  Roy  W.  Howard  Rewspaper  Awards /Public  Service:  Fkh  18. 1987 
The  Edward  Wilis  Scripps  Award/Ftrst  Amendment:  Feh  19, 1987 


